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The Home of FIFA 
saw many changes in 
2016 in what was a 
landmark year for the 
organisation.
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We can state it objectively: 2016 was a year that 
changed the history of FIFA.

This is not a self-appraisal of the work I have 
undertaken as President alongside the FIFA 
management, but rather an acknowledgment  
of what our institution has become – not only 
for now, but for years to come. The governance 
standards incorporated through the statutory 
reforms approved in February are the safety net that 
FIFA needed to put a safe distance between itself 
and the mistakes and wrongdoing of the past.

Throughout the year, our mission was to transform 
this legal and conceptual framework into concrete 
action. Our focus was to capture the essence of 
what FIFA should be – a trustworthy custodian of 
the game everywhere in the world – and instil it 
into the everyday running of the organisation. It 
is an honest pledge, and one that has pervaded 
each proposal made or decision taken by this 
administration in 2016.

This is how we laid the foundations for the FIFA 
Forward Programme and its commitment to 
more than tripling FIFA’s funding of its member 
associations to develop football. This is how we 
opened ourselves up to dialogue – which we 
put into practice in the FIFA Executive Football 
Summits. It is with that pledge in mind that the 
participation of women in football, both on and off 
the pitch, has been set as a top priority. And this, 
too, is the driving force behind the restructuring of 
our administration.

These changes are all deep and they are 
meaningful, and FIFA yearned for them as much as 
it did for a strategic roadmap, which we established 

On paper, 2016 was never scheduled to be a big 
year for FIFA: after all, it fell in the middle of a 
four-year FIFA World Cup cycle when, honestly 
speaking, the fans are focused more on domestic 
and continental competitions. However, 2016 was 
hugely significant for the future of FIFA and the 
wider world of football.

First of all, a new President and Secretary General 
took office in FIFA, which naturally meant change 
for the general secretariat. Although the period of 
restructuring and adjustment is still ongoing, I have 
to say that the team has done wonders adapting 
to the transition and new way of thinking effected 
through the new vision for a “FIFA 2.0”. Many of 
our processes and initiatives have changed – as 
they had to – and FIFA, as an institution and as a 
collection of individuals, is growing professionally 
day by day.

It was very much a forward-looking year for FIFA. 
As part of the reforms adopted in February, we 
are now giving considerably more weight to the 
role of women in football, where we believe the 
future of the sport to be, setting fair targets for the 
participation of women both on and off the pitch.
With our flagship competitions – the 2018 FIFA 
World Cup Russia™ and the FIFA Women’s World 
Cup France 2019™ – still a couple of years away, 
the focus was firmly on the future of football in our 
women’s youth competitions. On the pitches of 
Jordan and Papua New Guinea, we got to cheer on 
and witness the future Martas and Carli Lloyds of 
the game. 

with “FIFA 2.0: The Vision for the Future”. Through 
the separation of powers set by the reformed 
Statutes, it is now up to the general secretariat to 
execute this strategy. It took us a lot of hard work 
during the year, but we feel comfortable in saying 
that the world governing body of football is on a 
path that makes complete sense with its purpose. 

It has been particularly challenging to draw these 
plans because, in the meantime, football has 
kept on going, as well it should. While restoring 
the foundations on which the game is built, FIFA 
has steadily carried on its duty of organising 
international football events: from the Olympic 
Football Tournaments in Rio de Janeiro to the 
FIFA Futsal World Cup in Colombia; from the FIFA 
Club World Cup in Japan to two very symbolic 
competitions for young women – the FIFA U-17 
Women’s World Cup in Jordan and the FIFA U-20 
Women’s World Cup in Papua New Guinea.

But these 12 months, more than anything, were 
a time for FIFA to look at itself in the mirror. This 
Activity Report – along with our dedicated Financial 
and Governance Reports – is the complete and 
unspoilt reflection of what we have seen and 
how we have reacted to it. We owe this absolute 
transparency to our member associations and to 
everyone who cares about football: it is another of 
the many vows that we have embraced.

With that said, you may rest assured: we know 
that there is still much to be done. This is just 
the beginning. 

2016 was a year that changed the history of FIFA. 
Now it is up to us, the football community, to write 
the next chapter.

We also enjoyed a thrilling FIFA Futsal World Cup 
in Colombia, where Brazilian legend Falcão bowed 
out, making way for a new generation, while the 
Olympic Football Tournaments reinforced the 
fans’ realisation that the women’s game is steadily 
catching up with the men’s game.

It was also a year in which FIFA paid respect to the 
fans, celebrating the joyful and essential influence 
that they have on the beautiful game at the 
inaugural edition of The Best FIFA Football Awards. 
Football means so much precisely because of the 
people that follow their clubs and countries around 
the world, and it was time for FIFA to acknowledge 
that passion and commitment.

FIFA also started to engage with the players and 
the coaches through the FIFA Legends Programme. 
Former professionals now have a voice and will 
advise FIFA on the real needs and experiences of 
those men and women that make our sport what 
it is.

Meanwhile, working with The IFAB, FIFA made 
steps to bring the game into the modern 
technological age by introducing the trial of video 
assistant refereeing. This is a relatively simple 
advance that could have untold benefits for the 
game for decades to come.

On paper, 2016 didn’t promise so much, but in the 
end it was the year that we built a new FIFA – one 
that offers more to everyone who loves football:  
the fans, the players, the coaches and the referees.

PRESIDENT’S 
FOREWORD

SECRETARY  
GENERAL’S FOREWORD

Gianni Infantino
FIFA President

Fatma Samoura
FIFA Secretary General
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Spain’s Laia Aleixandri and 
Yerliane Moreno of Venezuela 
challenge for the ball during 
the FIFA U-17 Women’s World 
Cup in Jordan.
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2016
AT A GLANCE

ELECTION
Gianni Infantino is elected  

as the ninth FIFA President by 
the Extraordinary Congress.

MEMBER 
ASSOCIATIONS

The Congress confirms the admission 
of Kosovo and Gibraltar as the 210th 

and 211th FIFA members respectively.

ADMINISTRATION
In May, Fatma Samoura becomes 

the first woman to be appointed 
FIFA Secretary General.

EXECUTIVE 
FOOTBALL SUMMITS

FIFA introduces regular forums to 
meet with member associations 

to exchange ideas and discuss the 
future of football.

FIFA 2.0
FIFA President Gianni Infantino 

unveils “FIFA 2.0: The Vision 
for the Future” – a strategic 

roadmap for the institution.

THE BEST 
FIFA FOOTBALL 

AWARDS™
Football’s top individual accolades 

take new shape and embrace the 
participation of fans.

COMPETITIONS
FIFA organises eight tournaments, including  

three women’s football events: the Olympic Football 
Tournaments, the U-17 World Cup in Jordan  

and the U-20 World Cup in Papua New Guinea.

REFORMS
New FIFA Statutes are approved: a much-needed 

governance overhaul in football administration.

FIFA FORWARD
The ground-breaking programme 

more than triples FIFA’s financial 
support to member associations for 

football development.
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A selection of images from the world of football in 2016.

REVIEW IN PICTURES

SNAPSHOTS

A NEW ERA BEGINS 

FIFA President Gianni 
Infantino attends the  
FIFA Council meeting  
in October 2016, held at 
FIFA headquarters in Zurich. 
In a major announcement, 
the President launched FIFA 
2.0, a strategic roadmap 
that aims to improve the 
governance of the game 
and ensure that reforms are 
implemented throughout 
the organisation.
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FIRST-TIME
CHAMPIONS 

Argentina players form 
a victory huddle after 
beating Russia in the 
final of the FIFA Futsal 
World Cup in Colombia. 
As well as marking La 
Albiceleste’s maiden 
title in the competition, 
the triumph was also 
significant as it marked 
the first time that a 
country other than 
Spain or Brazil had been 
crowned champions.
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GROWING THE  
BEAUTIFUL GAME 

The FIFA Under-17 
Women’s World 
Cup wasn’t the only 
significant football event 
in Jordan in 2016 as FIFA 
also launched the Live 
Your Goals programme 
to raise the profile of 
the sport among young 
women, inspire girls  
to play and increase  
the game’s popularity 
even further.
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SHOWING VIOLENCE 
THE RED CARD 

Young supporters 
raise cards in support 
of the #ENDviolence 
campaign during the 
FIFA U-20 Women’s 
World Cup in Papua New 
Guinea. A key aspect 
of the tournament’s 
legacy programme, the 
campaign aims to change 
perceptions towards 
women and violence in 
ten Pacific nations. 

A HISTORIC
ANNOUNCEMENT 

FIFA President Gianni 
Infantino presents 
Fatma Samoura as the 
organisation’s new 
Secretary General at the 
66th FIFA Congress in 
Mexico City. With 21 years 
of development work 
at the United Nations 
in Africa to her name, 
Samoura becomes the 
first-ever woman to head 
the FIFA administration. 
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HONOURING 
FOOTBALL'S SUPERSTARS 

Cristiano Ronaldo of 
Portugal and the USA’s 
Carli Lloyd pose with their 
awards at the inaugural 
The Best FIFA Football 
Awards in Zurich. Real 
Madrid forward Ronaldo 
capped off a memorable 
year by receiving The Best 
FIFA Men’s Player gong, 
while Lloyd clinched 
the equivalent prize in 
the women’s category.
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ACTIVITY  
REPORT 2016: 
A YEAR OF 
CHANGE 
A new president elected, widespread reforms 
implemented and further growth in the women’s 
game: 2016 was undoubtedly a landmark year for 
FIFA, with a clear strategy put in place for the future.

2016 REVIEW

The newly elected 
President Infantino 
leads the 66th FIFA 

Congress, held in 
Mexico City. 
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01 / Following the success of the 
Paris and Singapore meetings in 
2016, FIFA has organised further 
Executive Football Summits 
around the world in 2017. 
02 / Women’s football has 
continued to go from strength 
to strength, with Korea DPR in 
particular enjoying great success 
on the pitch.

PUTTING THE GAME  
BACK ON CENTRE STAGE 
It was inevitable that 2016 would go down 
as a turning point in the history of football 
administration. Having gone through its most 
turbulent period ever in 2015, FIFA needed a severe 
overhaul – the first steps of which were taken in 
Zurich at the Extraordinary Congress.

On 26 February, not only did the supreme 
legislative body elect Gianni Infantino as 
the ninth FIFA President, it also approved 
a package of landmark statutory reforms 
that represent an organisational change for 
football’s governing body. 

It was fitting that FIFA’s main tournaments were 
scheduled to take place after President Infantino’s 
first few months in office, a period during which 
he laid the foundations of a masterplan with a 
very clear objective: to put football back into the 
spotlight, with FIFA concentrating all of its energies 
on the game. 

In May, Mexico hosted FIFA’s second historic 
Congress within the space of a few months. 
The 66th edition was notable for the official 

WOMEN IN FOCUS,  
ON AND OFF THE PITCH 
The year was particularly auspicious with regard 
to women’s football and FIFA’s fight for gender 
equality. Shortly after the selection of a woman to 
lead the FIFA administration, in July the inaugural 
FIFA Diversity Award was presented to Slum Soccer 
in India. And with a dedicated Women’s Football 
Division now on its organisational chart, FIFA 
delivered highly symbolic editions of the FIFA U-17 
Women’s World Cup and the FIFA U-20 Women’s 
World Cup.

The first FIFA women’s football tournament 
ever to be staged in the Middle East – the FIFA 
U-17 Women’s World Cup Jordan 2016 – was a 
celebration of the game played by young talents 
who live in an environment that is starting to accept 
and support them a lot more. It was as eloquent a 
testament as there could be to the region’s growing 
appreciation of the value of the women’s game.

In Papua New Guinea, the FIFA U-20 Women’s 
World Cup was likewise a feast of football that 
served a broader social purpose. The South 
Pacific country’s support of the tournament was 
complemented by its backing of the #ENDviolence 
campaign – a much-needed crusade against 
gender-based violence in ten Pacific nations, the 
result of a joint effort between FIFA, UNICEF and 
several other partners.

On the pitches of Jordan and Port Moresby, Korea 
DPR showed indisputable signs that they will be 
a force in the years to come. The North Koreans 
achieved a remarkable double, defeating 
Japan in the final of the FIFA U-17 Women’s 
World Cup in Amman in October before 
their under-20 side overcame France to win 
another title just over a month later in 
Port Moresby.

presentation of Fatma Samoura as the first 
woman ever to take office as FIFA Secretary 
General and for the unveiling of the FIFA 
Forward Programme – an ambitious strategy 
aimed at streamlining and substantially 
increasing investment in football development. 

Another key initiative introduced as part of the 
reforms was the launch of the FIFA Executive 
Football Summits in late 2016. The summits bring 
together member association presidents and 
general secretaries to discuss strategic matters and 
provide a platform for discussion, debate and an 
exchange of knowledge.

The administrative cornerstones were in place and 
the foundations laid for football to take over. It did 
so with gusto in Brazil, two years after the country 
hosted the FIFA World Cup™. The Olympic Football 
Tournaments witnessed Germany’s triumph in 
the women’s final against Sweden in a buzzing 
Maracanã containing more than 50,000 fans. The 
following day, temperatures reached fever pitch at 
Rio de Janeiro’s temple of football when Neymar 
led Brazil to a penalty shoot-out win over Germany 
and to the gold medal that the Seleção had 
dreamed of for so many years.

FIFA EXECUTIVE 
FOOTBALL SUMMITS

PARIS, FRANCE
22-23 NOVEMBER, 2016

SINGAPORE, SINGAPORE
6-8 DECEMBER, 2016

Summits in Miami (USA), 

Doha (Qatar), Addis Ababa (Ethiopia)

and London (United Kingdom) 

to be rolled out before April 2017.

01
02
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WHEN THE BEST PERFORM 
The men’s game was not short of excitement in 
2016 either. The FIFA Futsal World Cup brought 
the sport’s widespread development to the main 
stage in Colombia, with Egypt making it to the 
quarter-finals and Iran finishing third after seeing 
off Brazil in the round of 16, thus bringing the 
curtain down on the international career of 
Falcao. Arguably the finest player ever to step 
on a futsal court, Falcao was lauded at the end 
of the year when he received the maiden FIFA 
Award for an Outstanding Career.

After the first seven editions saw the trophy lifted 
by either Brazil or Spain, there was a changing of 
the guard in Colombia. In fact, neither of those 
two powerhouses even made it to the semi-
finals. The trophy remained in South America, as 
Argentina displayed a brand of highly athletic and 
efficient futsal to defeat Russia in the final.

The cycle that will culminate with the 2018 FIFA 
World Cup™ in Russia also saw football take 
centre stage on 26 November, when the city 
of Kazan hosted the Official Draw for the FIFA 
Confederations Cup 2017. The host country, 
defending world champions Germany and the 
six continental champions discovered their paths 
towards the title, sparking excitement across 
Russia for next year’s big event.

The year’s final glimpse of world-class 
international football was in Japan, as Real 
Madrid took home the honours at the FIFA Club 
World Cup to make it three titles for the year. 
Cristiano Ronaldo’s hat-trick, which fired him 
to the adidas Golden Ball, gave the European 
champions a 4-2 win over surprise finalists 
Kashima Antlers. The Japanese champions were 
fresh from seeing off Copa Libertadores winners 
Atlético Nacional in a historic semi-final, with 
video assistant referees being called into action 
at a FIFA tournament for the first time. Thanks 
to this technology, officials were able to confirm 
a penalty decision that set the Japanese side on 
the road to victory.

But the overarching mission of putting football  
at the core of everything that FIFA does would 
not be complete if the game’s most important 
awards did not reflect that. On its 25th anniversary  
of honouring world football’s top performers, 
FIFA decided to take the game’s most prestigious 

accolades in a new, modern direction with the 
creation of The Best FIFA Football Awards™ – a 
celebration of the most important actors on the 
football scene: the players, coaches and fans.

Cristiano Ronaldo and Carli Lloyd were the 
first winners of The Best awards for men’s and 
women’s player of the year respectively, with 
Claudio Ranieri and Silvia Neid being crowned 
as the top coaches. Each took home a brand-
new trophy as official confirmation of being the 
year’s top performers – a combination of carbon 
and platinum topped with a football inspired by 
the ball used in the first-ever FIFA World Cup.

The individual accolades lit up an evening filled 
with touching moments – from the sheer joy of 
Malaysia’s Mohd Faiz Subri after finding out that 
his incredible free kick had been awarded with 
the FIFA Puskás Award, to the heart-warming 
tribute to Atlético Nacional, winners of the 
FIFA Fair Play Award. The Colombian club was 
recognised for its selfless and compassionate 
reaction to one of the greatest tragedies ever 
to befall football, when a plane crash took the 
lives of 71 people, including the majority of the 
first team of Brazil’s Chapecoense, who were 
on their way to Medellín to play the final of the 
Copa Sudamericana against Atlético Nacional. 
The people of Colombia displayed moving 
solidarity in the face of the tragedy, and Atlético 
Nacional and their fans promptly insisted that 
CONMEBOL gave the title to the Brazilian club. 

Indeed, the fans were at the heart of FIFA’s 
new award show. Not only did they take part 
in choosing the winners of the individual 
awards for the first time ever, they also received 
recognition of their own when Borussia 
Dortmund and Liverpool supporters were 
chosen by other fans from around the world 
as winners of the inaugural FIFA Fan Award for 
coming together to sing the Kop anthem You’ll 
Never Walk Alone in memory of those involved 
in the Hillsborough disaster. 

2016 was the year that marked the start of a 
much-needed turnaround at FIFA, with the 
implementation of a combination of measures 
– some of them immediate and others the first 
steps towards a broader change. All of these 
steps and milestones, however, focus on one 
thing: football, and nothing else. n

Zurich played host to the 
inaugural The Best FIFA Football 
Awards, which celebrated the 
achievements of the finest 
players and coaches in the world 
of football.
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Following his election as the 
new FIFA President, Gianni 
Infantino set out to bring the 
focus back to matters on the 
pitch, rather than off it. 

 ALL ABOUT
FIFA
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38 WORLD OF FOOTBALL



Governance Finance Development

Responsible for financial 
and asset management strategy, budgeting, 
consolidated financial statements, and for 
policies, rules and guidelines in financial and 
asset management matters

Responsible for strategy 
and budget allocation for FIFA’s 
global development programmes

Responsible for all 
governance matters

Review Committee: 
responsible for eligibility checks

Organising 
Committee 
for FIFA 
Competitions

Responsible for the organisation 
of all official FIFA competitions in 
compliance with the applicable regulations 
and hosting documents

Football 
Stakeholders

Responsible for football matters, 
in particular for optimising the 
relations between football stakeholders, 
the structure of the game, 
and technical development

Referees

Responsible for the implementation and 
interpretation of the Laws of the Game, 
and for the referees and assistant 
referees for FIFA competitions

Players’ Status

Responsible for monitoring compliance 
with the Regulations on the Status and 
Transfer of Players and for the work of the 
Dispute Resolution Chamber

Medical

Responsible for all medical aspects 
of football, including the fight 
against doping

Member 
Associations

Responsible for the optimisation 
of relations between FIFA and its member 
associations as well as for the member 
associations’ compliance with 
the FIFA Statutes

AT LEAST 50% 
INDEPENDENT 
MEMBERS

Elected by the Congress

Appointed by the Council

Gender equality

• Number of women: 30
• 19.4% women in total (previous cycle:   
 4.7% in non-women’s football   
 committees and 11.2% overall)

A GOVERNANCE OVERHAUL
After a difficult previous 12 months, FIFA member associations conclusively agreed on sweeping reforms during 
February’s Extraordinary Congress to lay the foundations for a better, more transparent governing body.

