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OUR GOALS INTRODUCTION
Women’s football is a top priority for FIFA, 

and central to that commitment is the 

growth and development of the game. The 

positive impacts of participating in football 

go far beyond the pitch and we want to 

spread that impact by increasing the number 

of women and girls playing the beautiful 

game around the world. With this objective 

in mind, FIFA has launched the Women’s 

Football Campaign (WFC) as a means of 

supporting member association development 

initiatives and boosting participation.

Whether you are preparing to kick off a new 

project or competition or grow an existing 

programme, the WFC is a tailor-made 

resource to promote the game, creating 

awareness, and empowering girls through 

football in a friendly and safe environment. 

When young players have fun and enjoy 

themselves, they learn, become more 

The key aim of the WFC is to promote 

player participation and development 

across the world through the organisation 

of a one-day promotional tournament 

where fun is the priority and the game 

of football is its teacher. Although it is 

a resource intended to boost female 

participation, promoting mixed football 

through the campaign is encouraged 

where feasible and beneficial.

Children naturally want to socialise, 

experience a sense of belonging, be 

around friends and make new ones. When 

it comes to football, they want to play 

without pressure, constant instruction or 

restrictions, improve their skills, and make 

their own decisions. In other words, they 

simply want to play. This is the spirit of the 

WFC. 

passionate about the sport and stay in the 

game. This is at the heart of the WFC. 

The WFC presents an opportunity to develop 

new coaches as facilitators through  

mini-tournaments. These aspiring coaches 

can develop their new skills in a kind, fun 

and relaxed way, creating a positive coaching 

experience for all. Like players, coaches who 

enjoy their first experience will return and 

want to stay involved, developing a passion 

for coaching.

This handbook is designed to provide 

practical guidelines for the implementation 

of the WFC. However, it should be used 

as a reference with the knowledge that it 

may be adapted to the individual needs 

of each member association (MA), while 

safeguarding basic player development 

principles. 
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Through the organisation of a fun, one-day promotional tournament, the WFC seeks to attract 

young girls and instil in them the desire to play and stay in the game. 

When it comes to football, children want to improve their skills in a safe environment, learn 

at their own pace through trial and error, and make their own decisions. Free play encourages 

discovery, creativity and decision-making.

Through small-sided games where the playing format, goal and pitch size are based on 

age, ability and the number of participants, children can play without pressure in a safe and 

appropriate learning environment.

Young girls and boys play for the same reasons: to have fun, be part of a group, and experience 

a sense of belonging. All players should, therefore, have the opportunity to play. Mixed football 

is encouraged where feasible and beneficial. 

Central to providing a safe environment is the strong emphasis on fair play. Teamwork, 

sportsmanship, integrity, respect and hard work are just some of the values and life skills that 

the players will gain.

The WFC supports development initiatives through the promotion of team spirit, competition 

and fun with the intention of inspiring young girls to dream big and reach their potential on 

and off the pitch.

OUR  
PHILOSOPHY FUN

FREE PLAY

FOOTBALL

INCLUSION

FAIR PLAY

ASPIRATION
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Football has the power to change lives, educate, inspire 

and unite. Through sport, we not only develop players but also 

responsible and well-educated citizens and future leaders of our 

communities and countries. The values learned through football 

become life lessons that can in turn be applied to school, family life 

and work. Values such as team spirit, discipline, respect, fair play, 

the importance of hard work and a healthy lifestyle are a few of 

the values learned through sport but also shared by government, 

non-government organisations (NGOs) and other stakeholders in 

society.

Member associations and third-party relationships are central to  

FIFA’s Women’s Football Strategy. Government ministries in charge  

of education, health, youth and sport, women, as well as NGOs,  

assist sectors of society through development projects that focus  

on specific social issues faced by girls and women, such as inclusion, 

equality, empowerment and women’s leadership. Sponsors can link 

their messages, products and image to an initiative that shares a 

common message. 

By partnering with government organisations, NGOs, sponsors and 

other potential stakeholders in development initiatives like the WFC, 

resources can be optimised to create a strong social impact and 

benefit the lives of women and girls around the world. 

This event gives member associations, regional associations, clubs 

and other institutions the opportunity to tailor their approach to their 

needs.

From activating partnerships to launching new competitions, this 

campaign provides a wide range of opportunities to promote the 

women’s game at different levels. 