 REFORMS

Desperate times call for desperate measures. After 
2015 had shaken world football’s administration 
to its very core, it was FIFA’s duty to show a firm 
commitment to change. The organisation needed 
solid institutional foundations to ensure that 
transparency, good governance and zero tolerance 
towards wrongdoing would be the norm.

The groundwork for such change was carried out 
by the 2016 FIFA Reform Committee chaired by 
Dr François Carrard. The committee proposed a 
set of reforms, which were incorporated into an 

BELOW ARE SOME OF THE POINTS OUTLINED IN THE AMENDED FIFA STATUTES, WHICH CAME INTO FORCE ON 27 APRIL 2016:

ADVISORY BODIES FOR  THE FIFA COUNCIL AND THE GENERAL SECRETARIAT

CLEAR SEPARATION BETWEEN 
“POLITICAL” AND MANAGEMENT FUNCTIONS:  
the FIFA Council has replaced the FIFA Executive Committee and is responsible for setting the 
organisation’s overall strategic direction. The general secretariat executes the operational and 
commercial actions required to put that strategy into practice;

TERM LIMITS OF A MAXIMUM OF 12 YEARS 
for the FIFA President, FIFA Council members, and members of the Audit and Compliance 
Committee and the judicial bodies;

ELIGIBILITY AND INTEGRITY CHECKS 
for officials and committee members conducted by an independent 
Review Committee;

A minimum of one female representative elected as a Council 
member per confederation; PROMOTION OF WOMEN’S EMPOWERMENT 
as an explicit statutory objective of FIFA;

DISCLOSURE OF THE INDIVIDUAL ANNUAL COMPENSATION 
of the FIFA President, all FIFA Council members, the Secretary General and the relevant 
chairpersons of independent standing committees and judicial bodies;

COMMITMENT TO HUMAN RIGHTS 
enshrined in the FIFA Statutes.

amended version of the FIFA Statutes to formally 
institutionalise the highest governance standards for 
FIFA, the confederations, its member associations, 
officials and employees.

On 26 February, Zurich hosted an Extraordinary 
FIFA Congress that, besides electing Gianni 
Infantino as the ninth FIFA President, voted on 
the implementation of the reforms. The results 
were staggering, with 179 of the 207 member 
associations present and eligible to vote – or 86.4% 
– approving the statutory changes.

STREAMLINING OF THE STANDING COMMITTEES, 
which have been reduced in number from 26 to nine. Creation of a new Football Stakeholders Committee to ensure greater transparency 
and inclusion through broader stakeholder representation (including players, clubs and leagues), as well as stronger representation of 
women in top decision-making positions and greater support and opportunity for women at member association level.

A series of sweeping reforms 
were introduced in 2016 
with the aim of improving 
transparency and good 
governance at FIFA.
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Competitions
& Events

Member 
Associations

Technical
Development

Women's
Football

Player &
Promotion

Events
Commercial

Compliance

President's Office

President

Communications

Finance HR & Services Legal &
Integrity

Secretary General

Football Administration

Sustainability 
& Diversity Executive Office

517
total employees

Breakdown

Gender split
Age split 

16-25 26-35

36-45 46+

52 nationalities

Average age
40
58% 42%

02.88% 36.15%

25.77%35.19%

Commercial
Communications
Competitions & Events
Compliance
President's Office
Finance
Football
HR & Services
Legal & Integrity
Member Associations
Executive Office of the Secretary General
Technical Development
Women's Football

65
55
59

4
7

19
5

116
96
30
16
36
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PUTTING FOOTBALL 
CENTRE STAGE
Adhering to the reform promises made during the Extraordinary Congress, FIFA presented 
its first-ever female Secretary General at the 66th FIFA Congress in May, while a boost in 
financial support for member associations was also announced.

FIFA CONGRESS

FIFA had a new President and a new set of Statutes. 
When its supreme legislative body met again 
in May, it started to lay the foundations for the 
reformed structure to be put into place.

Two milestone resolutions were consolidated 
in Mexico City: the FIFA Council validated the 
appointment of Fatma Samoura as FIFA Secretary 
General, and FIFA President Gianni Infantino laid 
out the overall structure of the FIFA Forward 
Programme for football development.

The choice of Fatma Samoura was emblematic in 
more ways than one. Not only did the Senegalese 
become the first woman ever to head the FIFA 
administration, she did so backed by a stunning CV 
dominated by 21 years of development work for the 
United Nations in Africa.

It was more than apt, then, that Samoura’s name 
would be announced in the same breath as the 
Forward Programme – a true revolution in the way 
FIFA invests in football development. The budget 
dedicated to the growth of the game for the  
2015-2018 cycle has risen from USD 900 million to  

USD 1.4 billion. Under the new programme, financial 
support to develop football will more than triple: 
within a four-year cycle, every member association 
is entitled to receive up to USD 5 million, up from 
a maximum of USD 1.6 million under the previous 
structure. The new model fosters tailor-made 
projects, implements a streamlined funding process 
and contains a stricter oversight of the investments 
made by member associations – which now number 
211, following the admission of Kosovo and Gibraltar 
as new members of FIFA at the Congress.

The 66th FIFA Congress also put flesh on the bones 
of President Infantino’s original pledge to place 
football and its heroes at the heart of everything 
that FIFA does. Mexico City gathered together 
several members of the newly formed group of FIFA 
Legends – a selection of former top players from 
men’s and women’s football who are working with 
FIFA to promote and develop the game.

Having embarked on the long and necessary 
rebuilding process off the pitch, FIFA started to 
return its full focus to where it should always be:  
on football. n

FIFA presented Fatma Samoura, 
its first-ever female Secretary 
General, at the 66th FIFA Congress 
in Mexico City.
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 FIFA 2.0: THE VISION 
 FOR THE FUTURE
Published in October 2016, this strategic roadmap heralded the dawning of a new era for the organisation.

 FIFA 2.0

In 2016, FIFA’s members approved a series of 
landmark reforms to drive significant improvements 
in the governance of global football. Encompassing 
such aims as a clear separation of commercial 
and strategic political decision-making, greater 

scrutiny of senior officials and an enhanced 
commitment to the promotion of human rights 
and women’s football, the reforms focused on four 
areas of importance: governance, transparency, 
accountability and diversity. n

FIFA’S NEW MODEL

FIFA’S VISION: TO PROMOTE THE GAME OF FOOTBALL,  
PROTECT ITS INTEGRITY AND BRING THE GAME TO ALL

BEST INTERESTS OF FOOTBALL

THE STRATEGY TO GET THERE

THE GUIDING PRINCIPLES

OWNERSHIP INVESTMENT INNOVATION

TRANSPARENCY ACCOUNTABILITY COOPERATION INCLUSIVITY

HOW TO REALISE THE VISION

GROW THE GAME ENHANCE THE EXPERIENCE BUILD A STRONGER INSTITUTION

01 / England footballer Alex Scott visited a school in Papua 
New Guinea ahead of the FIFA U-20 Women’s World Cup to 
promote the #ENDviolence initiative.  
02 / FIFA’s commitment to growing the game globally saw 
the FIFA U-17 Women’s World Cup being held in Jordan.
03 / This was the first time that a FIFA women’s tournament 
had taken place in the Middle East.

01 02 03
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THE STRATEGY  
TO GET THERE

INVESTMENT
FIFA will dedicate significant resources and human 
capital to developing the game and enhancing the 
football experience.

INNOVATION
FIFA will leverage technological advances to improve 
the quality of the football experience for all.

OWNERSHIP
FIFA will assume greater responsibility for the 
governance, scale and effectiveness of its operation.

THE GUIDING PRINCIPLES

TRANSPARENCY
FIFA will be transparent in how it governs and grows 
the game, operates its business and interacts with 
key stakeholders.

ACCOUNTABILITY
FIFA will be held accountable by football 
stakeholders around the globe – particularly 
member associations.

INCLUSIVITY
FIFA will reflect the world and the communities in 
which it operates.

COOPERATION
FIFA will actively engage with football’s diverse 
ecosystem to shape the future of football.

TANGIBLE AND 
MEASURABLE GOALS 
BY 2026

By the opening whistle of the 
2026 FIFA World CupTM:

n	  More than 60% of the world’s population will 
participate – play, coach, referee, or experience 
broadly – in the game of football.

n	  FIFA will invest more than USD 4 billion in  
developing football.

n	  FIFA will double the number of female players to  
60 million.

n	  FIFA will have optimised internal operations 
and external business relationships to improve 
revenue generation and financial efficiencies.

HOW TO REALISE  
THE VISION

FIFA’s journey to actualise this vision will be 
grounded in three key objectives:

GROW THE GAME
Harnessing the sport’s power to bring the world 
closer together, FIFA will introduce football to new 
participants and regions. Working with member 
associations and confederations, FIFA will develop 
the game by increasing targeted investment to 
individual stakeholders while heightening the 
standards to which all are held. FIFA’s development 
efforts must also better engage all members of 
the football community regardless of gender, 
orientation, creed or ethnicity.

ENHANCE THE EXPERIENCE
For all
Modern technology has redefined sport and its 
relationship with fans. FIFA will work to ensure that 
those who cannot make it to the match will receive 
an equally impactful experience in their homes, and 
FIFA and its Commercial Affiliates must embrace 
innovation together.

For fans
FIFA must communicate with fans transparently and 
effectively, ensuring that more of them have access 
to more football through accessible channels. 

For players, coaches and referees
Technological advances continue to aid the 
improvement of footballers’ performance on the 
pitch, coaches’ ability to strategise and referees’ 
ability to protect the integrity of the game. In 
2016, FIFA worked with The International Football 
Association Board (IFAB) to approve a detailed set 
of protocols guiding live experiments with video 
assistant referees – and this is only the beginning. 
FIFA will continue to invest in technologies that 
benefit all those who grace the pitch.

For Commercial Affiliates
Working together, FIFA and its Partners have 
achieved great success. As technologies create 
new pathways for communication, FIFA’s 
Commercial Affiliates will look for new ways 
to showcase their brands with maximum scale 
and impact.

BUILD A STRONGER INSTITUTION
At the Home of FIFA
The election of a new leadership at FIFA has been 
accompanied by the overwhelming approval of 
sweeping reforms, and the organisation has built 
on these considerable improvements in governance, 
transparency and accountability by restructuring its 
internal operations. 

In the football ecosystem
FIFA’s new leadership has recommitted itself to 
human rights and diversity. The organisation will 
also heighten its oversight of member associations 
and ensure that all stakeholders are held to the 
appropriate standards of governance.

01 / FIFA aims to get more  
than 60 per cent of the global 
population participating in 
football by the start of the  
2026 FIFA World CupTM.
02 / Seeing a greater diversity 
of people take up the sport is 
another of FIFA’s objectives.
03 / The Live Your Goals 
campaign encourages women 
and girls to play the game.
04 / FIFA has committed to 
investing more than USD 4 
billion in football development.

01 02 04
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WORLD OF FOOTBALL

211 MEMBER 
ASSOCIATIONS

6 CONFEDERATIONS

ZURICH

HOME OF FIFA
Headquarters

FIFA HITZIGWEG
FIFA offices

FIFA SONNENBERG
FIFA offices

FIFA WORLD 
FOOTBALL MUSEUM
FIFA offices

 HEADQUARTERS

UEFA // EUROPE

Member associations . 55

CONCACAF // 
NORTH, CENTRAL AMERICA & CARIBBEAN

Member associations . 35

CONMEBOL // SOUTH AMERICA

Member associations . 10

CAF // AFRICA

Member associations . 54

AFC // ASIA

Member associations . 46

OFC // OCEANIA

Member associations . 11
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52 WOMEN’S FOOTBALL DEVELOPMENT

Local girls taking part in  
a Live Your Goals event 
during the FIFA U-20 
Women’s World Cup 2016  
in Papua New Guinea.



FIFA FORWARD 
PROGRAMME
The FIFA Forward Programme  
is a “step change” for global 
football development and the 
means by which FIFA shares the 
success of the FIFA World Cup™ 
with its member associations.

FIFA Forward is the framework through 
which FIFA will provide financial 
support for football development for 
every member association, the six 
confederations and even for regional 
competition organisers – according  
to three principles:

MORE INVESTMENT

MORE IMPACT

MORE OVERSIGHT

The aim is to improve the way FIFA 
develops and supports football across 
the globe, so that the sport can reach its 
potential in every part of the world and 
so that everyone who wants to take part 
can do so without barriers. n

BEFORE
SEPARATE PROJECTS AND CONTRACTS

FIFA FORWARD
One contract and plan 

per member association 
and confederation to 
meet specific needs

Big increase 
in football 

development 
investment

Stronger member 
associations 
and football 
development 
everywhere

Enhanced 
controls and 

compliance for 
use of funds

FIFA Forward aims 
to spread football 
worldwide, allowing 
people from all corners 
of the globe to enjoy 
the game. 

FIFA’S NEW FOCUS ON FOOTBALL DEVELOPMENT
MORE INVESTMENT, MORE IMPACT, MORE OVERSIGHT

IMPROVING IMPACT OF FOOTBALL DEVELOPMENT
TAILOR-MADE PROJECTS FOR MEMBER ASSOCIATIONS AND CONFEDERATIONS

3 / FOOTBALL DEVELOPMENT FOOTBALL DEVELOPMENT / 3
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INVESTING MORE IN FOOTBALL DEVELOPMENT
FINANCIAL SUPPORT PER MEMBER ASSOCIATION

INVESTING MORE IN FOOTBALL DEVELOPMENT
FINANCIAL SUPPORT PER CONFEDERATION

MORE INVESTMENT 

FIFA is significantly increasing its financial support to each member 

association for football development, from USD 1.6 million per four-year 

cycle to USD 5 million per four-year cycle. 

BEFORE
USD 1.6 million  
every four years

BEFORE
USD 22 million  

every four years

FIFA FORWARD
USD 5 million  

every four years

FIFA FORWARD
USD 40 million  

every four years

Grassroots football is set 
to benefit immensely 
from FIFA’s plans to 
boost funding for 
football development.

3 / FOOTBALL DEVELOPMENT FOOTBALL DEVELOPMENT / 3
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STRONGER FOUNDATIONS FOR FOOTBALL DEVELOPMENT
REWARDING MEMBER ASSOCIATIONS FOR BEST PRACTICE

GENERAL 
SECRETARY

MEN’S
LEAGUE

YOUTH MEN’S
LEAGUE

YOUTH WOMEN’S
LEAGUE

GRASSROOTS
STRATEGY

GOOD 
GOVERNANCE

REFEREEING
STRATEGY

WOMEN’S
LEAGUE

WOMEN’S
FOOTBALL STRATEGY

TECHNICAL
DIRECTOR

MORE IMPACT

FIFA aims to improve the impact and efficiency of its investments in 

development, achieving greater and more sustainable results so that  

football can thrive everywhere.

FIFA is bringing together its strands of support into one single programme. 

With tailor-made contracts of agreed objectives and individual 

development plans, support through the FIFA Forward Programme will 

be tailored to the specific requirements and challenges of each and 

every member association.

This means that the member associations will receive comprehensive 

and intelligent support according to their circumstances and the 

priorities and objectives they set for themselves, and it will ensure 

that the most is made out of every dollar spent on football.

All member associations will receive basic support of  

USD 100,000 per year through the FIFA Forward 

Programme’s annual funding for running costs. They can 

then receive additional annual funding of USD 50,000 

for each of the following criteria they fulfil, up to an 

additional USD 400,000 each year:

• Employing a general secretary

• Employing a technical director

• Organising a men’s league

• Organising a women’s league

• Organising a men’s youth league

• Organising a women’s youth league

• Implementing a women’s football promotion and development strategy

• Implementing a good governance/integrity programme

• Implementing a grassroots football promotion and development strategy

• Implementing a refereeing promotion and development strategy

Member associations must fulfil at least two of the criteria relating to women’s 

football in order to obtain this extra funding.

3 / FOOTBALL DEVELOPMENT FOOTBALL DEVELOPMENT / 3
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MORE OVERSIGHT  

It is vital that FIFA’s investment in development is used in the correct way so that 

it has the maximum impact for football on the ground.

FIFA is introducing the following enhanced oversight controls to ensure that the 

increase in football development spending is transparent, carefully managed  

and effective:

• One contract of agreed objectives per member association, setting the 

strategy for development over two to four years, approved by the FIFA 

Development Committee.

• All tailor-made projects must be linked to the contract of agreed 

objectives; any project above USD 300,000 must be approved by the FIFA 

Development Committee.

• The FIFA administration will monitor the progress of projects.

• Independent financial audits of FIFA Forward funds  

for each member association.

• Enhanced development regulations, including greater powers of oversight 

and robust compliance measures.

• At least 50% of the members of the FIFA Development Committee 

overseeing FIFA Forward must be independent.

• Publication of independent audits of member associations’ annual finances.

CONTRACT BETWEEN FIFA AND 
MEMBER ASSOCIATION

ALL PROJECTS MONITORED BY 
FIFA ADMINISTRATION AND FIFA 

DEVELOPMENT COMMITTEE

NEW FIFA DEVELOPMENT 
REGULATIONS

FIFA DEVELOPMENT 
COMMITTEE 

(AT LEAST 50% INDEPENDENT MEMBERS)

LOCAL, INDEPENDENT AUDITS  
OF FIFA FORWARD FUNDS

PUBLICATION OF AUDITED 
ANNUAL FINANCIAL 

REPORTS

MEMBER 
ASSOCIATION 

DEVELOPMENT 
CONTRACTS NEED 
APPROVAL OF FIFA 

DEVELOPMENT 
COMMITTEE

PROJECTS 
EXCEEDING  

USD 300,000 NEED 
APPROVAL OF FIFA 

DEVELOPMENT 
COMMITTEE

MEMBER 
ASSOCIATIONS 
MUST PROVIDE 

REPORTS FOR ALL 
PROJECTS 

MANDATORY 
TENDER PROCESS 

FOR PROJECTS 
ABOVE 

USD 300,000

FIFA 
CAN INSPECT 
PROJECTS AT 

ANY TIME With improved 
oversight controls, FIFA 

will protect football 
development through 

transparent and 
efficient spending.

ENHANCED COMPLIANCE FOR FOOTBALL DEVELOPMENT
ENSURING FUNDS ARE USED PROPERLY

ENHANCED ACCOUNTABILITY FOR FOOTBALL DEVELOPMENT
IMPROVING THE WAY FIFA MONITORS SPENDING

3 / FOOTBALL DEVELOPMENT FOOTBALL DEVELOPMENT / 3
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360º SUPPORT FOR FOOTBALL DEVELOPMENT
FUNDING FOR RUNNING COSTS AND PROJECTS

CONTRACT OF 
AGREED OBJECTIVES
A cornerstone of the FIFA Forward Programme, the contract of agreed objectives is a mutually 
signed agreement between FIFA and the member associations or confederations. 

This contract establishes the objectives that 
both signing organisations will pursue during 
the term of the agreement, providing a 
scope and a baseline for FIFA’s support and 
funds and so fostering greater transparency 
and accountability for all sides in FIFA’s 
development relationship with its members 
and confederations. 

All member associations and confederations 
must have a signed contract of agreed 
objectives in place by 1 June 2017.

OPERATIONAL COSTS
Football development needs member 
associations that are able to run, manage and 
organise football independently. The depth and 
complexity of a member association’s mandate 
is such that even smaller associations require a 
certain amount of financial resources to enable 
their administration to operate effectively. 

TAILOR-MADE PROJECTS
From building construction to artificial pitches, from 
organising seminars and providing equipment to 
organising competitions, every initiative which  
leads to football development and greater inclusion 
within the game is made possible with funding of 
USD 750,000 annually. Projects are evaluated as to 
their long-term impact for football and form part 
of the greater plan of each member association to 
develop the game for all.

SERVICES TO THE MEMBER 
ASSOCIATIONS 
By the end of 2016, less than six months after the 
FIFA Forward Programme was launched, more 
than 150 applications for operational costs had 
been submitted with more than USD 50 million 
already paid to the respective applicant member 
associations. In the same period, FIFA received over 
120 applications for tailor-made projects, totalling 
more than USD 60 million. n 

FOOTBALL PROJECTS 

USD 750,000 
per year

e.g. infrastructure, 
women’s football, 

youth football

RUNNING COSTS  

USD 500,000 
per year

e.g. governance, administration,
competitions

FOR EVERY
MEMBER ASSOCIATION

Football projects such 
as the development of 
the women’s game will 
benefit from funding of 
USD 750,000 per year, 
per member association. 
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LASTING LEGACY:  
A STANDOUT YEAR FOR  
WOMEN’S FOOTBALL  
DEVELOPMENT
Building on the legacy of the FIFA Women’s World Cup Canada 2015™,  
FIFA’s women’s football development programmes enjoyed a memorable year in 2016,  
with record levels of participation and a pioneering youth tournament in Jordan.

WOMEN’S FOOTBALL DEVELOPMENT

FIFA aspires to see the number of female 
players increase to 60 million by 2026. 2016 
was a milestone year for women’s football 
development, one that sets a solid foundation to 
build towards this target. FIFA’s women’s football 
development programmes reached a peak in 
2016, with unprecedented interest, involvement 
and implementation.

Initiatives such as the FIFA Female Leadership 
Development Programme and Live Your Goals have 
had a significant impact on the development of girls 
and women’s football worldwide. 

FIFA FEMALE LEADERSHIP 
DEVELOPMENT PROGRAMME

The Female Leadership Development Programme 
was introduced with the main goal of improving 
the gender balance in football decision-making 
by increasing the number of female leaders and 
role models. 

The first intake of participants graduated early in 
2016, which saw 33 global female leaders setting 
off on a journey of football development in their 

specific areas. Graduates from Rwanda, Gambia, 
Tanzania, Northern Ireland, India, Australia and the 
USA worked on developing the women’s game 
locally, using FIFA initiatives and leveraging their 
acquired knowledge, networks and resources. 
The women’s game in the graduates’ countries 
of origin benefited from their involvement in 
the programme through increased awareness, 
respect and general interest. In some cases, 
there was an increase in participation and new 
sponsorship deals fostered for women’s football 
leagues for the first time. A new class of 34 female 
leaders started in the middle of the year and is 
already working on great initiatives for football 
development. These women are inspiring new 
generations and their impact can be seen already, 
both on and off the pitch.

FIFA LIVE YOUR  
GOALS PROGRAMME 

Live Your Goals aims to increase the participation 
of women and girls in football, spark excitement for 
women’s football, create the best opportunities for 
women’s football to thrive and ensure that football 
continues to be the number-one female team sport. 

In 2016, FIFA’s Live Your Goals campaign was 
implemented in 73 member associations, with 
a record 213 events organised globally under its 
umbrella. This was a great first step into football 
for hundreds of thousands of girls, from China PR 
to Canada, Rwanda, Kazakhstan, Uruguay and 
New Zealand. 

CASE STUDY: LIVE YOUR 
GOALS IN KAZAKHSTAN 

The Football Federation of Kazakhstan (FFK) 
had a very successful year in women’s football. 
Its strategic plan is to reach all of the girls in 
Kazakhstan through Live Your Goals. In 2016, the 
programme reached seven different regions before 
the roadshow ended in the capital, Astana. As well 
as being a great platform to introduce girls to the 
game, Live Your Goals was an ideal activity for the 
FFK to evaluate the performance of different age 
groups. The popularisation of women’s football 
among girls was one of the main goals achieved 
through this initiative, as well as promoting a 
healthy lifestyle. Two thousand girls have enjoyed 
Live Your Goals events and many of them have 
signed up to play regular football. In the next two 
years, the association is aiming to give every girl in 
the country an opportunity to play football, thus 
attracting more than 6,000 girls to the game during 
the four-year programme. 

CAPACITY BUILDING

Capacity building in women’s football is very 
important and emphasises the importance of 
education and professional development of 

people involved in the game. Former players, 
coaches and referees must be given further 
development, leadership and management 
opportunities to help raise standards and retain 
high-level skills in the game.

In 2016, FIFA organised 59 women’s football 
coaching courses, 26 women’s football 
administration and management courses,  
and two women’s football regional workshops. 

Eight women were awarded scholarships to 
enhance their coaching education, 33 women 
graduated from the FIFA Female Leadership 
Development Programme and 34 new 
candidates started the second edition of the 
programme in June.    

LEGACY PROGRAMMES 
FOR JORDAN AND PAPUA  
NEW GUINEA

2016 was a landmark year for FIFA women’s 
competitions, namely the U-17 and U-20 
Women’s World Cups. These outstanding 
tournaments showed the world how far girls 
have progressed in these age groups and that 
women’s football has a great future. Building 
on the organisation of the competitions, we 
have worked with the host associations to 
develop a lasting legacy for girls, and women’s 
football in Jordan and Papua New Guinea. 
Tailor-made development programmes have 
been designed with local experts to ensure 
that girls and women continue to thrive 
beyond the tournaments. n

136 
member associations 
benefited from women’s 
football development 
programmes

559 
activities were 
implemented exclusively 
for women’s football 
development

Over 

72,000 
women and girls, 
including coaches and 
administrators, benefited 
worldwide

01 / The FIFA Female Leadership 
Development Programme’s 
objective is to encourage more 
women to take up leadership 
roles in the sport.
02 / On the pitch, the Live Your 
Goals programme aims to boost 
the number of women and girls  
playing football.
03 / 73 member associations 
implemented the Live Your 
Goals campaign in 2016.

01 02
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Rand Albustanji in action for 
host country Jordan during the 
FIFA U-17 Women’s World Cup.

COMPETITIONS 
AND EVENTS
56 COMPETITIONS AND EVENTS 
74 FIFA/COCA-COLA WORLD RANKINGS  
76 THE BEST FIFA FOOTBALL AWARDS 2016
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2016 FIFA 
TOURNAMENTS 
IN NUMBERS 

GOALS 

FIFA 
COMPETITIONS

HOST 
COUNTRIES

STADIUMS

CLUB 
TEAMS

 
GAMES

REFEREES 

 
SPECTATORS

7

8

20

84
182

240

767

NATIONAL 
TEAMS

7

2,287,476
Go to FIFA.com  
for more information about:
FIFA tournaments
Men’s technical reports
Women’s technical reports

Statistics do not include the FIFA Interactive World Cup 
2016 and Blue Stars/FIFA Youth Cup 2016, with the 

exception of “FIFA competitions” and “host countries”.

(including referees, assistant referees, video 
assistant referees and support referees)
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The teenager’s stoppage-time heroics sealed the most unlikely of victories, and mean that Denmark has 
now won two FIFA Interactive World Cup titles in the last three years. 

The FIFA Interactive World Cup 2016 produced a 
thrilling finish as Denmark’s Mohamad Al-Bacha 
completed a remarkable last-minute comeback to 
defeat Sean Allen of England in the Final Showdown.

For the first time, players on both Xbox One and 
PlayStation4 consoles could compete against each 
other in the world’s biggest gaming tournament. 
Following three months of qualifying involving millions 
of gamers from around the world, just 32 players 
remained in contention at the Grand Final, held in 
New York City.

An absorbing opening matchday saw the field 
whittled down to four semi-finalists. The defensive-
minded Al-Bacha became the first player to make the 
Final Showdown on Matchday 2, grinding out a tight 
2-1 victory over Sweden’s Ivan Lapanje. Free-scoring 
Allen then convincingly overcame France’s Dylan 
Bance 3-0, setting up an enthralling decider between 
the tournament’s best attack and best defence.

A 2-2 draw in the first leg ensured that the tie was 
finely poised for the return fixture. Despite breaking 
the deadlock in the second leg, Al-Bacha’s hopes 
seemed all but over after three goals from Allen gave 
him a commanding 5-3 lead on aggregate, with time 
running out fast. 

But in the closing stages of a game that will live long 
in the memory, Al-Bacha pulled one back in the 
89th minute before completing a famous comeback 
by scoring a last-gasp equaliser, winning 5-5 on 
aggregate via the away console rule.

DENMARK’S AL-BACHA PULLS 
OFF STUNNING COMEBACK TO 
CLAIM MAIDEN FIWC TITLE

FIFA INTERACTIVE WORLD CUP 2016  
20-22 MARCH 2016

OVERALL RANKING

 MOHAMAD AL-BACHA (DEN)

 SEAN ALLEN (ENG)

 IVAN LAPANJE  (SWE)

2
1

3

Mohamad Al-Bacha 
of Denmark clinched 
the FIWC 2016 title in 
dramatic fashion at 
New York City’s 
Apollo Theater.

“When I scored in the 89th minute, I thought, ‘I just 
have to score another’,” a jubilant Al-Bacha revealed 
afterwards, collecting the trophy that for so long 
looked to be out of his reach from FIFA World Cup™ 
winner and New York City FC striker David Villa.

Al-Bacha was also awarded a USD 20,000 cheque 
and an invitation to The Best FIFA Football AwardsTM 
in Zurich, where he had the chance to meet some of 
football’s biggest stars. n
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MAGNIFICENT SEVEN FOR  
ZURICH’S LOCAL BOYS 
Switzerland’s recent dominance of the Blue Stars/FIFA Youth Cup continued  
in 2016 as Grasshoppers were crowned champions.

The 78th edition of the prestigious Blue Stars/FIFA 
Youth Cup in Zurich saw local side Grasshoppers 
claim the title for a seventh time, beating West 
Ham United 2-0 in the final courtesy of an inspired 
performance by Iraqi striker Sherko Kareem Gubari.

The 20-year-old’s top-corner finish after cutting 
in from the left wing was a moment to cherish for 
the player, who also ended the tournament as the 
winner of the adidas Golden Ball.

“I came into this final eager to score a goal, but the 
first half was so tight and produced so few chances 
that I was already a bit frustrated by the time I 
received the ball there,” Gubari said as he recalled 
his strike. “When I saw I had one small chance to 
shoot, I thought to myself, ‘It has to be now’.”

In truth, Grasshoppers were clear and deserved 
champions, going through the entire competition 

without conceding a single goal and comfortably 
topping their group with three wins and one draw.
Their triumph marked the fourth time in five years 
that a Swiss side has won the tournament – last 
season’s victors FC Luzern were unable to defend 
their crown, finishing in sixth place. 

Other notable teams to compete included 
debutants Guangzhou FC of China PR, who were 
awarded the FIFA Fair Play Trophy, and German side 
FC St. Pauli. The cult club have a significant Swiss 
fan base and are well known for their focus on 
youth; they came fourth in what was also their first 
appearance at the competition. n

01 / Grasshoppers 
celebrated a seventh 

title by overcoming 
West Ham United in 

the final.
02 / The victorious 

team lift the trophy.

01

BLUE STARS/FIFA YOUTH CUP 2016  
4-5 MAY 2016

1 GRASSHOPPER CLUB ZURICH (SUI)

2 WEST HAM UNITED (ENG)

3 ANDERLECHT (BEL)

4 FC ST. PAULI (GER)

5 FEYENOORD (NED)

6 FC LUZERN (SUI)

7 SL BENFICA (POR)

8 FC ZURICH (SUI)

9 FC BLUE STARS (SUI)

10 GUANGZHOU FC (CHN)

OVERALL RANKING

ADIDAS GOLDEN BALL

 SHERKO KAREEM GUBARI (GRASSHOPPERS)

ADIDAS GOLDEN GLOVE

 ENZO D’ALBERTO  (ANDERLECHT)

FIFA FAIR PLAY TROPHY

 GUANGZHOU FC (CHN)

OFFICIAL AWARDS

1

1

1 02

“THIS IS PARTICULARLY MEANINGFUL 
FOR A COUNTRY THAT ONLY RECENTLY 
HAS CLIMBED UP SOME STEPS AND 
GAINED THE RESPECT OF FOOTBALL’S 
HISTORIC POWERHOUSES.”

BORIS SMILJANIC 
GRASSHOPPERS COACH 
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In another thrilling Men’s Olympic Football Tournament, Brazil sealed  
an historic first gold while Honduras confounded expectations. 

Just two years after their infamous 7-1 defeat by 
Germany in the semi-finals of the 2014 FIFA World 
Cup™, Brazil achieved the ultimate redemption by 
winning their first-ever gold medal in the Men’s 
Olympic Football Tournament at Rio 2016.

That this came at their home Olympic Games in front 
of a crowd of 64,000 fans and at the expense of 
Germany will have made the victory all the sweeter 
for the Seleção. Fittingly, it was Brazil’s talismanic 
captain Neymar who converted the decisive spot kick 
in the shoot-out following a tense match that ended 
1-1 after extra time.
 
The FC Barcelona forward’s successful strike sparked 
fervent celebrations among the Brazilian supporters 
watching on in the iconic Maracanã Stadium, 
bringing to a close another hugely entertaining 
Men’s Olympic Football Tournament.

Honduras proved to be the surprise package of 
the competition, progressing from a tough group 
containing Portugal, Argentina and Algeria to make 
it as far as the semi-finals. However, the Central 
Americans were unable to secure third place, losing 
3-2 in the bronze medal match to Nigeria. The 
Super Eagles can now boast a full set of Olympic 
medals, having won gold at Atlanta 1996 and silver 
at the 2008 Games in Beijing.

And while Germany will have been disappointed 
not to win gold, they can still be proud of their best 
Olympic finish since reunification. An exemplary 
attacking display throughout the tournament saw  
Die Mannschaft score 22 goals in just six games, 
with Nils Petersen, Serge Gnabry and Max Meyer 
occupying the top three positions in the leading 
goalscorers chart.

The last word, however, belonged to Neymar. 
His tears of joy immediately after firing home 
the crucial penalty kick summed up the immense 
significance of the victory for all Brazil supporters, 
who could celebrate claiming the one major honour 
that had eluded the national team for so long.
 
“However much people talked, we replied with 
our football,” he said. “This is one of the happiest 
moments of my life. n

01 / Brazil captain Neymar 
inspired the Seleção to a 

historic gold medal.
02 / The final at Rio’s 

Maracanã Stadium was 
played in front of more 

than 60,000 fans.01

02

JOY FOR HOSTS BRAZIL 
AS NEYMAR SECURES 
EMOTIONAL GOLD MEDAL 

MEN’S OLYMPIC FOOTBALL TOURNAMENT RIO 2016  
4-20 AUGUST 2016

1 BRAZIL 

2 GERMANY

3 NIGERIA

4 HONDURAS

5 KOREA REPUBLIC

6 PORTUGAL

7 COLOMBIA

8 DENMARK

9 MEXICO

10 JAPAN

11 ARGENTINA

12 IRAQ

13 SOUTH AFRICA

14 ALGERIA

15 SWEDEN

16 FIJI

OVERALL RANKINGTOP GOALSCORERS

 NILS PETERSEN / 6 goals (GER)

 SERGE GNABRY / 6 goals  (GER)

 MAX MEYER / 4 goals  (GER)

FIFA FAIR PLAY TROPHY
 

 DENMARK  
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 MELANIE BEHRINGER / 5 goals (GER)

 CHRISTINE SINCLAIR / 3 goals  (CAN)

 JANINE BECKIE / 3 goals  (CAN)

 

 SWEDEN   

Having never previously finished higher than third at the Olympics, the German women’s 
football team was finally able to top the podium at Rio 2016.

Celebrated manager Silvia Neid brought her 
illustrious 11-year career as Germany coach to a 
glorious end at the Women’s Olympic Football 
Tournament in Rio, finally leading her country to the 
gold medal. 

After sweeping through with two clean sheets in  
their knockout stage wins against China and Canada, 
Die Nationalelf faced an organised Sweden side in 
the gold-medal match.

The Scandinavians had produced a major shock by 
defeating reigning champions USA on penalties in 
the quarter-finals, before knocking out hosts Brazil 
in the last four by again triumphing in a shoot-out. 
And the Swedes’ mental fortitude was once more 
evident in the Maracanã Stadium for the final as 
they contained Germany in a goalless first half of 
few chances.

However, Germany found themselves 2-0 up within 
20 minutes of the restart through a Dzsenifer 
Marozsán strike and an unfortunate own goal from 
Sweden’s Linda Sembrant. The Swedes quickly 
reduced the deficit through Stina Blackstenius, but 
were unable to find an equaliser as Olivia Schough 
had a close-range effort blocked at the death. 

The Blueyellow were not entirely disheartened by 
the defeat: as runners-up, they gained their first-ever 
medal in women’s Olympic football.

In the bronze-medal match, Canada – hosts of 
the FIFA Women’s World Cup 2015™ – upset the 
partisan São Paulo crowd with a 2-1 win  
over Brazil, emulating their third-place finish  
at London 2012.

Overall, the tournament went down as a great 
success in what is one of the most important 
events in the women’s football calendar. In a 
country where the men’s side enjoys greater 
support and publicity than its female counterpart, 
more than 70,000 Brazilian fans – their replica 
jerseys creating a stunning sea of yellow and green 
– packed the Maracanã for the hosts’ semi-final 
match against Sweden.

Indeed, the enduring image of the tournament 
went to the young Brazil fan who changed the 
name on the back of his shirt to read “Marta” 
instead of “Neymar” – showing that the Women’s 
Olympic Football Tournament truly captured the 
fans’ imagination. n

02

01

GERMANY GIVE 
COACH SILVIA NEID 
A GOLDEN FAREWELL 

WOMEN’S OLYMPIC FOOTBALL TOURNAMENT RIO 2016  
3-19 AUGUST 2016

1 GERMANY

2  SWEDEN

3 CANADA 

4  BRAZIL

5  USA

6  FRANCE

7  AUSTRALIA

8  CHINA PR

9  NEW ZEALAND

10 SOUTH AFRICA

11 COLOMBIA

12 ZIMBABWE

OVERALL RANKINGLEADING GOALSCORERS

FIFA FAIR PLAY TROPHY

2
1

1

3

“I’VE HAD 
AN AMAZING 
CAREER AND 
WON SO MANY 
TITLES, BUT 
THE FACT THAT 
GERMANY HAVE 
NOW WON THEIR 
FIRST GOLD 
MEDAL TOPS 
EVERYTHING.” 