In the run-up to a World Cup or any other major event, the campaign 

can be used to promote the competition. It is also a great vehicle 

to further boost the growth of the sport and the empowerment of 

women by getting more girls involved and by addressing the societal 

benefits of football.

We hope this handbook is useful and that, with your help, we 

can continue to ensure that young girls worldwide have access 

to the game.

DREAM 
BIG

I. Introduction | Women’s Football Campaign
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STAFFING

EVENT COORDINATOR 

Responsible for planning, managing  

and implementing the WFC.

AMBASSADOR 

Responsible for promoting positive 

values, encouraging young players 

and advocating for positive social 

change.

IT SUPPORT 

Responsible for providing 

computer and system 

support if rankings  

are needed.

DOCTOR 

Responsible for the 

prevention, diagnosis 

and treatment of injuries 

during the event. 

COACHES/FACILITATORS 

Coaches or teachers could be involved as 

facilitators on a voluntary basis. The role 

of the coaches/facilitators is to help with 

the implementation of the WFC, transmit 

guidelines, ensure the participation  

of all, support the competition  

and answer questions.

MEDIA OFFICER 

Responsible for promoting the WFC 

before, during and after the event, 

and providing positive, accurate and 

constant information (photos and press 

releases) to media outlets, FIFA.com  

and on MA platforms.

. 

II. Organisation | Women’s Football Campaign
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REQUIRED 
MATERIALS

SCHEDULING

Event material 

  adidas equipment provided by FIFA 

Balls (50 units per event)  

Bibs (60 units per event)  

T-shirts  

  Mini goals 

  Line markers

  Sound system (if not available, a 

bullhorn/microphone)  

  Snacks and drinks

  Water (mandatory)

Promotional material 

  Gifts from stakeholders/sponsors

  Awards

Optional 

  Photo booth

  Target/accuracy nets

  Any other material needed  

for other activities

As a tailor-made development programme, the WFC can be adapted to best serve each MA’s needs and situation.  

An MA’s climate may limit the organisation of the WFC strictly to the morning, afternoon or evening. Factors that should  

be considered to determine the time of day and duration of activities might include:

Season

Weather

Lighting 

Age groups

Number of participants

Resources available (facilities, funding, support staff) 

Preference should be given to quality over quantity and the safeguarding of player development principles.

II. Organisation | Women’s Football Campaign
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Example of a full day

Competition, matches and learning activities to accommodate different age

groups and competition formats

MORNING 
08:00 Registration

09:30 Welcome and group warm-up

10:00 Group stage

12:00 Final stage

13:00 Awards ceremony

AFTERNOON 
15:00 Registration

16:30 Welcome and group warm-up

17:00 Group stage

19:00 Final stage

20:00 Awards ceremony

U-10/U-12

3v3 or 4v4 format

U-14/U-16 

3v3 or 4v4 format

Booth: 
social 

message

Booth: 
accuracy 

game

II. Organisation | Women’s Football Campaign
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AMBASSADORS

Naming one or more current or former 

national team players, sports figures or VIP 

personalities as ambassadors of the WFC is 

a great way to promote not only the event 

itself but women’s football in general. Doing 

so, raises the profile of the event, attracts 

spectator and media attention and, most 

importantly, gives participants role models 

 – examples of success and people with 

whom young girls may identify. Ambassadors 

inspire younger players to work hard and 

keep dreaming, and they serve as proof that 

success is possible. 

The naming of current or former national 

team players as ambassadors is also a 

way of empowering and honouring their 

contribution to the sport and national 

team, inspiring them to continue working 

in favour of women’s football development 

and perhaps finding a career in women’s 

football.

When possible, we strongly recommend 

promoting regional/local ambassadors to 

whom the players will feel more connected 

and, consequently, find inspiring. Male 

sports figures or VIP personalities should also 

be considered, since many are committed 

to and supportive of women’s football 

development. Their presence and support 

promotes the idea that men and women 

can work together in favour of women’s 

football.

II. Organisation | Women’s Football Campaign
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COMMUNICATION 
ACTIVITIES

The WFC should be promoted on the MA’s website and social media channels, as well as in the local press  

and media outlets as much as possible. To get the best reach, it is beneficial to create a communication plan 

to promote the campaign as well as the development project it is linked to. 