SILVIA NEID 
GERMANY COACH 

01 / Germany’s 
Dzsenifer Marozsán 
was instrumental in 
her country’s success in 
the competition.
02 / Silvia Neid ended 
her stint as Germany 
coach on a high.
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For the first time in its history, the FIFA Futsal World Cup final did not feature  
either Brazil or Spain as Argentina overcame Russia 5-4 in the decider.

Argentina were crowned champions of the FIFA 
Futsal World Cup 2016 in Colombia, bringing to  
an end the era of Spanish-Brazilian dominance that 
had seen one of the two nations win every edition of  
the competition. 

A memorable tournament also saw futsal legend 
Falcão bring his illustrious career to a close by 
claiming the adidas Bronze Boot with ten goals, 
while Iran produced the biggest shock of all, 
defeating five-time winners Brazil on penalties in the 
round of 16.

Despite going through the whole competition 
unbeaten, the Argentinians’ route to the final was 
far from simple. A hard-fought draw with Costa Rica 
in the group stage after being two goals down was 
followed by a tough contest against Ukraine in the 
round of 16, with La Albiceleste sneaking through 
to the latter stages courtesy of a Leandro Cuzzolino 
strike in extra time. 

Meanwhile, Russia proved a domineering force 
throughout, winning all of their group games and 
scoring an impressive 36 goals prior to the decider 
against Argentina. The Russians’ only major obstacle 
came in the semi-finals against Iran, who twice came 
from behind only to succumb to a narrow 4-3 defeat. 

Nevertheless, there would be cause for celebration 
for the Iranians in the match for third place, as they 
defeated Portugal to clinch the bronze medal.

In the final, Argentina’s resilience proved to be the 
difference as they twice pegged the Russians back 
within seconds of conceding, eventually edging 
the tie 5-4 to claim their first title. An honourable 
mention must go to Russia’s Eder Lima, however, 
who became the first player in FIFA Futsal World Cup 
history to score a hat-trick in the final.

In fact, there were several outstanding individual 
performers during the tournament, none more so 
than Argentina captain Fernando Wilhelm, who was 
awarded the adidas Golden Ball, ahead of Eder Lima 
and Iran’s Ahmad Esmaeilpour. n

01 / Argentina’s Alan 
Brandi celebrates his 

second goal in the final.
02 / Some spectacular 
displays of skill were 
on show during the 

competition.
03 / La Albiceleste were 

crowned champions.

CHANGING OF 
THE GUARD AS 
ARGENTINA CLAIM 
MAIDEN FIFA 
FUTSAL WORLD 
CUP VICTORY

FIFA FUTSAL WORLD CUP COLOMBIA 2016  
10 SEPTEMBER – 1 OCTOBER 2016

“I DON’T CARE 
IF WE DESERVE 

TO BE THE 
WINNERS OR 
NOT. WE ARE 
THE WORLD 

CHAMPIONS.” 

DIEGO GIUSTOZZI 
ARGENTINA COACH 

1 ARGENTINA

2  RUSSIA

3  IRAN

4  PORTUGAL

5  SPAIN

6  AZERBAIJAN

7  PARAGUAY

8  EGYPT

9  BRAZIL

10 ITALY

11 KAZAKHSTAN

12 UKRAINE

12 COLOMBIA

14 THAILAND

15 COSTA RICA

16 VIETNAM

17 PANAMA

18 AUSTRALIA

19 UZBEKISTAN

20 MOROCCO

21 GUATEMALA

22 CUBA

22 MOZAMBIQUE

24 SOLOMON ISLANDS

OVERALL RANKING

ADIDAS GOLDEN BALL
 FERNANDO WILHELM  (ARG)

 EDER LIMA  (RUS)

 AHMAD ESMAEILPOUR  (IRN)

ADIDAS GOLDEN BOOT
 RICARDINHO  (POR)

 EDER LIMA  (RUS)

 FALCÃO  (BRA)

ADIDAS GOLDEN GLOVE
 NICOLAS SARMIENTO  (ARG)

FIFA FAIR PLAY TROPHY
 VIETNAM  

OFFICIAL AWARDS
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1

1

1

3

3
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1 KOREA DPR

2 JAPAN

3 SPAIN 

4 VENEZUELA

5 MEXICO

6 GERMANY

7 GHANA

8 ENGLAND

9 CANADA

10 USA

11 BRAZIL

12 NEW ZEALAND

13 NIGERIA

14 CAMEROON

15 PARAGUAY

16 JORDAN

ADIDAS GOLDEN BALL
 FUKA NAGANO  (JPN)

 SUNG HYANG-SIM  (PRK)

 DEYNA CASTELLANOS  (VEN)

ADIDAS GOLDEN BOOT
 LORENA NAVARRO  (ESP)

 RI HAE-YON  (PRK)

 DEYNA CASTELLANOS  (VEN)

ADIDAS GOLDEN GLOVE
 NOELIA RAMOS  (ESP)

FIFA FAIR PLAY TROPHY
 JAPAN  

In another all-Asian final, Sin Jong-Bok’s side overcame Japan on penalties while 
Spain and Venezuela showed they have superstars in the making.

Korea DPR were crowned champions at the FIFA 
U-17 Women’s World Cup 2016 in Jordan, edging 
past Japan on penalties in the final to become the 
most successful team in the competition’s history.

While the latest edition may have ended with 
another East Asian champion (France’s 2012 victory 
remains the only time a country outside that region 
has triumphed), there were plenty of memorable 
moments for some of the other participating nations.

Spain – beaten finalists in 2014 – again impressed, 
this time reaching the last four. Despite the 3-0 
loss to Japan in the semi-finals, Noelia Ramos 
was recognised for her consistently excellent 
performances in the Spanish goal, winning the 
adidas Golden Glove as the tournament’s  
best goalkeeper.

Deyna Castellanos of Venezuela also dazzled, helping 
her country to the last four with some spectacular 
strikes. The number 9’s five goals earned her the 
adidas Bronze Boot behind Korea DPR’s Ri Hae-Yon 
and adidas Golden Boot winner Lorena Navarro of 
Spain, who topped the charts with eight efforts.

Ultimately, however, it was to be an all-Asian 
decider between the competition’s two standout 
teams. Following a nervy match that ended goalless 
after 90 minutes, five impeccable efforts from 
Korea DPR in the ensuing penalty shoot-out proved 
enough to sink the Japanese and secure a second 
title for the Young Chollima.

The tournament was unprecedented insofar as 
it was the first FIFA women’s competition to be 
held in the Middle East, while players were also 
permitted to wear headscarves for the first time. 
Leaving a long-lasting legacy was a key objective 
for the organisers, which meant investing in 
upgraded facilities, stadiums and training sites, 
providing increased accessibility for disabled 
fans attending matches, and making a firm 
commitment to continue developing women’s 
football in the region. 

For Samar Nassar, CEO of a 75 per cent female 
Local Organising Committee, the players were 
“not just kicking the ball for themselves or their 
countries, but for all girls out there – for women’s 
empowerment and for gender equality”. n

01 / Korea DPR emerged 
victorious at Jordan’s Amman 

International Stadium.
02 / The final was an all-

Asian affair as defending 
champions Japan took on the 

Koreans, winners in 2008.

OVERALL RANKINGOFFICIAL AWARDS
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FIFA U-17 WOMEN’S WORLD CUP JORDAN 2016  
30 SEPTEMBER – 21 OCTOBER 2016

KOREA DPR TASTE 
GLORY IN JORDAN TO 
SEAL SECOND U-17 TITLE 

“THE PLAYERS 
WERE UP TO THE 
TASK AND GOT 
THE JOB DONE. 
OUR TEAM PLAY 
AND MENTAL 
STRENGTH 
WAS WHAT 
HELPED US 
WIN THIS 
TOURNAMENT.” 

SIN JONG-BOK 
KOREA DPR COACH 
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1 KOREA DPR

2 FRANCE

3 JAPAN 

4 USA

5 GERMANY

6 SPAIN

7 MEXICO

8 BRAZIL

9 NIGERIA

10 SWEDEN

11 KOREA REPUBLIC

12 NEW ZEALAND

13 GHANA

14 VENEZUELA

15 CANADA

16 PAPUA NEW GUINEA

ADIDAS GOLDEN BALL
 HINA SUGITA  (JPN)

 KIM SO-HYANG  (PRK)

 DELPHINE CASCARINO  (FRA)

ADIDAS GOLDEN BOOT
 MAMI UENO  (JPN)

 GABI NUNES (BRA)

 STINA BLACKSTENIUS  (SWE)

ADIDAS GOLDEN GLOVE
 MYLENE CHAVAS  (FRA)

FIFA FAIR PLAY TROPHY
 JAPAN  

The rise of North Korean women’s football went from strength to strength in Papua New Guinea as the country 
became the first side in history to win both the FIFA U-20 and U-17 Women’s World Cups in the same year.

Korea DPR crowned a magical 2016 with victory over 
France in the final of the FIFA U-20 Women’s World 
Cup in December, repeating their success at the U-17 
tournament barely two months earlier.

In the final in Papua New Guinea, the free-scoring 
Koreans found the net three times against France 
– taking their overall tally for the tournament to 
21 – to seal a 3-1 win and claim the trophy for a 
second time.

There was no shortage of highlights from a 
memorable tournament, including one of particular 
significance to the host nation. While they may have 
failed to progress from the group phase, Papua New 
Guinea were cheered on by a boisterous home crowd 
in each of their three matches – and the atmosphere 
reached fever pitch when Nicollete Ageva netted the 
nation’s first-ever World Cup goal in a 7-1 loss to the 
eventual champions. 

Another team that caught the eye was Japan who 
dazzled fans with some exquisite attacking football 
on their way to the semi-finals. They were duly 
recognised in the tournament’s awards, with Mami 
Ueno taking home the adidas Golden Boot after 

01 / Korea  
DPR’s U-20 side 
emulated the 
success of the 
country’s U-17 
outfit.
02 / Wi Jong-Sim 
was on the mark 
for the North 
Koreans against 
France in the final.

OVERALL RANKINGOFFICIAL AWARDS
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KOREA DPR TRIUMPH  
ADDS EXCLAMATION MARK 
TO OUTSTANDING YEAR

“I’M DELIGHTED 
WITH OUR 
VICTORY, BUT 
WE CAN’T 
STOP HERE. WE 
HAVE TO KEEP 
ON WORKING 
TO WIN MORE 
TITLES.”

HWANG YONG-BONG 
KOREA DPR COACH

01

FIFA U-20 WOMEN’S WORLD CUP PAPUA NEW GUINEA 2016 
13 NOVEMBER – 3 DECEMBER 2016

scoring five goals, Hina Sugita winning the adidas 
Golden Ball, and the team receiving the FIFA Fair 
Play Trophy. 

Japan’s dream was ended by France, who won 2-1 in 
extra time to reach the final for the first time, beating 
their previous best finish of third place in 2014. Korea 
DPR won their semi-final against the USA by the 
same scoreline, Ri Hyang-Sim grabbing the decisive 
goal in extra time.

After France took an early lead in the final when 
Grace Geyoro reacted fastest to a fumbled free-kick, 
Korea DPR hit back soon after through a Wi Jong-
Sim near-post flick. In the 55th minute, Kim Phyong-
Hwa – who had missed a glorious opportunity 
moments earlier – headed her side into the lead. 
And, as France piled on the pressure in search of a 
late equaliser, Jon So-Yon dashed any hopes of a 
comeback with a penalty in the 87th minute to secure 
the trophy.

The tournament was also noted for the remarkable 
success of its social campaigns, particularly that 
of #ENDviolence, which aims to bring an end to 
violence against women and children. n
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Cristiano Ronaldo scored four times in two matches as the European  
champions won their second FIFA Club World Cup in an event that also  
showcased the strength of Japan’s Kashima Antlers.

Real Madrid ended 2016 on a high note thanks 
to the hat-trick that Cristiano Ronaldo scored to 
decide a thrilling FIFA Club World Cup final against 
Kashima Antlers.

Their 4-2 triumph at the International Stadium 
Yokohama put a second FIFA Club World Cup on the 
honours board of the reigning European champions, 
and for match-winner Ronaldo it completed a 
“dream year” for a player who had already won 
continental crowns in 2016 with club and country. 

With his four goals – the first in a 2-0 semi-final 
success against Club América – Ronaldo took the 
adidas Golden Ball for the tournament, with team-
mate Luka Modrić earning the silver and Antlers 
midfielder Gaku Shibasaki the bronze.

Shibasaki’s individual accolade was recognition of 
just how far his side had pushed Los Merengues in 
the final. They actually led 2-1 after Shibasaki’s two-
goal response to an opening Karim Benzema strike, 
but Ronaldo drew his side level with a spot kick and 
ended with the match ball after scoring twice again 
in extra time.

To reach the final, the J.League champions had 
overcome Auckland City, Mamelodi Sundowns and 

02

FIFA CLUB WORLD CUP JAPAN 2016 PRESENTED BY ALIBABA YunOS AUTO 
8-18 DECEMBER 2016

HAT-TRICK HERO RONALDO 
STEERS REAL MADRID  
TO WORLD SUMMIT

“COMPARED 
TO THE OTHER 
CONFEDERATIONS 
THAT ARE HERE, 
OUR HISTORY 
IS VERY, VERY 
SHORT. FOR US TO 
BE ABLE TO COME 
SO FAR HAS REAL 
MEANING.”

MASATADA ISHII 
KASHIMA ANTLERS 
COACH

1 REAL MADRID (UEFA, SPAIN)

2 KASHIMA ANTLERS (AFC, JAPAN)

3 ATLÉTICO NACIONAL (CONMEBOL, COLOMBIA)

4 CLUB AMÉRICA (CONCACAF, MEXICO)

5 JEONBUK HYUNDAI (AFC, KOREA REPUBLIC)

6 MAMELODI SUNDOWNS (CAF, SOUTH AFRICA)

7 AUCKLAND CITY (OFC, NEW ZEALAND)

OVERALL RANKING

ADIDAS GOLDEN BALL

 CRISTIANO RONALDO (REAL MADRID)

 LUKA MODRIC (REAL MADRID)

 GAKU SHIBASAKI  (KASHIMA ANTLERS) 

ALIBABA YunOS AUTO AWARD 
 CRISTIANO RONALDO (REAL MADRID)

FIFA FAIR PLAY TROPHY
 KASHIMA ANTLERS  (AFC, JAPAN)

OFFICIAL AWARDS

1
2
3

1

1

01

Atlético Nacional. This last victory – 3-0 against the 
Copa Libertadores winners at Osaka’s Suita City 
Stadium – was a landmark occasion for more than 
one reason. Firstly, it witnessed the employment of 
video technology, being trialled at the tournament, in 
the awarding of the penalty that led to Antlers’ first 
goal. Secondly, it ended with Antlers becoming the 
first Asian team to reach a FIFA Club World Cup final. 

As for Antlers’ semi-final victims, Atlético Nacional 
brushed themselves down to take third place on 
the podium thanks to a 4-3 penalty shoot-out 
victory over Club América after the Mexican side 
had battled back from two goals down to draw 
2-2. Jeonbuk Hyundai had earlier secured fifth 
place after defeating Mamelodi Sundowns 4-1. 
The final headlines, though, as the 13th FIFA Club 
World Cup concluded, were once again about that 
man Ronaldo. n

01 / Cristiano 
Ronaldo was Real 
Madrid’s hat-trick 

hero in the final 
against Kashima 

Antlers.
02 / The Spanish 

side won their 
second FIFA Club 

World Cup title 
following their 

maiden triumph
 in 2014.
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They both suffered tournament heartbreak in 2016 but Argentina’s men and the USA’s women 
showed consistency to end the year in the number one spots in the world rankings.

Argentina and the USA both bounced back from 
competition disappointments to finish 2016 on top 
of the world rankings. Argentina, losers to Chile 
in June’s Copa América Centenario final, overtook 
Belgium at the men’s summit in April and remained 
top thereafter, winning ten of their 15 games in 2016 
to finish the year ahead of second-placed Brazil.

Belgium eventually slipped to fifth place, while 
France took the “Mover of the Year” accolade 
having gained the most ranking points over the 
course of 2016 by winning 13 of their 17 matches. 
Unfortunately for them, their only defeat came at the 
hands of Portugal in the final of UEFA EURO 2016.

Lower down the ranking, two of FIFA’s smaller 
nations made impressive strides in 2016, with 
Guinea-Bissau rising 78 places to 68th as they 
reached their first-ever CAF Africa Cup of Nations, 
and Curaçao climbing 76 places to 75th by  
qualifying for the 2017 Caribbean Cup and the  
2017 CONCACAF Gold Cup.

Meanwhile, the USA topped the women’s 
ranking for the second year running, despite the 

FIFA/COCA-COLA WORLD RANKINGS

ARGENTINA AND USA ENJOY 
VIEW FROM THE SUMMIT

disappointment of a quarter-final penalty shoot-
out defeat to Sweden in the Women’s Olympic 
Football Tournament Rio 2016. In fact, the team 
did not lose a single game in regulation or extra 
time in 2016, posting 22 wins and three draws 
from 25 matches. 

If the USA’s place at the summit was no surprise, 
Canada broke new ground by finishing the year 
in fourth spot. John Herdman’s Olympic bronze 
medallists had never been in the top five until they 
won five of their six matches at Rio 2016 to earn 
a record 93-point gain and jump six places from 
tenth. Earlier in the year, Switzerland’s efforts in 
qualifying for the UEFA Women’s EURO had lifted 
them to 15th in the ranking – their highest-ever 
position – before they slipped back two places.

The FIFA/Coca-Cola World Rankings serve 
as an objective indicator of a team’s current 
performance for the international sports media 
and FIFA’s member associations. To a certain 
extent, the rankings also reflect teams’ progress 
but they also help in the process of deciding 
groups for FIFA competitions. n

MEN’S RANKINGS WOMEN’S RANKINGS

1  Argentina  1634

2  Brazil  1544

3  Germany 1433

4  Chile  1404

5  Belgium  1368

6  Colombia 1345

7  France  1305

8  Portugal 1229

9  Uruguay 1187

10  Spain  1166
Rankings as of 23 December 2016

01 / Having not lost a 
game in regulation or 
extra time in 2016, the 
USA remained at the 
summit of the women’s 
rankings for a second 
successive year.
02 / Despite the 
disappointment of 
losing in the Copa 
América Centenario 
final, Argentina still 
ended the year at the 
men’s summit.

1  USA 2140

2  Germany 2109

3  France 2041

4  Canada 2031

5  England 2030

6  Australia 1984

7  Japan 1982

8  Sweden 1977

9  Brazil 1961

10  Korea DPR 1952

01

02
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Already claiming 2016 to be the best year of his career, Cristiano Ronaldo had 
further cause for celebration after winning The Best FIFA Men’s Player Award at 
the inaugural edition of The Best FIFA Football AwardsTM in Zurich.

In a ceremony hosted by Hollywood actress Eva 
Longoria and German television host Marco 
Schreyl at Zurich’s TPC studios, FIFA President 
Gianni Infantino was on hand to present Ronaldo 
with the prize.

The 31-year-old lifted four trophies last year, 
including the UEFA Champions League with Real 
Madrid, scoring the decisive spot-kick in the final 
against city rivals Atlético Madrid. He then went on 
to make history at UEFA EURO 2016 by captaining his 
country to its first-ever major honour. After a hugely 
successful year, even by his standards, Cristiano 
Ronaldo capped off 2016 with his coronation as the 
world’s top men’s footballer. 

Scoring a remarkable 55 goals at club and 
international level over the course of the calendar 
year, Ronaldo was a clear and deserved recipient of 
the award with 34.54% of the total votes, ahead 
of FC Barcelona’s Lionel Messi in second (26.42%) 
and Antoine Griezmann of Atlético Madrid (7.53%). 
Unsurprisingly, he also made it into the FIFA FIFPro 
World11, which was dominated once again by the 
Spanish giants of Real Madrid and Barcelona.

USA midfielder Carli Lloyd claimed The Best FIFA 
Women’s Player prize, a second successive accolade 
after last year’s FIFA Women’s World Player of the 
Year award.

THE BEST FIFA FOOTBALL AWARDS 2016 
9 JANUARY 2017

RONALDO RULES THE ROOST 
AT INAUGURAL FIFA AWARDS

Claudio Ranieri was rewarded for masterminding 
Leicester City’s incredible Premier League title 
triumph by being named The Best FIFA Men’s  
Coach, while Silvia Neid won the gong for  
women’s coach after guiding Germany to victory  
at the Women’s Olympic Football Tournament  
Rio 2016. 

A near-impossible long-range free kick from  
FA Penang’s Mohd Faiz Subri earned the  
Malaysian playmaker the FIFA Puskás Award for  
the best goal of the year, while Brazilian futsal  
star Falcão was recognised for his 27 years of  
service to the sport with the FIFA Award for an 
Outstanding Career.

The FIFA Fair Play Award carried a poignant tone 
this year as Atlético Nacional were honoured in 
the category. The Colombian side were universally 
commended for requesting that CONMEBOL award 
Chapecoense the 2016 Copa Sudamericana title 
following the tragic plane crash that killed the 
majority of the Brazilian side in November. 
 
Completing the prizes on offer was the FIFA 
Fan Award, which went to Borussia Dortmund 
and Liverpool supporters for their moving joint 
rendition of the Anfield club’s anthem You’ll 
Never Walk Alone in memory of the victims of the 
Hillsborough disaster. n

“THIS HAS 
PROBABLY 
BEEN THE BEST 
YEAR OF MY 
CAREER. IT 
IS THE FIRST 
TIME THAT 
FIFA HAS 
ORGANISED 
THIS AWARD 
AND THIS 
MAKES IT 
EVEN MORE 
SPECIAL. IT IS 
AN ENORMOUS 
PRIVILEGE  
FOR ME.”

CRISTIANO RONALDO 
REAL MADRID

The Best FIFA Men’s Player 
Cristiano Ronaldo (POR)

The Best FIFA Women’s Player 
Carli Lloyd (USA)

The Best FIFA Men’s Coach
Claudio Ranieri (ITA)

The Best FIFA Women’s Coach 
Silvia Neid (GER)

FIFA Puskás Award 
Mohd Faiz Subri (MYS)

FIFA Fair Play Award 
Atlético Nacional 

FIFA Award for  
an Outstanding Career 
Falcão (BRA)

FIFA Fan Award
Liverpool and Borussia 
Dortmund supporters

FIFA FIFPro World11
Manuel Neuer (GER)
Dani Alves (BRA)
Gerard Piqué (ESP)
Sergio Ramos (ESP)
Marcelo (BRA)
Luka Modrić (CRO)
Toni Kroos (GER)
Andrés Iniesta (ESP)
Lionel Messi (ARG)
Luis Suárez (URU)
Cristiano Ronaldo (POR)

AWARDS

Some of the biggest 
names in the world of 
football gathered in 
Zurich for the inaugural 
The Best FIFA Football 
Awards, including Real 
Madrid and Portugal 
forward Cristiano 
Ronaldo and FIFA 
Women’s World Cup 
2015™ winner Carli Lloyd 
of the USA. 
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One of the legacies of the FIFA 
U-20 Women’s World Cup in Papua 
New Guinea was the launch of the 
#ENDviolence campaign, which aims 
to change perceptions towards women 
and violence in ten Pacific nations. 
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The goal of the programme is to improve the game 
and to protect players, clubs and associations by 
endorsing products that comply with the highest 
safety and quality standards.

ACTIVITIES IN 2016
The department has been working on a feasibility 
study with experiments relating to video assistant 
referees and standards for electronic performance 
and tracking systems. The established programmes 
are continuously updating the technical standards, 
such as the newly launched testing manual for 
artificial turf, and engaging in relevant research  
such as in the aerodynamic behaviour of  
footballs or the increased accuracy of goal-line 
technology systems.

VIDEO ASSISTANT  
REFEREES (VAR)

In March 2016, The IFAB agreed in principle 
that video experiments based on the drafted 
protocol would be the best way to understand 
the pros and cons of video assistance in full.

Since then, FIFA has conducted its own video 
assistant referee (VAR) tests at friendly matches 
in the Netherlands and Italy as well as at the 

The Football Technology Innovation Department 
encompasses two main parts: new innovations and 
the FIFA Quality Programme.

FOOTBALL TECHNOLOGY 
INNOVATION

Innovations are changing our everyday lives, and 
the implementation of goal-line technology in 2012 
saw the first obvious technology arrive in football 
too. New ideas and technical developments are the 
driving force for the football industry to improve 
playing comfort as well as safety and performance 
aspects for the players. FIFA’s Football Technology 
Innovation Department covers the process, from the 
identification of the needs of football stakeholders, 
to feasibility analyses of innovations, right through 
to the development of global standards and their 
implementation in the game.

 FIFA QUALITY PROGRAMME

The FIFA Quality Programme (FQP) offers an 
internationally recognised and dependable 
industry standard for quality and reliability in the 
areas that matter most to football players: the 
equipment, surface, technology and services used 
for their game.

Home of FIFA in Zurich with the objective of 
seeing whether the introduction of VARs would 
improve the game.

ELECTRONIC PERFORMANCE 
AND TRACKING SYSTEMS  
(EPTS)

Electronic performance and tracking systems (EPTS), 
which include optical and wearable technologies,  
are used to record, monitor and improve player and 
team performance.

In March 2015, The IFAB decided to allow wearable 
technology in football. In October 2016, FIFA 
invited industry representatives to the Home of 
FIFA to learn more about how these systems 
work. After extensive consultation with an expert 
group, FIFA launched a validation study for EPTS 
to determine the accuracy and consistency of the 
systems currently on the market.

FIFA QUALITY PROGRAMME 
FOR FOOTBALL TURF

Since the launch of the new testing manual in 
October 2015, the FQP for Football Turf has set a 
new milestone in terms of the testing of artificial 
turf (football turf) surfaces. Through continued 
research on mechanical testing of products and 
components as well as biomechanical testing with 
players on a range of playing surfaces, the FQP is 

seeking to improve the quality of pitches and ensure 
the highest level of performance and safety for the 
players. The FQP team also supported the LOC in 
the construction and preparation of the artificial 
turf pitches used at the U-17 Women’s World Cup 
in Jordan.

FIFA QUALITY PROGRAMME  
FOR FOOTBALLS

The FQP for Footballs had a busy year in 2016 with 
the launch of youth football guidelines determining 
sizes and weights for different age groups following 
a comprehensive industry and football stakeholder 
consultation. In addition, a four-year research 
programme on the simulation of the aerodynamic 
behaviour of footballs in flight was continued, 
while the potential of new generation 3D scanning 
for quality assessments of balls was further 
investigated. 

FIFA QUALITY PROGRAMME  
FOR GOAL-LINE TECHNOLOGY

In 2016, goal-line technology was most notably 
used at UEFA EURO 2016, in the play-offs and 
group stage of the UEFA Champions League, at  
the Copa América Centenario and at the FIFA  
Club World Cup as well as in four major leagues  
in Europe. The FQP for GLT ensured that all 
installations were tested and met the requirements  
of the Laws of the Game. n

01 / Video assistant referees 
(VARs) have been trialled by FIFA 
at friendly matches as well as at 
the Home of FIFA.
02 / The FIFA Quality Programme 
for Football Turf helped 
facilitate the construction of 
artificial turf pitches at the FIFA 
U-17 Women’s World Cup.

01

02

 LEADING THE WAY IN 
 FOOTBALL TECHNOLOGY
2016 was an important year for FIFA’s Football Technology Innovation Department, with notable 
advancements in video refereeing, goal-line technology and wearable technology.

 FOOTBALL TECHNOLOGY INNOVATION
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SEMINAR 
FOR FIFA

 INSTRUCTORS

REGIONAL  
COURSES  

FOR REFEREE  
INSTRUCTORS 
(FUTURO III)

REFEREEING 
COURSES 

IN THE MAs

From a technical, physical and medical standpoint, 
professional preparations for referees are crucial as 
FIFA works very hard to have only the best referees 
at all of its competitions.

FIFA’s referee education efforts have been 
intensified to achieve consistency and uniformity 
in the interpretation of the Laws of the Game, 
and during seminars and tournaments, theoretical 
sessions are conducted to further refine the match 
officials’ decision-making skills.

At these sessions, match officials go into detail and 
review real match situations in activities such as 
video quizzes, group discussions and Laws of the 
Game tests.

The focus is on six main topics:
• Positioning and reading of the game
• Penalty area incidents
• Challenges/tackles
• Tactical fouls
• Handball
• Offside

With football becoming ever faster, referees also 
have to keep pace as they strive to be in the right 
place at the right time to make the right decisions. 
As such, referees follow intensive training plans 
and undergo medical and fitness checks to 
ensure that they are in peak physical condition. 
An injury prevention programme and recovery 
sessions, including mandatory recovery massages, 
are some of the most important achievements 
in this field from the past few years, and they 
have considerably reduced the number of injuries 
suffered by referees before, during and after 
competitions.

Close cooperation with FIFA’s Technical  
Sub-Division also helps referees to adapt to team 
tactics and formations, which is necessary for 

01 / The Refereeing Assistance 
Programme (RAP) continues to 
help improve the standard of 
officiating at the top level.
02 / The “teach the teachers” 
concept is the fulcrum of the 
RAP philosophy.

IN 2016, 
A TOTAL 
OF 292 COURSES 
WERE HELD:

proactive positioning and football understanding. 
With the help of practical sessions with players, 
match officials also focus on protecting players 
and the image of the game, ensuring consistency 
in decision-making, reading the game and 
understanding different footballing mentalities. 
Direct feedback and video analysis from instructors 
on the training pitch help the referees to identify 
the areas in which they need to improve.
 
REFEREEING DEVELOPMENT

The Refereeing Assistance Programme (RAP),  
which was approved by the FIFA Executive 
Committee (as the FIFA Council was then known) 
at the end of 2007, has the following general 
objectives:
• To help FIFA member associations (MAs) improve  

the level of top referees and assistant referees
• To support courses and tournaments in  

the confederations
• To support the preparations of referees and 

assistant referees for FIFA competitions, and in 
particular the FIFA World CupTM and the FIFA 
Women’s World CupTM

ACTIVITIES IN THE 
CONFEDERATIONS

The philosophy of RAP courses is based on the 
“teach the teachers” concept; in other words,  
what is learnt at FIFA during a course must be  
passed on to other referees and instructors in  
the respective association. The primary mission  
of the courses is to improve the theoretical  
and practical level of the referee instructors in  
order to increase the overall level of referees and 
assistant referees.

In this way, the ultimate goal will be achieved: a 
uniform interpretation and application of the Laws 
of the Game all over the world. n

 REFEREES’ ROAD 
TO THE WORLD CUP
With the countdown to the 2018 FIFA World Cup Russia™ and the FIFA Women’s World 
Cup France 2019™ well underway, FIFA is breaking new ground by training female and 
male referees together for the first time to prepare for FIFA’s biggest competitions.

 REFEREEING

02

01

 AFC CAF CONCACAF CONMEBOL OFC UEFA TOTAL

1. Futuro III  
(technical instructors)

4 3 2 1 1 3 14

1. Futuro III  
(fitness instructors)

4 3 2 1 1 3 14

1. Futuro III  
(futsal and/or beach 
soccer instructors)

 1 1 1  3

2. MA refereeing  
courses – referees/instructors  
(men and women)

45 50 28 9 11 15 158

2. MA refereeing  
courses – female referees 

5  5   2 6 18

2. MA refereeing  
courses – futsal/beach soccer

8 3  1 4 1 10 27

3. Activities in the  
confederations

25 13 5 7 6  2 58

TOTAL 91 77 39 25 21 39 292
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HIGH-QUALITY COVERAGE 
OF THE GLOBAL GAME
In 2016, the FIFA TV Services Sub-Division continued to focus its efforts on bringing all of FIFA’s 
events and various other activities to the widest possible audience, while providing a high-quality 
viewing experience for fans around the globe. Through the sale of media rights for FIFA’s flagship 
tournaments, the sub-division also continued to generate vital income, which is essential for FIFA to 
carry out its activities in football development and governance around the world.

TV

The FIFA Club World Cup 
allowed fans across the globe to 
tune in and watch the world’s 
best teams in action. 
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 SALES & DISTRIBUTION

The Sales & Distribution team had another 
successful year in 2016 with the conclusion of 
major rights deals, for example in France, where 
TF1 and BeIN Sports acquired the media rights for 
the 2018 and 2022 FIFA World Cups™, the FIFA 
Confederations Cup 2017 and the FIFA Women’s 
World Cup 2019™. 

Agreements for FIFA events in 2016 and 2017  
were struck around the globe, which resulted  
in coverage of these events in 188 territories.  
The editorial coverage of eSports progressed  
even further in 2016 and the FIFA Interactive World 
Cup was broadcast in 100 territories to worldwide 
digital audiences. 

Towards the end of 2016, the department launched 
another set of rights tenders for the FIFA World 
CupTM, including in Russia, the host country of the 
2018 tournament. The year ended with the team 
being tasked with the distribution of FIFA’s newest 
event, The Best FIFA Football Awards, which took 
place in January 2017.

 BROADCASTER SERVICING

In 2016, the Broadcaster Servicing team 
remained focused on managing relationships 
with over 140 media rights licensees (across 
TV, broadband, mobile and radio) covering 
190 territories.

The department serviced all FIFA events in 2016, 
with teams on site in Colombia, Jordan, Papua 
New Guinea and Kazan for the Official Draw of 
the FIFA Confederations Cup Russia 2017. 

2016 was also a year of preparations  
for the FIFA Confederations Cup 2017 
and the 2018 FIFA World Cup in Russia. 
An important part of this work included 
the drafting of FIFA guidelines, such as 
the media rights manual – the production 
and commercialisation rules that all 
broadcasters will have to follow in 2018. 
A number of key services were also put 
out to tender, such as the TV audience 
reporting and the TV/internet  
monitoring services.

 FIFA FILMS

2016 was a big year for FIFA Films and for FIFA’s 
digital platforms and production requirements, 
both in and out of tournaments. For the first time, 
FIFA Films had a dedicated crew at all FIFA events, 
producing footage from the competitions in the 
USA, Colombia, Jordan, Papua New Guinea and 
Japan – as well as from events in Switzerland and 
Mexico. Footage produced at these events was  
used to populate FIFA’s social media channels,  
for longer-form productions, sponsor filming,  
cross-divisional activity, knowledge transfer and 
legacy purposes.

In World Cup terms, Russia Monthly continued to 
provide a monthly 30-minute TV show on Russia’s 
preparations for use by media rights licensees 
and on FIFA’s platforms. Animated posters for all 
11 Host Cities were produced for TV and digital 
exploitation as well as animated versions of the 
official mascot. FIFA Films also ran the TV show for 
the FIFA Confederations Cup 2017 draw in Kazan.

A new commercial offering, Gold Stars, was 
produced and sales started in the final quarter  
of 2016. FIFA Films continued to run the FIFA 
YouTube channel, which now has over 1.5 million 
subscribers, while the FIFA Football weekly TV 
show is still being distributed worldwide. The 
documentary, Heroes: the Story of the FIFA 
Women’s World Cup, was also updated.

FIFA Films also continues to license its archive 
material commercially while servicing various 
stakeholders. The technical upgrade of the 
archive is ongoing with phase 2 of the logging 
project now underway, which will see detailed 
metadata attached to matches from all FIFA 
events from down the years. FIFA’s acquisitions 

continue to rise, with one such notable 
acquisition in 2016 being the securing of colour 
reels of the 1958 FIFA World Cup™.
 
HOST BROADCAST 
PRODUCTION

With the broadcast technology ecosystem 
continuously evolving, exploring new options, such 
as UHD (ultra-high-definition TV) – which has been 
on the FIFA World Cup agenda since 2014 – HDR 
(high dynamic range) and immersive audio were 
the main focuses of the Host Broadcast Production 
team in 2016. Determining whether FIFA will be 
expected to take on board all or some of these 
production upgrades for the 2018 FIFA World Cup 
in order to stay at the forefront of international 
football coverage requires a careful analysis of 
industry trends, listening to media rights licensees 
and challenging the technology manufacturers.

The television pictures produced and distributed 
from Kazan at the end of November 2016 set the 
stage for the FIFA Confederations Cup 2017, which 
will offer the necessary platform for validating FIFA 
TV’s technology choices.

In total, 124 matches played on four continents 
were beamed to a global television audience 
in 2016, together with over 1,000 minutes of 
daily highlights. The promotion of women’s 
football was supported by high-class coverage 
of the two women’s youth tournaments in 
Jordan and Papua New Guinea. In Colombia, 
the FIFA Futsal World Cup benefited from an 
11-camera coverage, with FIFA TV actively 
contributing towards raising the knowledge of 
local broadcast staff. Finally, the FIFA Club World 
Cup in Japan closed the year in style with an 
impressive 25-camera production. n

01 / The FIFA U-17 Women’s 
World Cup was one of several 
events covered by FIFA’s 
Broadcaster Servicing team 
in 2016.
02 / The Host Broadcast 
Production team continued 
exploring UHD, HDR and 
immersive audio possibilities.

Over 140 media rights 
licensees covering 

190
territories

Over
1.5 million 
subscribers to the FIFA 
YouTube channel

124
matches from  
FIFA competitions on four 
continents broadcast to a 
global TV audience

188 
territories broadcast 
coverage of FIFA events

01
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01 / The FIFA Marketing Services 
team led the development of The 
Best FIFA Football Awards™ brand.
02 / adidas’ “Krasava” was unveiled 
as the Official Match Ball for the 
FIFA Confederations Cup 2017.
03 / Coca-Cola got behind a voting 
campaign to choose the 2018 FIFA 
World Cup™ mascot. 