The communication plan could include:

    a press conference at the event to promote 

the WFC launch with MA key figures such 

as its President, General Secretary, women’s 

football manager, national team players, event 

ambassador, etc.;

    promotional events such as press releases, 

television or newspaper interviews with 

ambassador(s) and national team player(s);

    attendance of key figures at the launch and 

parallel activities to attract attention and raise the 

profile of the event: 

 •  a mixed zone during the launch with a 

confirmed time and invitation to press and 

media outlets as a wrap-up story on the MA 

website and some promotion on social media;  

 •  a photographer to cover the event; 

 •  the use of social media platforms, including 

hashtags:

  #livingfootball

  #womensfootball.

II. Organisation | Women’s Football Campaign
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BRAND GUIDELINES
In order to raise public awareness of the event, it is important to have 

a consistent visual presence before, during and after the event. To that 

end, FIFA will provide ready-to-print designs for the venue materials on 

demand. 

VENUE MATERIALS 

Roll-ups, caps, bags, sideboards, inflatable gates, balloons, flyers, (hand) 

flags, bottles, gym bags, wristbands, headbands, pens, lanyards, pins, 

stickers, accuracy nets (two sizes: big (11v11) and small (7v7)), goal nets, 

photo booth background, photo booth frame, etc.

A toolkit with ready-to-print materials is available. The designs are 

provided for use in orange and white. MAs have the opportunity to add 

their own image on the artwork (see examples for roll-ups, gates, boards 

and banners on the next pages). However, images must be free of any 

third-party brands.

Any image to be used must be sent to developmentprogrammes@fifa.org 

for approval, as well as the final layout files, which must be approved by 

FIFA prior to production.

II. Organisation | Women’s Football Campaign
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#livingfootball

#livingfootball
#livingfootball

Roll-ups
85x200cm

Image may be replaced by the MA’s images, 
if approved in writing by FIFA.

Flag (large) 
150x500cm

Flag (small)
60x180cm

Gate 
540x300cm

Image may be replaced by the MA’s images, 
if approved in writing by FIFA.

Accuracy net (small)
500x200cm

Accuracy net (large) 
732x244cm

II. Organisation | Women’s Football Campaign
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Stickers
13x3cm & 8x8cm

Photo booth framework & 
Photo booth background

Hand flag 
21x15cm

Boards 
200x100cm

Image may be replaced by the MA’s images, 
if approved in writing by FIFA.

Banners
300x100cm

Image may be replaced by the MA’s images,  
if approved in writing by FIFA.

II. Organisation | Women’s Football Campaign
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CHECKLIST

  Have a realistic idea of the number of participants expected, as this will determine the space 

required, the number of pitches and their organisation and the duration of matches and activities – 

online registration could be a good solution

 Confirm facility availability in advance

 Confirm the availability of support staff coaches/facilitators in advance

  Hold a workshop prior to the launch to prepare coaches and other staff. Provide them with:

• The rules and explanations

• The names of on-site medical staff and where to find them

• A list of contacts to facilitate communication

  Set up the pitch as early as possible to resolve unexpected situations and avoid setbacks:

• Goals must be secured and safe

• Water stations should be visible and well-stocked (it is better to exceed requirements)

 Medical issues/essential emergency measures: 

• Medical staff should be on-site

• Contact info at hand: ambulance/doctor/hospitals

II. Organisation | Women’s Football Campaign
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CONCEPT

Make sure that the event is attractive for the whole family. While particular age groups participate in the small-sided games, children from other age groups and 

their parents can join other games or activities, e.g. accuracy competitions, shoot-out competitions, meeting the ambassador or taking photos in the photo booth.

The set-up allows up to 300 players per event

10 mini pitches

simultaneous participation on all fields

Central pitch

3v3 or 4v4 matches

format to be determined before 

launch, either 3v3 or 4v4

III. The event | Women’s Football Campaign
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GUIDELINES Player and pathway development both greatly depend on appropriate playing environments. Small-sided game (SSG) 

formats, pitch and goal size, playing and rest times based on age and player characteristics are key. Below are recommended 

guidelines for SSG formats. However, you are encouraged to implement your own guidelines if you have them.

• Enjoy and support the event. 
• Allow the players to have fun and enjoy 

football as the number one objective of 
participation.

• Refrain from influencing general play and 
encourage positive play.

• Encourage and congratulate both teams.
• Promote FIFA fair play and the Laws of 

the Game.
• Respect the decisions made by the event 

coordinator/coach/facilitator.
• Model behaviour at matches that 

promotes good sportsmanship: children 
learn by example.

• Understand that consuming and/
or possessing alcoholic beverages or 
tobacco products, as well as going to the 
event under the influence of alcohol or 
any illegal substance, is prohibited.

5-6 players per team

2x4’ with 1’ rest. Maximum of 8 matches 

with a minimum rest of 5’ between them.

15-18m 20-25m

12
-1

5m

12
-1

5m

6-7 players per team

2x5’ with 2’ rest. Maximum of 8 matches 

with a minimum rest of 5’ between them.

Suggested pitch 

dimensions

Suggested pitch 

dimensions

From 1x1m to 3x2m

U-8: size 3 or 4 | U-10: size 4 | U-12 and older: size 5

3v3 4v4

Player-driven

III. The event | Women’s Football Campaign
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RULES 
OF THE 
GAME

Below are the recommended rules for the WFC competition formats, however, feel free to implement your own rules 

if you already have them.

SCORING: goals must be scored in the opposition half. After a goal is scored, play may begin immediately by

dribbling or passing the ball from the goal line.

Recommendation: allow a maximum five-goal difference for reporting purposes, if ranking and goal difference is

noted.

KICK-INS: the ball should be kicked or dribbled into play from the touchline instead of thrown in.

GOAL KICKS: taken from any point on the goal line.

KICK-OFF: the team wearing bibs kicks off.

FREE KICKS: all free kicks, corner kicks, kick-ins and kick-offs are indirect and may be kicked or dribbled. All 

opponents should be at least 4m away.

PENALTY KICKS: are direct, taken from the penalty mark with all players behind the ball.    

SHIN GUARDS: the use of shin guards is highly recommended.

SUBSTITUTIONS: unlimited, all team members must play and re-entry is allowed.

TIEBREAKER: the team that scores first wins.

INJURY: if an injury occurs, the game stops until the player is either off the pitch or able to continue. 

FAIR PLAY: one minute off the pitch for a serious offence. The player should do an activity off the pitch. A team may 

rotate another player in for the expelled player. After each match, teams must shake hands.

NO OFFSIDE

NO SLIDE TACKLING

NO GOALKEEPERS IN 3v3: in 4v4, goalkeepers are optional; use MA criteria.

Consideration should be given to player age and goal sizes, since goal dimensions may vary from pitch to pitch. 

In matches with goalkeepers, players should rotate position regularly to allow them to play in all positions.

III. The event | Women’s Football Campaign
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PLAYING 
FORMATS

In this section, we present different types of playing formats to run 

the event. The possibilities are numerous, but we are going to focus 

on three different formats:

   Simultaneous matches

   Champions box

   Individual winner 

Depending on your philosophy and the age groups you work with, 

you can decide which format you want to use.

The WFC highlights team spirit, fun and the introduction of new 

players to the game. Creative and innovative measures can be 

implemented to encourage girls to participate – regardless of whether 

they are already part of a team, come with a friend or come on their 

own. One way of doing this, for example, would be to require that 

one participant on each team be a non-registered player and establish 

a minimum playing time for the player. 

| 22
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Organisation

Example of two age groups playing 

simultaneously, each on one half of 

the field

Group stage

Three to five teams assigned to a 

group  

Rotation

All group-stage matches played on 

an allotted pitch

Final stage (if rankings)

If there are rankings, the semi-final 

and final matches can be played on 

the central pitch

Parallel activities 

Other activities can run 

simultaneously nearby that are 

aimed at empowering girls and 

promoting educational and social 

messages

One age group at a time can occupy all 

ten pitches or two age groups can play 

simultaneously, each playing on a different 

half of the field (five pitches per age group).

The number of teams per group is determined 

by the number of participants, but no 

more than four to five teams per group are 

recommended in order to ensure a high level 

of participation among all players. 

It is up to you to decide whether the children 

are playing just for fun or in a competitive 

format. This will depend on what suits the 

group best and makes the event enjoyable 

for everyone involved. If you decide to play 

in a more competitive format, a final stage 

will follow the group stage to determine the 

champions.

Simultaneous matches

U-10

U-8

Booth: 
social 

message

Booth: 
accuracy 

game

III. The event | Women’s Football Campaign
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Organisation

Pitch organisation for a 3v3 or a 4v4 champions 

box competition with one age group

Team rotation

Teams that win a match move along one pitch 

in the direction of the grey arrows, towards the 

champions box. Teams that lose move along one 

pitch in the direction of the blue arrows.