04 / The Bud Alcohol Free 
Countdown Clock in Kazan, 
one of 11 in Russia. 
05 / Alfa-Bank, the first FIFA 
World Cup European Regional 
Supporter.

BRINGING OUT  
THE BEST IN FOOTBALL
In the exciting and eventful year that was 2016, FIFA Marketing Services continued to 
successfully deliver sponsorship rights to FIFA’s Commercial Affiliates, engage fans and  
enhance their experience at FIFA events, give guests the best possible hospitality experience,  
and launch several aspirational and unique brand identities for FIFA events.

MARKETING SERVICES

BEST PRACTICE  
MAKES PERFECT

One of the sub-division’s many achievements this 
year was leading the development of The Best FIFA 
Football Awards™ brand. The brand for the awards, 
which honour world football’s top performers, 
celebrates the legendary numbers of football’s past 
and present stars.

IN THE NAME  
OF THE GAME

The continuous collaboration and dialogue between 
FIFA and its Commercial Affiliates is vital to growing 
the game of football and to enhance the football 
experience for fans. Below are just a few examples 
from the last 12 months.

FIFA PARTNERS

ADIDAS
 
“Krasava” is the colloquial term used by Russian 
football fans to express high praise for a player who 
performs a particularly striking piece of play, be it 
a beautiful goal or an amazing run. Developed by 
FIFA Partner adidas, the Official Match Ball for the 
FIFA Confederations Cup 2017 was given the name 
Krasava and officially launched on 11 November.

COCA-COLA

Historically, Coca-Cola has always 
been a huge supporter of the FIFA 
World Cup Official Mascots and 
proved this once again in 2016. 
Coca-Cola promoted the unique 
voting campaign put in place to 
choose the mascot for the 2018 
FIFA World Cup™ on its very 
popular social media channels in 
Russia and created branded content 
for football fans to share on their 
personal accounts.

 HYUNDAI/KIA

To ensure smooth logistics, Hyundai and 
KIA provided brand new and state-of-the-
art vehicles for each FIFA event in 2016. For 
example, for the Official Draw for the FIFA 
Confederations Cup Russia 2017, they offered 
the usage of 35 cars and vans, and for the FIFA 
U-17 Women’s World Cup Jordan 2016, 65 
vehicles were made available for the duration of 
the tournament to ensure perfect event delivery.

VISA

On 8 November, in close collaboration with 
FIFA Partner VISA, football fans were offered 
their first opportunity to purchase tickets for 
the FIFA Confederations Cup 2017 via the VISA 
pre-sale. The inventory on FIFA.com/tickets 
included tickets for all matches, including the 
final and the opening game, as well as for the 
fixtures involving the Russian national team. A 
series of tickets for matches in each of the four 
host cities – Kazan, Moscow, Sochi and Saint 
Petersburg – were also available for football  
fans with a VISA card.

WANDA GROUP

In 2016, Wanda Group became the first Chinese 
company to sign up as a FIFA Partner. The 
agreement grants Wanda Group the highest level 
of sponsorship rights, and includes the next four 
editions of the FIFA World Cup™. The deal was 
announced at the Home of FIFA in Zurich on  
18 March in the presence of FIFA President Gianni 
Infantino and Wanda Group chairman Wang Jianlin.

FIFA WORLD CUP 
SPONSORS

 BUDWEISER

On 26 November, FIFA President Gianni Infantino 
and FIFA Secretary General Fatma Samoura unveiled 
the Bud Alcohol Free Countdown Clock in the city 
centre of Kazan, on the Kremlevskaya Embankment, 
near its greatest sight – the Kremlin. From now 
on, Kazan’s citizens and guests walking along the 
picturesque Volga embankment can check the time 
until the city’s first 2018 FIFA World Cup match. 

FIFA WORLD CUP 
REGIONAL SUPPORTERS

ALFA-BANK

On 18 July, Alfa-Bank was unveiled as the first FIFA 
World Cup European Regional Supporter. Alfa-Bank 
will activate sponsorship initiatives around the FIFA 
Confederations Cup 2017 and the 2018 FIFA World 
Cup in its 745 offices and branches across Russia 
and the European continent. Alfa-Bank was also 
present on site at the FIFA Confederations Cup 
Draw in Kazan, providing an ATM for guests.

 MCDONALD’S

On 1 June, McDonald’s helped the Local 
Organising Committee kick off the Volunteer 
Campaign for the FIFA Confederations Cup 
2017 and the 2018 FIFA World Cup Russia. 
Russian Federation President Vladimir Putin and 
FIFA President Gianni Infantino were on site to 
officially open the volunteer application process. 
McDonald’s used this event to educate guests 
on how to work with people with disabilities, 
a programme they will continue with the final 
selection of volunteers.

BRANDED LICENSEES

 HUBLOT 

Building on an already strong relationship 
with FIFA, Hublot, the luxury watchmakers 
who combine tradition and innovation, will 
again be the Official Timekeeper and provide 
the Official FIFA Watch for the upcoming 
tournaments in Russia.

 NIELSEN 

FIFA signed up global measurement and 
analytics company Nielsen to provide official 
market research for the FIFA Confederations 
Cup 2017 and 2018 FIFA World Cup. 
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01 / Fans can now get tickets 
for the FIFA Confederations 
Cup 2017 delivered straight to 
their door.

02

03

01

 PANINI AND EA

Both Panini and EA launched their yearly products 
promoting the world of football – two exciting new 
Panini FIFA 365 collections and the FIFA 17 game 
which is powered by Frostbite, one of the industry’s 
leading game engines.

PHILATELIC AND 
NUMISMATIC 
PROGRAMMES OF THE  
2018 FIFA WORLD CUP

FIFA has appointed Bolaffi for the International 
Commemorative Philatelic Programme following the 
appointment of Marka in 2015. For the Numismatic 
Programme, FIFA has appointed the Central Bank of 
Russia and MDM.

TAITTINGER

What better way to toast football victories than 
with Taittinger’s Official Champagne of the 2018 
FIFA World Cup Russia™? This year, the prestigious 
French brand also confirmed that it would continue 
its collaboration with FIFA. 

ONLY THE BEST  
IS GOOD ENOUGH

How to enhance the fan experience is on the minds 
of the FIFA Marketing Services team 24/7.

TICKETING

FIFA’s Ticketing team is working day in, day out to 
improve the customer experience – from having 
FIFA Confederations Cup 2017 tickets delivered 
to the homes of football fans to the possibility to 
order tickets for all FIFA tournaments via a mobile 
app. Ticketing operations are an important means 

of developing closer relationships with fans and 
realising the full potential of the revenues for FIFA’s 
showcase competitions. 

 HOSPITALITY

A very successful commercial hospitality 
programme was carried out at the FIFA U-20 
Women’s World Cup Papua New Guinea  
2016, where a variety of products were  
available for purchase, namely corporate boxes, 
ultimate packages and tournament packages. 
An impressive number of hospitality packages 
were sold. A hospitality programme was also 
implemented at the FIFA Club World Cup Japan 
2016. Skyboxes and lounges were offered to 
FIFA Commercial Affiliates and third parties. 
Preparations for the commercial hospitality at 
the FIFA Confederations Cup 2017 and 2018 FIFA 
World Cup in Russia also kicked off in 2016. These 
commercial hospitality programmes were launched 
in October and April, respectively. 

 MERCHANDISE

Football fans all over the world have the opportunity 
to embrace the excitement surrounding the FIFA 
Confederations Cup 2017 and 2018 FIFA World Cup 
in Russia by ordering their own piece of the action 
on FIFA’s e-commerce platform on FIFA.com, the 
Official FIFA Online Store. Products on offer include 
merchandise based on the Official Mascot of the 
2018 FIFA World Cup, Zabivaka, as well as a range 
of further event-specific merchandise for both 
events. In addition, fans will be able to show their 
devotion to their own national teams with selected 
national team jerseys available.

WE’RE ENGAGED!

Fan engagement is not just a buzzword for FIFA 
Marketing Services, it is everyday reality.

 FAN FOCUS GROUP

On 27 and 28 October, the Home of FIFA hosted 
50 fans from 22 countries for the Fan Focus 
Group 2016. These 50 fans were invited based 
on their best ideas and input following extensive 
research on a variety of football-related topics 
conducted over the summer. Through workshops 
and working groups, the fans cooperated with 
FIFA to provide insight and develop solutions 

for specific challenges in the world of football. 
FIFA’s goal in relation to the Fan Focus Group is 
to understand football fans, and understanding 
starts with listening. Once that connection 
is established, the next phase will consist of 
designing approaches and evaluating proposals, 
showing that FIFA is putting fans at the forefront 
of its thoughts.

OFFICIAL MASCOT VOTING

The Official Mascot for the 2018 FIFA World 
Cup, a key brand asset for FIFA, was revealed on 
21 October. More than one million votes were 
cast on FIFA.com and through a live show on 
Russia’s Channel 1 during the month-long voting 
period, which concluded the most engaging 
creative process for an Official Mascot in FIFA 
World Cup history. The election campaign 
engaged with specific target audiences in the 
host country, where children were invited to 
submit their preferences in terms of character 
and personal attributes, before artistic talent 
from design schools and universities worked on 
a shortlist of the most popular characters. Out of 
more than 100 submissions, the smart and agile 
cat designed by Sofia Podlesnykh, the strong 
and energetic tiger by Valeria Taburenko, and 
the charming and confident wolf by Ekaterina 
Bocharova made it to the final vote. In the end, 
the wolf came out on top and was given the 
name Zabivaka (“the one who scores” in Russian), 
a very suitable name. The Official Mascot will 
play a very important role at the upcoming 2018 
FIFA World Cup. The wolf will not only promote 
the event and entertain crowds at the stadiums, 
but also become an ambassador for Russia and a 
worldwide “celebrity”.

FIFA INTERACTIVE  
WORLD CUP

In 2016, FIFA and its presenting partner EA SPORTS 
organised the 12th edition of the FIFA Interactive 
World Cup (FIWC). Over 2.3 million players from 
around the world took part in online qualification 
for the 2016 edition of the largest video gaming 
tournament in the world. However, only the elite  
32 players made it to the Grand Final in New York. 
Ultimately, Denmark’s Mohamad Al-Bacha was 
crowned FIWC champion after beating Sean 
Allen of England in the Grand Final at the 
world-famous Apollo Theatre. Al-Bacha was 
presented with his trophy by FIFA World 
Cup winner and New York City FC captain 
David Villa. The Dane also received 
a cheque for USD 20,000 

02 / Zabivaka, the Official 
Mascot for the 2018 FIFA 

World Cup in Russia.
03 / More than 2.3 million 

people participated in 
the 2016 FIFA Interactive 

World Cup. 
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01 / Japan hosted the FIFA 
Club World Cup for a second 
successive year in December.
02 / After thrilling crowds in 

New York, the FIFA Interactive 
World Cup heads to London 

in 2017.
03 / The 2016 FIFA Futsal  
World Cup title was won 

by Argentina.
02

03

01

and an invitation to attend FIFA’s annual awards 
ceremony for the world’s best football players, The 
Best FIFA Football Awards, in Zurich. As an official 
FIFA tournament, the FIWC gives football fans the 
chance to live out their passion for football and to 
interact with other fans around the world.

 IDENTITY CHECK

The FIFA Marketing Services team is, as part of 
the complete commercial delivery of everything 
FIFA organises, in charge of the brand identity 
for all tournaments as well as corporate events 
and projects. From the early days of the event 
preparation to the dramatic climax when the 
Official Trophy is held aloft by the winners, any truly 
successful tournament requires a consistent brand 

strategy. In 2016, the following events profited 
from FIFA Marketing Services’ work and sported 
dedicated brand identities, including an Official 
Emblem and Official Look and in some cases an 
Official Slogan, Official Poster and Official Mascot:

FIFA Futsal World Cup 2016 in Colombia
FIFA U-20 Women’s World Cup 2016  
in Papua New Guinea
FIFA Club World Cup 2016 in Japan

Brand assets are designed by the FIFA Marketing 
Services team to represent the host countries 
and to capture the spirit and the imagination of 
their people. n
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2016 was a year of unprecedented change for FIFA. Here, we take a look at the work done by its 
regulatory departments to bring about improvements in the running of the game.

1. CONCACAF

1,258 incoming transfers

558 minor applications 

10 claims

2. CONMEBOL

2,186 incoming transfers

91 minor applications 

353 claims

3. UEFA

8,341 incoming transfers

2,418 minor applications 

355 claims

4. CAF

945 incoming transfers

11 minor applications 

97 claims

5. AFC

1,808 incoming transfers

213 minor applications 

5 claims

6. OFC

8 incoming transfers

5 minor applications 

0 claims

1

3

5

2
4

6

PLAYERS’ STATUS

The core task of the Players’ 
Status Department remains 
the efficient running and 
management of the alternative 
dispute resolution system 
established under the auspices 
of FIFA. The system continues 
to enjoy high recognition and 
the amount of disputes referred 
by the stakeholders to the 
various decision-making bodies 
for consideration and decision 
remains high. Established 
processes and stable structures 
allowed for an efficient handling 
of the many petitions. The 
newly introduced “fast track” 
proceedings for overdue payable 
claims have received positive 
feedback from all stakeholders. 

The Court of Arbitration for Sport 
(CAS) continues to positively 
evaluate the work done within 
FIFA’s dispute resolution system 
by confirming the vast majority of 
outcomes reached by the different 
decision-making bodies.

Among the other areas of 
competence of the Players’ 
Status Department, eligibility 
questions – including requests 
to change association – and 
proceedings relating to the 
protection of minors deserve 
particular mention. Equally, 
providing guidance to the 
various members of the football 
community in relation to the 
application of various sets of 
regulations as well as existing 
jurisprudence are essential parts 

of the department’s activities. 
Finally, legal advice is regularly 
provided to FIFA TMS to 
guarantee a uniform application 
of the regulations in line with 
FIFA’s principles.

TRANSFER  
MATCHING  
SYSTEM GMBH

FIFA TMS increases transparency, 
integrity and governance in the 
transfer market, working directly 
with member associations and 
clubs to assist in the international 
transfer of players and to help 
ensure that those who engage 
in the transfer of players and the 
movement of minors follow the 
FIFA Regulations on the Status 
and Transfer of Players.

A YEAR OF REFORM:  
GOVERNANCE IN THE GAME

 LEGAL & INTEGRITY

SECURITY AT EVENTS  
AND COMPETITIONS

FIFA security experts were assigned to oversee 
various competitions in 2016; two security officials 
for the Olympic Football Tournaments in Rio, one 
security coordinator for the FIFA Futsal World Cup 
Colombia 2016, four teams of two security officers 
for both the FIFA U-17 Women’s World Cup Jordan 
2016 and the FIFA U-20 Women’s World Cup Papua 
New Guinea 2016 (mentoring junior and senior 
security officer teams) and finally, two security 
officials for the FIFA Club World Cup Japan 2016.

Numerous inspections were also conducted 
throughout the year in several countries where 
FIFA tournaments took place or are due to take 
place, namely Brazil, Russia, Jordan, France, Papua 
New Guinea, Japan, Korea Republic, United Arab 
Emirates and India. 

Preliminary competitions for the 2018 FIFA World 
Cup Russia™ were also in full swing during the year, 
with the first European qualifiers kicking off in mid-
2016, complementing the qualifiers for the five other 
confederations that had started in 2015. Risk and 
threat assessments of all fixtures were carried out in 
collaboration with the FIFA Qualifiers & International 
Matches Department as well as FIFA’s Security 
and Competitions counterparts in the respective 
confederations, and, when relevant, security officers 
appointed to officiate during “high-risk” matches.

In an effort to continuously broaden our pool of 
professionals worldwide, FIFA Security reached out 
to member associations and asked them to put 
forward candidates for the role of FIFA security 
officer. Newly recruited officers gathered for a 
three-day workshop in Zurich in May 2016. As a 
result of this training, eight were appointed as junior 
security officers for the FIFA U-17 Women’s World 
Cup Jordan 2016 and FIFA U-20 Women’s World 
Cup Papua New Guinea 2016. n

TACKLING MANIPULATION 
AND ENSURING SECURITY
2016 saw FIFA strengthen its resolve to fight match manipulation and enhance the security in football  
with a series of workshops and training courses held throughout the year. 

 INTEGRITY & SECURITY

2
SECURITY 
OFFICIALS
for the Olympic Football 
Tournaments in Rio and 
for the FIFA Club World 
Cup Japan 2016

1 
SECURITY 
COORDINATOR
for the FIFA Futsal World 
Cup Colombia 2016

4 

TEAMS
of two security officers 
for both the FIFA U-17 
Women’s World Cup 
Jordan 2016 and the 
FIFA U-20 Women’s 
World Cup Papua New 
Guinea 2016

2016 FIFA 
SECURITY 
EXPERTS

INTEGRITY IN FOOTBALL

The FIFA Integrity Initiative involves all 211 member 
associations and six confederations, as well as 
other international sports federations as part of the 
prevention and education programmes. The focus 
in 2016 was on helping the member associations to 
gain the necessary knowledge and capabilities to 
fight match manipulation at national level. 

Partnership development meetings and workshops 
were conducted with football stakeholders to 
consider every aspect of match manipulation to 
find specific joint solutions for member associations 
– such as national integrity platforms. “Train 
the trainer” courses were also given to various 
stakeholders, where participants were shown how 
to deliver match manipulation prevention training 
for member associations.

Several investigations were conducted into 
suspicious matches, with FIFA Security giving the 
necessary support to member associations for 
conducting fact-finding processes and seeking 
sanctions. In March 2016, an integrity round-table 
meeting was held at the Home of FIFA and saw 
participants from the six confederations, FIFA’s Early 
Warning System GmbH (EWS) and FIFA Security 
discussing collaborative initiatives and strategies 
against match manipulation.

In April and May, a three-week programme taught a 
group of individuals how to conduct administrative 
fact-finding investigations into suspicions of match 
manipulation. In September, FIFA Security invited 
all member associations to participate in regional 
workshops aimed at developing sustainable 
programmes to establish match integrity. Finally, in 
October, the department welcomed representatives 
from four continents involved in grassroots and 
youth coaching to the Home of FIFA to take part in 
a three-day workshop educating young players on 
the importance of integrity in football.
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ITMS
AT A GLANCE

14,546
international transfers

USD  4.78
billion
spent on international 
transfers

820
solidarity and training 
claims

3,296
minor applications 
submitted (90% 
accepted)

7,060
tickets logged by 
helpdesk on education 
and administrative tasks

4
conferences/workshops 
a year 

1,606
compliance cases opened

TMS 
visits to eight member 
associations and 22 
affiliated clubs

 PROFESSIONAL 
 FOOTBALL

As part of the FIFA reforms, the 
Professional Football Department 
was established in January 2016, 
as part of a modern approach to 
increase the level of engagement 
between FIFA and professional 
football stakeholders. The 
establishment of the department 
was complemented by the newly 
created Football Stakeholders 
Committee (FSC), which will 
become operational in 2017.