OR

Organisation

Pitch organisation for a 3v3 or a 4v4 champions 

box competition with two age groups playing 

simultaneously

Team rotation

Teams that win a match move along one pitch 

in the direction of the grey arrows, towards the 

champions box. Teams that lose move along one 

pitch in the direction of the blue arrows.

Champions box

III. The event | Women’s Football Campaign
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Step 1

• Add names to the scoreboard 

(see p. 26) as the players come to 

register.

• Once registration is finalised, 

count the total number of players 

participating (in the “Number” 

column, see p. 26).

• The number of players will 

determine the number of pitches 

needed (in this example, 20 players, 

four teams of five, two pitches and 

each goal is marked with a letter 

“A”, “B” “C” and “D”).

• If there is an odd number of 

players, the substitute rule is put 

in place. Players rotate after a time 

specified by the coordinator (e.g. 30 

seconds to one minute). All players 

are to be subbed in and out.

• Assign a letter (A, B, C or D, 

in this example) randomly to each 

name under “Match 1” on the 

scoreboard (see example, letters 

placed under the “Pitch” column 

under each match). 

• When “Match 1” is being 

played, the event coordinator 

assigns a pitch to the players for 

their next match (“Match 2”). 

The coordinator only assigns the 

pitch to the players one match at 

a time. This prevents players from 

getting confused by all pitches 

being numbered or lettered for all 

matches from the beginning.

Organisation

• Five pitches of approx. 40x20m

• One team on each pitch has bibs

• Each goal/half pitch marked with a visible letter (A-J)

• Meeting point with

 - water station

 - schedule: visible and accessible to all players

 - scoreboard

AB

CD

GH

EF

I

J

Example of pitch organisation for 4v4 and one age group

Individual rotation

Meeting 
point

III. The event | Women’s Football Campaign
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Match 1 Match 2 Match 3 Match 4 Match 5 Total 
points Result

Number Name Pitch Points Pitch Points Pitch Points Pitch Points Pitch Points

1 Kirsty A 13

2 John D 6

3 Chris C 6

4 Evelyn B 2

5 Steven A 13

6 Gaby D 6

7 Belinda C 6

8 Andrea D 6

9 Michelle A 13

10 Macy B 2

11 Rick C 6

12 Mandy B 2

13 Marina D 6

14 Patricia A 13

15 Heather C 6

16 Kelly B 2

17 Gemma A 13

18 Frank C 6

19 Karen B 2

20 Arijana D 6

Step 2

•  After each match, players remove their bibs and 

leave them next to their goal.

•  The players move to the scoreboard and one 

player from each team lets the coordinator know 

the score.

•  The event coordinator records the results and 

adds the points (WIN = 10 points, DRAW = 5 

points, LOSS = 0 points and every goal scored 

= 1 point). For example, Match 1: team A won 

3-2 against team B. Team A scores 10 points for 

the win plus 3 points for three goals, totalling 

13 points. Team B lost, so 0 points plus 2 points 

for two goals, totalling 2 points. Teams D and 

C draw 1-1; both teams receive 5 points plus 1 

point for the goal, totalling 6 points each.

•  The event coordinator writes the number of 

points next to each player’s name under the 

“Points” column based on their team’s results. 

For example, everyone who played in team A 

receives 13 points, in team B receives 2 points, 

and in teams C and D, 6 points. (Kirsty, pitch A = 

13 points; Evelyn, pitch B = 2 points; Chris, pitch 

C = 6 points and John pitch D = 6 points).

Example schedule for 20 players

III. The event | Women’s Football Campaign
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Step 3

•  As the event coordinator is recording the scores, 

players check the scoreboard and look for their 

name and pitch assignment for their next match.

•  The players move to their next pitch and wait for 

the event coordinator to start the next match.

•  For every match, every player should play with 

new team-mates. 

Step 4

•  After the final match, the event coordinator adds 

all the points for each player and records them 

under “Total points” in the same row as the 

player’s name (Match 1 points + Match 2 points 

+ Match 3 points + Match 4 points + Match 5 

points = Total points).

•  Once the points have been tallied, the event 

coordinator ranks the players based on the total 

number of points.

•  The player with the most points is the winner of 

the tournament, in this example Gemma wins 

with 53 points. 