In order to establish various 
channels for FIFA to engage with 
professional football stakeholders, 
the Professional Football 
Department actively participated 
in the general assemblies, 
seminars and conferences of the 
European Club Association (ECA), 
the European Professional Football 
Leagues (EPFL), FIFPro and the 
World League Forum (WLF) in 
2016. In addition, the Semi-Formal 
Professional Football Stakeholder 
Forum was established to 
disseminate information and act 
as a consultative body on various 
professional football matters. The 
forum met four times in 2016 
and included representatives 
from the FIFA administration, the 
ECA, FIFPro and the WLF. The 
forum contributed towards an 
improved understanding of each 
stakeholder’s view on the role 
of the FSC, resulting in the role 
of the committee being refined. 
It also identified the need for 
proper national dispute resolution 
chambers (NDRC), which led to 
the establishment of a global 

NDRC implementation plan 
and the launch of four pilots in 
different confederations.

With the aim of developing a solid 
information base for professional 
football matters, the department 
has conducted and/or mandated a 
number of studies (see below),  
and started designing club profile 
videos to inform and educate 
stakeholders around the world 
about various strategic club 
governance and management 
approaches in a range of areas. 
Additionally, the Professional 
Football Department is in 
the process of publishing the 
Professional Football Landscape 
Report to serve as an initial 
benchmarking tool.

RESEARCH AND ANALYSIS  
TOPICS IN 2016
• Global governance models 

between leagues and clubs
• Global governance relationships 

between employer and 
employee representatives

• Foreign ownership of clubs
• Competitiveness of domestic 

leagues
• Promotion and relegation
• Cross-border leagues
• Format and number of clubs 

within domestic league 
competitions and the voting 
weight attributed to the 
professional game in member 
associations’ key bodies

• Squad size limits 

Another main focus in 2016 was 
the expansion of club licensing 
to all territories around the 
world in conjunction with the 

confederations. In particular, 
the year under review saw the 
establishment of club licensing 
systems in the CONMEBOL and 
OFC regions, coupled with growth 
in the CAF and CONCACAF 
regions at national level. Today, all 
six confederations have established 
club licensing systems in place for 
their club football competitions. 

In partnership with the relevant 
confederations, the Professional 
Football Department organised 
seven regional club licensing 
seminars in 2016 to globalise 
the Club Licensing Programme. 
Additionally, the department 
supported 21 club licensing 
missions at national level and 
also organised meetings with 
each confederation club licensing 
manager to agree on the future 
of club licensing and to encourage 
partnerships between FIFA 
and the confederations for the 
exchange of information and best 
practices. A concept paper was 
also developed and now forms the 
basis for a new principle-based set 
of FIFA Club Licensing Regulations, 
accompanied by tools assisting 
club licensing managers at both 
confederation and national level to 
implement the programme. This 
will serve as the foundation for 
the repositioning of club licensing 
as a tool to professionalise club 
football, and less emphasis will be 
placed on strict regulation. 

Finally, at national level,  
the department supported  
various member associations 
with regard to the organisational 
structure of the professional 

For information on players’ 
status matters, please also visit the 

FAQ section on FIFA.com. 

AT A GLANCE

1,944 
claims lodged with 

the Dispute Resolution 
Chamber and the 

Players’ Status 
Committee, including 

201 claims lodged 
under art. 12bis of the 

Regulations on the Status 
and Transfer of Players 

(overdue payables) 

3,338 
applications submitted 

by member associations 
relating to the protection 
of minors (3,296 via TMS 

and 42 outside  
the system)

71
requests for the 

provisional registration 
of players after an 

international transfer

667
information requests 
concerning the FIFA 

Statutes and other 
regulations

68 
requests for change of 
association dealt with 
by the Players’ Status 

Committee

2012 2012

NUMBER OF TRANSFERS
BETWEEN 1 JANUARY AND 31 DECEMBER

SPENDING ON TRANSFER FEES
BETWEEN 1 JANUARY AND 31 DECEMBER IN USD
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 ITMS

This year, the International 
Transfer Matching System (ITMS) 
development team worked hard 
to deliver key improvements to 
the system, focusing on two 
main areas:

1. Security
A series of security measures were 
implemented to further protect  
the confidentiality and prevent  
any misuse of the data available  
in TMS.

2. Process efficiencies
Online user registration 
and transfer cancellation 
at association level were 
implemented to facilitate these 
administrative processes, thus 
ensuring an efficient use of the 
system for our user community 
of over 6,600 clubs and 211 
member associations.

Ninety member associations and 
41 clubs were trained on the 
correct use of ITMS at the annual 
workshops held in four locations.

On the compliance side, a total of 
1,606 cases were opened against 
clubs and member associations for 
potential violations of the transfer 
regulations. 73% of these cases 
were resolved and 1.5% were 
transferred to be heard by the FIFA 

Disciplinary Comittee. Compliance 
activities started with respect to 
the report on intermediaries to 
be published by each member 
association. In collaboration with 
the FIFA Disciplinary department,  
seminal cases on third-party 
ownership of players’ economic 
rights were investigated and 
sanctions imposed, demonstrating 
that FIFA continues its good 
work as the international football 
regulator. 

 DTMS

The Domestic Transfer Matching 
System (DTMS) assists member 
associations with good 
governance and transparency 
in their domestic transfers. 
DTMS can provide an interface 
with each domestic registration 
system, including the Connect 
Platform. The Dutch Football 
Association and 37 affiliated 
clubs continue to use DTMS, 
and in 2016 the Nigeria Football 
Federation, in collaboration 
with the Nigeria Professional 
League, adopted DTMS for 
domestic transfers in its top two 
professional divisions. 

 IRT

The Intermediary Regulations 
Tool (IRT) is currently 
being used by ten member 

associations – Ghana, Portugal, 
Iraq, South Africa, Australia, 
Croatia, China, India, Vietnam 
and Nigeria – to manage the 
registration of intermediaries 
in accordance with FIFA’s 
Regulations on Working with 
Intermediaries.

GPX

The Global Player Exchange 
(GPX) went live in August 2016 
and is currently being used 
by 1,644 professional clubs 
in 176 member associations. 
With its online chat and global 
directory (mobile and web), 
GPX users can find and securely 
communicate with each 
other. The transfer list allows 
users to search for completed 
international transfers of 
professional male players.

DATA & REPORTS

The TMS Data & Reports 
Department continues to 
provide unique and insightful 
information on the international 
transfer market. In the latter 
half of 2016, a decision was 
made to provide these reports 
for free. Detailed reports on 
the global transfer market are 
published on an ongoing basis, 
which are now available to 
download at www.fifatms.com.

One of the 
department’s 

aims in 2016 was 
to expand club 

licensing around 
the world.
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game and the establishment of 
professional leagues. 

OPERATIONAL  
LEGAL  
SUB-DIVISION

The Operational Legal Sub-
Division, comprising the 
Commercial Legal Department 
and the Intellectual Property (IP) 
Department, handles all legal 
tasks ranging from the creation, 
registration and enforcement 
of FIFA’s global IP portfolio to 
the legal servicing of the global 
exploitation of all marketable 
rights for FIFA and all of its 
competitions, as well as all 
matters relating to the hosting 
and staging of the football 
events organised by FIFA.

The main focus of the 
Commercial Legal Department 
in 2016 was on the future, with 
the ongoing preparation and 
planning of the bidding and 
hosting documentation for the 
2026 FIFA World Cup™ and 
other FIFA events, including 
support for the elaboration of 
a first human rights strategy for 
FIFA and the FIFA World Cup™. 
Furthermore, the department 
continuously supported various 
activities conducted by the TV 
Services and Marketing Services 
Sub-Divisions, including the sale 
of rights.

The IP Department focused 
on the planning and 
implementation of the 
necessary legal framework 
for the Brand Protection 
and Ticketing Enforcement 
Programme of the 2018 
FIFA World Cup™ and the 
implementation of the IP 
Programme for the 2018 FIFA 
World Cup on a global basis. 

INTEGRITY & 
INSTITUTIONAL  
LEGAL  
SUB-DIVISION

The Integrity & Institutional 
Legal Sub-Division consists of 
the Corporate & Sports Legal 
Department, the Disciplinary 
Department and the Ethics 
Department. Its activities, divided 
up by department, involve the 
following in particular: 

CORPORATE 
& SPORTS LEGAL
The Corporate & Sports Legal 
Department acts as FIFA’s 
internal team of legal advisers, 
handling a broad array of matters 
including data protection, 
checking or drafting contracts, 
and drafting or amending the 
FIFA Statutes. It not only provides 
legal support to all divisions and 
departments of FIFA but also 
to FIFA’s subsidiaries. Equally, 
the department supported 
FIFA member associations with 
the revision of their statutes 
and the implementation of 
a comprehensive set of rules 
establishing standards relating to 
the functioning of FIFA member 
associations at national level.

Furthermore, the department 
provided legal support for the 
Extraordinary FIFA Congress 
2016 in Zurich and the 66th FIFA 
Congress in Mexico City.
Besides its daily business, 
Corporate & Sports Legal also 
remained involved in activities 
relating to FIFA’s reform 
process, in particular supporting 
the implementation of the 
amendments to the FIFA Statutes 
and FIFA’s regulations. 

Finally, the department dealt 
with several litigation cases in 

which FIFA’s interests before the 
competent dispute resolution 
bodies or courts were defended.

DISCIPLINARY
The division of the Disciplinary 
& Governance Department into 
the Disciplinary Department 
and the Ethics Department on 
1 September 2015 allowed 
the Disciplinary Department 
to optimise procedures and to 
enhance its capacity to deal 
with all proceedings arising from 
infringements of the FIFA Statutes 
and all other FIFA regulations 
falling under the jurisdiction of 
the FIFA Disciplinary Committee. 

In particular, the department is 
responsible for conducting, under 
the guidance of the Disciplinary 
Committee chairman, all 
disciplinary investigations opened 
against member associations, 
clubs, players, intermediaries 
and match agents in relation 
to FIFA competitions, doping, 
match manipulation and breaches 
related to the international 
transfer of players. Its compliance 
duties, as well as its enforcement 
role for all FIFA regulations 
(including those governing the 
use of TMS and the protection of 
minors) has continued to increase 
over the past year. In addition 
to the investigation of cases, 
Disciplinary answered around 150 
requests for information from 
football stakeholders, checked 
disciplinary provisions in other 
FIFA regulations, and defended 
decisions passed by the FIFA 
judicial bodies before CAS in 
approximately ten cases.  

DISCIPLINARY  
COMMITTEE AND  
APPEAL COMMITTEE
In 2016, more than 1,000 
investigations were opened, 

and around 525 cases were 
submitted for consideration 
and decision at one of the nine 
meetings of the Disciplinary 
Committee. Additionally, the 
chairman decided alone on 
approximately 50 extensions 
of sanctions for doping and 
match manipulation offences, 
and also imposed more than 
45 warnings. During FIFA 
competitions, 100 cases were 
decided by the Disciplinary 
Committee in situ.

The FIFA Disciplinary 
Committee and the 
FIFA Appeal Committee 
were present at all FIFA 
competitions in 2016 in order 
to consider and deal with 
incidents occurring during 
those competitions. All 
disciplinary aspects related to 
the 277 matches during the 
2018 FIFA World Cup Russia 
qualifiers played in 2016 were 
dealt with by the Disciplinary 
Department and submitted to 
the Disciplinary Committee  
for decision.

The new anti-discrimination 
monitoring system for the 
2018 FIFA World Cup qualifiers 
saw the deployment of 
Anti-Discrimination Match 
Observers to report issues of 
discrimination at the games 
and to provide evidence for 
disciplinary proceedings. 

All decisions passed in the 
context of the 2018 FIFA 
World Cup Russia qualifiers 
are now made public in the 
form of a disciplinary overview 
published on FIFA.com, with 
one single chart detailing 
the offender, the incidents, 
the legal basis as well as the 
disciplinary measure imposed. 

Equally, all decisions passed 
by the chairman of the FIFA 
Disciplinary Committee to 
extend a national sanction are 
made public on FIFA.com.

 ETHICS 

The Ethics Department acts 
as the secretariat to the two 
chambers of the FIFA Ethics 
Committee that are in charge 
of enforcing the FIFA Code 
of Ethics and assisting the 
investigatory chamber and the 
adjudicatory chamber in their 
proceedings. Moreover, the 
department is tasked with the 
responsibility of implementing 
adequate and effective 
measures to prevent any illegal, 
immoral or unethical behaviour 
or conduct from football 
stakeholders that is in violation 
of the FIFA Code of Ethics.

ETHICS COMMITTEE
Numerous preliminary 
investigations were conducted 
by the investigatory chamber of 
the Ethics Committee in 2016. 
Some of those led to formal 
investigatory proceedings, 
which ultimately were 
submitted to the adjudicatory 
chamber of the Ethics 
Committee.

Moreover, several ethics 
proceedings that were brought 
before CAS in which FIFA was 
a respondent were dealt with. 
Finally, the Ethics Committee 
continues to manage the 
reporting mechanism for any 
potential violations of the FIFA 
Code of Ethics and contributes 
towards consolidating 
principles of good governance 
and compliance within FIFA’s 
day-to-day undertakings  
with stakeholders. n

The PFD also worked 
with national member 

associations to establish 
professional leagues.
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NAME FUNCTION

Gerald Asamoah Former Germany 
international

Joyce Cook Former Managing Director 
of the Centre for Access to 
Football in Europe – CAFE

Moya Dodd Chairwoman of the FIFA 
Task Force for Women’s 
Football

Thomas 
Hitzlsperger

Former Germany 
international

Constant Omari Chairman of the FIFA Task 
Force Against Racism  
and Discrimination, 
member of the FIFA 
Council

Alexandra Haas 
Paciuc

President of Consejo 
Nacional para Prevenir  
la Discriminación 
(CONAPRED)

Piara Powar Executive Director of the 
Fare network

Jaiyah Saelua American Samoa 
international

Clarence Seedorf Four-time UEFA Champions 
League winner, UEFA 
Global Ambassador for 
Diversity and Change, 
former Netherlands 
international

Tokyo Sexwale Anti-apartheid activist, 
chairman of the FIFA 
Monitoring Committee 
Israel-Palestine

Abby Wambach FIFA Women’s World 
Cup™ winner,  
former USA international

JURY OF THE FIFA 
DIVERSITY AWARD

SLUM SOCCER (India) 
promotes the development of the most extremely marginalised sectors of 
Indian society. Their programme offers sustainable solutions to combat 
homelessness and to improve living conditions in disadvantaged areas. 
Their approaches are based on building self-sustainable communities.

KICK IT OUT (England) 
is primarily a campaigning organisation which enables, facilitates and 
works with football authorities, professional clubs, players, fans and 
communities to tackle all forms of discrimination. Since 1993, the 
campaign has been pivotal in persuading and supporting the game’s 
stakeholders to take their equality responsibilities seriously.

THE INTERNATIONAL GAY 
& LESBIAN FOOTBALL ASSOCIATION (IGLFA) 
promotes and fosters the worldwide growth of football for lesbians, 
gays, bisexuals and transsexuals (LGBT) while also strengthening the  
self-respect of the global LGBT community. Since the foundation of the 
IGLFA in 1992, more than 100  
teams and clubs from over 30 
countries have taken part 
in IGLFA competitions. 

01 / Slum Soccer were 
presented with the 
inaugural FIFA Diversity 
Award at September’s 
Soccerex Global Convention 
in Manchester, England.
02 / The organisation’s 
goal is to improve the lives 
of street dwellers in India 
through football.

FIFA has a zero-tolerance approach to discrimination and took great strides forward  
in 2016 through the introduction of the FIFA Diversity Award and the implementation  
of monitoring mechanisms for the 2018 FIFA World Cup™ preliminary competition.

INAUGURAL FIFA DIVERSITY AWARD 
GOES TO SLUM SOCCER OF INDIA
With the aim of recognising an outstanding 
organisation, group initiative or personality that 
stands up for diversity and anti-discrimination in 
football, FIFA created the FIFA Diversity Award. 
An impressive jury of 11 members comprising 
prominent figures from global football and 
experts in diversity chose Slum Soccer from India 
as the first-ever winner of this new award. The 
other two finalists were the International Gay & 
Lesbian Football Association (IGLFA) and Kick It 
Out, of England. 

FIFA SANCTIONS SEVERAL 
DISCRIMINATORY INCIDENTS
For the first time in the history of the FIFA World 
CupTM, FIFA is monitoring all qualifying matches 
and a selected number of friendlies for acts 
of discrimination. These activities are being 
coordinated by FIFA in collaboration with the 
Fare network, an organisation with a long track 
record of combating discrimination in football. 
Match observers are deployed to support referees 
and FIFA match commissioners during selected 
matches with a higher risk of discriminatory 
incidents taking place. Their observations and 
reports are aimed at assisting the investigations 
of FIFA’s Disciplinary Committee. Following match 
reports and additional evidence generated by 
this new system, FIFA imposed 37 disciplinary 
measures on 13 member associations. n

 UNITED AGAINST  
 DISCRIMINATION

 SUSTAINABILITY & DIVERSITY

871
Total FIFA World Cup qualifiers to be played

536
Qualifying matches played

536
Qualifying matches analysed for risk levels

89
Qualifying matches identified
as high-risk and observed

12
Observed friendlies

35
Disciplinary measures imposed
by FIFA Disciplinary Committee
on member associations following
FIFA World Cup qualifiers

2
Disciplinary measures imposed by FIFA
Disciplinary Committee on member 
associations following friendlies

320
Match commissioners trained in  
anti-discrimination at the AFC, CONCACAF, 
CONMEBOL and UEFA
* Figures correct as at 15 November 2016

For more information  
on Football for Hope, go to
www.fifa.com/footballforhope
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With FIFA’s global reach and impact on so many 
people comes a heightened responsibility to 
preserve the inherent dignity and equal rights 
of each individual impacted by its activities. In 
accordance with the new article 3 of its Statutes, 
FIFA is committed to respecting human rights and 
strives to promote the protection of these rights. 

Throughout 2016, FIFA took great strides forward 
in its human rights work. It introduced the human 
rights commitment in its Statutes and welcomed 
the recommendations enshrined in the report on 
FIFA and human rights by international human 
rights expert Professor John Ruggie. Moreover, it 
worked on the development of an advisory body 
for human rights and collaborated with the LOCs 
and authorities in Russia and Qatar to ensure 
decent working conditions on FIFA World CupTM 
construction sites. 

HUMAN RIGHTS REPORT BY HARVARD 
EXPERT PROFESSOR RUGGIE 
As part of its ongoing efforts in the field of 
human rights, FIFA asked Professor Ruggie to 
provide recommendations to embed respect for 
human rights across its operations and business 
relationships. Professor Ruggie developed the 
United Nations’ Guiding Principles on Business 
and Human Rights (UNGPs), which are the 
authoritative international standard on these 
questions. The final report, which was published 
on the Harvard Kennedy School website, reviewed 
the current FIFA structures and processes, and 
provided six sets of recommendations for FIFA on 
the systematic integration of respect for human 
rights into its operations.