Match 1 Match 2 Match 3 Match 4 Match 5 Total 
points Result

Number Name Pitch Points Pitch Points Pitch Points Pitch Points Pitch Points

1 Kirsty A 13 C 13 B 2 D 0 C 12 40 5

2 John D 6 B 15 A 13 B 6 D 0 40 5

3 Chris C 6 C 13 B 2 C 12 A 7 40 5

4 Evelyn B 2 A 1 C 18 A 6 C 12 39 6

5 Steven A 13 D 2 D 1 C 12 B 7 35 9

6 Gaby D 6 B 15 A 13 B 6 C 12 52 2

7 Belinda C 6 A 1 B 2 A 6 D 0 15 13

8 Andrea D 6 B 15 C 18 D 0 A 7 46 3

9 Michelle A 13 C 13 D 1 B 6 D 0 33 10

10 Macy B 2 A 1 D 1 A 6 B 7 17 12

11 Rick C 6 D 2 A 13 B 6 C 12 39 5

12 Harold B 2 B 15 D 1 C 12 A 7 37 7

13 Marina D 6 C 12 A 13 A 6 B 7 45 4

14 Patricia A 13 D 2 C 18 D 0 D 0 33 10

15 Heather C 6 A 1 B 2 A 6 C 12 27 11

16 Kelly B 2 D 2 A 13 C 12 B 7 36 8

17 Gemma A 13 B 15 C 18 D 0 A 7 53 1

18 Frank C 6 A 1 B 2 B 6 D 0 15 13

19 Karen B 2 C 13 D 1 C 12 B 7 35 9

20 Arijana D 6 D 2 C 18 D 0 A 0 33 10
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We strongly recommend using a code of conduct for players, coordinators, 

coaches/facilitators as well as for parents and spectators (an example is provided 

below). However, if you already have your own code of conduct that reflects your 

expectations, values and ethical principles, we encourage you to use it. 

CODE OF 
CONDUCT

Players

• Play for fun.

• Always remember to follow FIFA fair 

play.

• Respect opponents, team-mates, 

officials, spectators and yourself.

• Work for the good of your team.

• Win and lose graciously.

• Show good sportsmanship.

• Refrain from using profane or abusive 

language. 

Event coordinator/coach/facilitator

• Protect the children: put their safety and 

welfare above all else.

• Ensure a safe and fun playing 

environment, focused on the children.

• Refrain from influencing general play and 

encourage positive play.

• Implement respect for fair play and the 

code of conduct.

• Maintain an exemplary manner and a 

positive attitude under all circumstances.

• Set and maintain high standards.

• Show concern and caution toward sick 

and/or injured players and follow the 

advice of medical personnel.

• Understand that consuming and/or 

possessing alcoholic beverages or tobacco 

products, as well as going to the event 

under the influence of alcohol or any 

illegal substance, is prohibited.

Parents and spectators

• Enjoy and support the event. 

• Allow the players to have fun and enjoy 

football as the number one objective of 

participation.

• Refrain from influencing general play and 

encourage positive play.

• Encourage and congratulate both teams.

• Promote FIFA fair play and the Laws of 

the Game.

• Respect decisions made by the event 

coordinator/coach/facilitator.

• Model behaviour at matches that 

promotes good sportsmanship: children 

learn by example.

• Understand that consuming and/

or possessing alcoholic beverages or 

tobacco products, as well as going to the 

event under the influence of alcohol or 

any illegal substance, is prohibited.
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CHECKLIST

 Bring together coaches/facilitators at least one hour prior to the launch of player registration. 

  Ensure that equipment and facilities meet safety standards and are appropriate for the age and ability of all players.

 Welcome and inform the participants of the activities, rules and rotation/organisation half an hour before launch: 

• underline the purpose of the WFC, and

• emphasise the rules on and off the pitch, especially for parents and adults.

 Only the players and coaches/facilitators are allowed on the pitch.

 Each pitch has a coach/facilitator responsible for that pitch.

  Coaches/facilitators should monitor water supply, supervise and observe from the edge of the pitch, not influence 

general play and encourage positive play.

 The event coordinator should:

• take a position at the venue that provides a full view of all activities and allows the coordinator to communicate 

with the players and coaches/facilitators. The use of a sound system is highly recommended.

• encourage water breaks every 15-20 minutes.

• announce the start and finish time of the event as well as every individual match (only one whistle, simultaneous 

participation).

• at his/her sole discretion, have the right to deny admission or remove person(s) from the event in violation of the 

code of conduct and rules and policies in place, and/or any person(s) who exhibit(s) offensive and disrespectful 

behaviour.
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