FIFA PRESIDENT ANNOUNCES HUMAN  
RIGHTS ADVISORY BOARD 
Concluding his first visit to Qatar, FIFA President 
Gianni Infantino announced the creation of a 
human rights board with independent members 
to, amongst other tasks, monitor decent working 
conditions at FIFA World Cup stadiums.  

The terms of reference for this board 
were developed with extensive input from 
key stakeholders. The members include 
representatives from international organisations, 
civil society, trade unions and FIFA sponsors.

The Human Rights Advisory Board will provide the 
FIFA general secretariat with external expert advice, 
critical evaluation and guidance on all issues it 
considers relevant to the implementation of FIFA’s 
commitment to respect human rights as per article 
3 of its Statutes. The board will hold at least two 
in-person meetings a year and its recommendations 
will be communicated publicly.  

DECENT WORKING CONDITIONS 
MONITORING SYSTEM IN RUSSIA
To address the risks to workers’ rights in Russia 
and in collaboration with an independent expert 
Russian institution on health, safety and labour 
conditions, FIFA and the LOC have developed a 
decent working conditions monitoring system. 
The main objective of this system is to determine 
whether the working conditions at the construction 
sites of the 2018 FIFA World CupTM stadiums 
comply with the applicable conventions of the 
International Labour Organization, the laws of the 
Russian Federation and best practices to ensure 
decent work conditions. 

WORKERS’ WELFARE IN QATAR
In Qatar, FIFA continued to work with the  
Supreme Committee for Delivery & Legacy, 
Commercial Affiliates and experts to ensure the 
best possible system to achieve the consistent 
and sustained implementation of fair working 
conditions at FIFA World Cup stadium construction 
sites. In 2016, the committee appointed an 
independent company to complement its own 
monitoring efforts for workers’ welfare and 
signed an agreement with the Building and Wood 
Workers’ International (BWI) to conduct joint 
inspections of construction sites, training and  
a review of existing grievance mechanisms. n

“FIFA IS FULLY 
COMMITTED  
TO RESPECTING 
HUMAN 
RIGHTS…  
AND BEING  
A LEADER IN 
THIS AREA” 

GIANNI INFANTINO 
FIFA PRESIDENT 

1   Rights at work

including child labour,  
employment agreements  
and labour disputes

2  Working conditions

including working hours,  
holiday regulations, wages  
and benefits

3  Health and safety

including training, 
health protection, 
incidents, work and 
workplace safety

4  Housing  
conditions and meals

including housing 
facilities, sanitary facilities 
and meals 

RESPECTING HUMAN RIGHTS
HUMAN RIGHTS & LABOUR MONITORING

Through its global activities in football, FIFA touches the lives of billions  
of people in a positive way through job creation, infrastructure development,  
capacity-building and the organisation of competitions. 

FIFA STATUTES  
(APRIL 2016)

Article 3:  
FIFA is committed 
to respecting all 
internationally 
recognised human 
rights and shall strive 
to promote the 
protection of  
these rights.

IN RUSSIA, ALL GENERAL CONTRACTORS 
OF THE TEN STADIUMS UNDER 
CONSTRUCTION AND RENOVATION  
ARE VISITED ON A QUARTERLY BASIS 
AND EVALUATED IN THE  
FOUR FOLLOWING KEY AREAS:

01 / FIFA President Gianni 
Infantino has overseen the 

creation of a human rights board 
whose tasks include monitoring 

decent working conditions at FIFA 
World Cup stadiums.

02 / The Luzhniki Stadium in 
the Russian capital of Moscow 

will host the 2018 FIFA 
World Cup final.

03 / Fisht Stadium in Sochi is 
another venue that will host 

football during the 2018 FIFA 
World Cup. 
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FIFA believes it has a responsibility to protect and cherish the environment, limiting our impact on  
it to the greatest extent possible. As an international organisation, FIFA takes this responsibility  
seriously and strives to set a good example for all.  

UNITED NATIONS CLIMATE 
CHANGE SECRETARIAT AND 
FIFA JOIN FORCES

CLIMATE ACTION

The Climate Neutral Now 

initiative represents a global 

community of organisations 

committed to becoming climate 

neutral by the second half of 

the 21st century. Climate Neutral 

Now calls on organisations  

and individuals to measure, 

reduce and report greenhouse 

gas emissions and compensate 

those that cannot be avoided 

with UN-certified emission 

reductions. The initiative 

was launched in September 

2015 by a founding group of 

organisations that included 

Microsoft, Sony, the adidas 

Group and Marks & Spencer.

In September, FIFA joined the United Nations 
Climate Change Secretariat’s initiative Climate 
Neutral Now, becoming the first international sports 
organisation to do so. By joining the campaign, FIFA 
pledged to continue to strive towards becoming 
greenhouse gas emission-neutral by the mid-21st 
century, and committed to measuring, reducing and 
offsetting all of its greenhouse gas emissions related 
to the 2018 FIFA World Cup RussiaTM.

GREEN STADIUMS
According to FIFA World CupTM stadium 
requirements, all official stadiums have to obtain 
green certification for design and construction. 
Consequently, FIFA has worked with the LOCs 
in Russia and Qatar to review and approve their 
proposed systems to ensure that the appropriate 
certification processes are in place to meet 
international standards. 

NEW RUSSIAN GREEN STANDARD 
PUBLISHED FOR FIFA WORLD CUP 
STADIUMS
2016 was a game changer for the sports 
infrastructure in Russia. Early this year, as part of 
the country’s massive preparations for the 2018 
FIFA World Cup, a new green-building standard was 
published by the Ministry of Natural Resources and 
Environment solely for football stadium certification. 
The standard was developed with the support of 
the Russian LOC and accepted by FIFA in 2015. 

Creating a national standard tailored to Russia 
was a big step forward in the legislation, making 
sure that the country keeps up with international 
green-building standards and legal frameworks. 
The new standard takes into account FIFA World 
Cup and international standards, Russian legislation 
and construction regulations. It also includes 
architecture, construction, engineering and site-plan 
requirements, as well as environmental regulations 
and the energy efficiency and environmental 
compatibility of the venues.

In April 2016, the new Russian standard was 
presented to representatives of the 2018 FIFA 
World Cup Host Cities, stadium managers, 
contractors and design agencies at a workshop 
organised by FIFA and the LOC. 

KHALIFA INTERNATIONAL STADIUM 
IN QATAR RECEIVES FOUR-STAR GSAS 
SUSTAINABILITY RATING
In 2016, the Supreme Committee for Delivery  
& Legacy in Qatar delivered the first milestone  
in its commitment to green stadiums by  
obtaining a provisional four-star rating under  
the Global Sustainability Assessment System  
(GSAS) for the design and renovation of the  
Khalifa International Stadium. This was the  
first certificate for a renovation project to be  
issued by GORD, the institution that governs  
the GSAS standard. n

01 / All official FIFA 
World Cup stadiums 
have to obtain green 
certification for design 
and construction.
02 / The design and 
renovation of the Khalifa 
International Stadium 
in Qatar was given a 
four-star rating under 
the Global Sustainability 
Assessment System 
(GSAS).

01 02
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GETTING FIFA’S  
MESSAGE HEARD

A RENEWED FOCUS  
ON FOOTBALL

From the World Summit on Ethics and Leadership in Sport to the launch of a new monthly 
magazine, there was plenty going on for the Corporate Communications Department in 2016, 
communicating both to the public and FIFA employees alike.

The implementation of reforms, the introduction of the new administration  
and a clear focus on football were the main pillars of FIFA’s media work in 2016. 

CORPORATE COMMUNICATIONS

MEDIA

FIFA was again the subject of great interest 
in 2016, and the Corporate Communications 
Department continued to welcome visitors from 
all over the world almost daily, presenting the 
organisation and answering a wide range of 
questions. During the “Open House Zurich” 
weekend, more than 3,000 people passed through 
FIFA’s doors to admire the building and find out 
about the organisation’s work. 

Held on International Women’s Day, the annual 
FIFA Women’s Football & Leadership Conference 
discussed equality both on and off the pitch and 
famous guests such as American tennis icon Billie 
Jean King, a pioneer in the fight for equal rights, 
made a significant contribution to the success of  
the event.

Gender equality was also high on the 
communications agenda for the FIFA U-17 and 
U-20 Women’s World Cups in Jordan and Papua 
New Guinea respectively, while both tournaments 
presented an opportunity to draw the media’s 
attention to social issues. In Jordan, FIFA invited 
migrant children to matches and donated 16,000 
footballs to the association for use by children 
and young people, for whom the game plays 
an important integrative role, particularly in the 
country’s refugee camps. In Papua New Guinea, 
FIFA worked closely with UNICEF and UN Women 
and supported numerous events aimed at fighting 
violence against women.

In September, FIFA again hosted the World 
Summit on Ethics and Leadership in Sports, which 
discussed current problems and potential solutions 
regarding human rights for stadium construction 
workers, eliminating doping from top-level sport 
and, in particular, how sport can learn from 
business and vice versa.

Throughout 2016, FIFA’s media team undertook 
numerous actions to promote and explain the 
positive changes FIFA is going through, unveiling a 
series of new football and development initiatives, 
whilst restoring the credibility of the organisation. 

Many resources were deployed ahead of the 
Extraordinary FIFA Congress in February, which 
led to the approval of landmark reforms and the 
election of President Infantino. The Congress 
in Mexico – with the unveiling of the new FIFA 
Forward Programme – also saw intense media 
activity and, in the following months, the 
engagement with the media continued to introduce 
FIFA’s new management and priorities. The first 
meeting of the new FIFA Council in October  
and the presentation of the “FIFA 2.0” vision  
were other important milestones on the path to 
reform, as was the start of the series of Executive 
Football Summits. 

The media team also put special emphasis on 
several core initiatives of the new, reformed FIFA 
such as the strategic investment in women’s 
football, the ongoing testing of video assistant 

There was plenty of action on the pitch, too: 
for the eighth year in a row, more than 1,000 
schoolchildren battled it out to see who would win 
the Schüeli, Switzerland’s biggest youth football 
tournament, while FIFA also supported “Football 
Connects”, a project aimed at helping to integrate 
young asylum seekers via the beautiful game, by 
offering training sessions every Friday at the Home 
of FIFA. The youngsters had a special treat one day 
when coaches from Borussia Mönchengladbach’s 
academy plus four of the club’s professionals paid 
a visit to hold a training session, providing some 
unforgettable memories for the kids. 

Also worthy of mention is the new FIFA 1904, a 
monthly magazine packed with features on FIFA 
projects and FIFA employees that provides a bigger 
picture of the organisation and thus brings it closer 
to its member associations.
 
As FIFA’s operations grow ever more complex, 
internal communications and exchanging 
information across departments are of crucial 
importance, and to this end, the intranet was 
revamped, new communication channels were 
launched and informal workshops held on specific 
topics and departments, which have already proved 
highly popular. n

02 / 250 football-mad girls in 
Jordan’s Zaatari refugee camp 
were invited to the opening 
match of the FIFA U-17 Women’s 
World Cup 2016.
03 / The FIFA U-20 Women’s 
World Cup Papua New Guinea 
2016 was an ideal platform for 
the “#ENDviolence” campaign, 
combating violence against 
women, discrimination and 
sexism as well as promoting a 
better education and healthier 
lifestyle for girls and women.

01 / The draw for the FIFA 
Confederations Cup 2017 took 
place at the Kazan Tennis 
Academy in November.

referees and the development of a stronger 
human rights approach. Diversity was another 
key word of the year, with the promotion of the 
inaugural FIFA Diversity Award and consistent 
communication of sanctions for discriminatory 
behaviour by fans, which triggered a positive 
social debate in several countries.

On the pitch, the FIFA U-17 Women’s World Cup 
– the first international women’s competition 
to be organised in the Middle East – generated 
very positive global coverage, while the media 
operations team continued to provide outstanding 
services at all other FIFA competitions, including 
the U-20 Women’s World Cup in Papua New 
Guinea, the Olympic Football Tournaments in Rio 
and the Futsal World Cup in Colombia.

Finally, with the FIFA Confederations Cup 
2017 and the 2018 FIFA World Cup™ fast 
approaching, a number of events and media 
activities, including the Confederations Cup draw 
in November, provided the opportunity to grow 
excitement around the world for football’s next 
flagship events. n

Approximately 

800 
media representatives  
at the Extraordinary FIFA 
Congress 

231,000
followers on @fifamedia

33,800 
media representatives 
registered on the FIFA 
Media Channel

01
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 SWISS AFFAIRS 

In 2016, FIFA’s Public Affairs Department engaged 
actively in the cantonal parliamentary initiative 
and provided information on FIFA’s mission, 
its organisational and tax status as well as its 
contributions to the canton of Zurich. 

On human rights in the context of the 2022 FIFA 
World Cup™, the department led the handling of 
the specific instance procedure at the Swiss National 
Contact Point for the Organisation for Economic 
Co-operation and Development (OECD) Guidelines 
on Multinational Enterprises and provided feedback 
in the consultation process on the Swiss National 
Action Plan on Business and Human Rights.

In addition, meetings between FIFA’s leadership and 
Swiss law makers were organised on topics such as 
governance reforms, integrity and the fight against 
match-fixing, and FIFA’s legal form.

 EUROPEAN AFFAIRS

Public Affairs contributed towards shaping the 
output of EU Council Expert Groups on the fight 
against match-fixing, good governance and the 

The newly formed Compliance Division quickly 
got down to work, culminating with the 
approval of the three-year FIFA compliance 
programme by the independent Audit and 
Compliance Committee during its December 
2016 meeting.

This plan is aligned with the FIFA 2.0 vision 
of building a transparent and accountable 
organisation and is a key platform for FIFA as it 
continues the reform process and works tirelessly 
towards building a world-class programme.

The FIFA Compliance Division, together with 
the Member Associations Division, conducted 
40 central reviews of member associations and 
confederations with an external consultancy in 
2016. The Compliance Division also conducted 
four governance reviews, which focused on 

 ENGAGING WITH  
 POLICY MAKERS 

SUPPORTING FIFA’S 
TRANSFORMATION

Public Affairs supports FIFA in fulfilling its statutory objectives and operating 
successfully by preserving the organisation’s standing with political authorities 
and contributing to a positive reputation.

As part of the landmark reforms approved in early 2016, FIFA created a stand-alone 
Compliance Division and appointed its first Chief Compliance Officer.

PUBLIC AFFAIRS COMPLIANCE

economic dimension of sport. The department 
also engaged with the European Parliament 
during the preparations for the report on sports 
policy through participation in a stakeholders’ 
hearing, meetings with MEPs and information 
dissemination, while closely following the 
legislative processes on cross-border portability of 
online content, geo-blocking, audiovisual media 
services and copyright; all areas of relevance to 
FIFA regarding the commercialisation of its rights. 

 INTERNATIONAL AFFAIRS

In preparation for UNESCO’s 6th World Conference 
of Sport Ministers (MINEPS VI), the Public Affairs 
Department participated in working groups on 
good governance, the fight against manipulation 
of sports competitions and doping, physical 
activity and health, sustainable development 
and inclusiveness. Moreover, the department 
participated in additional multi-stakeholder 
engagement processes, such as the US and Swiss 
governments’ initiative on “major sports events 
and human rights”; the OECD’s Annual Global 
Forum on Responsible Business Conduct and the 
14th Council of Europe Conference of Ministers 
responsible for Sport. n

CASE STUDY

STRENGTHENING HUMAN 
RIGHTS IN FIFA’S WORK 
The Public Affairs Department led FIFA’s cooperation 
with Harvard University and Professor John Ruggie 
to review FIFA’s operations regarding human rights. 
The outcome was the independent “FIFA and Human 
Rights” report with recommendations for further 
embedding the respect of human rights in FIFA’s 
activities, also influencing internal change.

THE OPINIONS OF OUR  
STAKEHOLDERS MATTER 
To enhance cooperation and listen to 
the views of members of the European 
Parliament, an online questionnaire was 
sent out as part of the second phase of the 
initiative launched in 2015, with a 91 per cent 
response rate and positive feedback on our 
work in regard to the EU. 

01 / Professor John Ruggie of 
Harvard University presented 
the “FIFA and Human Rights” 
report to President Infantino.
02 / Japanese players shake 
hands before their match 
against England in the  
FIFA U-17 Women’s World 
Cup 2016.

evaluating the good governance practices 
in select member associations, along with 
providing recommendations for improvements.

Another key development was a new process 
to evaluate how to ensure good governance 
practices with FIFA Forward development 
funds. In close collaboration with the Member 
Associations Division, a new framework was 
developed and approved by the Audit and 
Compliance Committee that provides improved 
processes to administer the FIFA Forward 
Programme. This includes a greater focus on 
improving member associations’ understanding 
of FIFA regulations and tailored support to 
ensure that required systems and processes are 
put in place locally. The goal is to ensure that 
FIFA meets a key component of its mission, 
which is to develop football around the world. n

“IT IS WITHOUT 
QUESTION A KEY 
COMPONENT OF 
FIFA MOVING 
FORWARD THAT 
WE HAVE A 
WORLD-CLASS 
COMPLIANCE 
PROGRAMME. 
FIFA AND THE 
COMPLIANCE 
DIVISION ARE 
WORKING 
VERY HARD 
TO ENSURE 
WE SET CLEAR 
EXPECTATIONS.”

FATMA SAMOURA 
FIFA SECRETARY 
GENERAL

Over 1,200
background checks against relevant 

sanctions lists

172 due diligence checks  

of third parties

40 central reviews of member 

associations and confederations with  

an external consultancy

4 governance reviews evaluating  

good governance practices in  

member associations

2016 FACTS
AND FIGURES
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LIVE COVERAGE

LIVE COVERAGE
AWARDS 

The year began with the usual FIFA awards 
spectacular, with football’s glitterati once again 
descending on Zurich for the ceremony. FIFA’s 
digital platforms showcased the gala event for 
those who could not be there in person, some 
38 million people in total.

FIFA WORLD CUP™

The 2018 FIFA World Cup™ in Russia is getting 
closer and closer, and fan interest hit a new  
high at the beginning of the year when the 
first of many stadium architecture updates 
(photo galleries and videos) attracted five  
million views across FIFA’s digital platforms. 
World Cup fans were hooked on our live  
qualifier action with a stunning 1,631 goals 
scored so far, at an average of three goals  
per match!

WOMEN’S FOOTBALL

2016 was also a year that saw women’s 
football gain even more momentum with some 
amazing scenes at official FIFA tournaments. At 
a developmental level, the Women’s Football 
and Leadership Conference in March generated 
38,000 stories and attracted 11 million views. 

By the end of the FIFA U-17 Women’s World  
Cup in Jordan, our digital coverage had garnered 
13 million fans who flocked to view official 
digital content 66 million times. Our intrepid  
FIFA video journalist captured a father’s pride 
and joy at seeing his daughter score the first  
goal for her country during the tournament.  
The clip resonated with 2.3 million fans, 
attracting 11,000 likes on Facebook – three times 
more than the top goal video. This powerful new 
breakthrough in our digital storytelling added 
an emotional element to our coverage, a theme 

CONNECTING  
WITH THE WORLD
FIFA’s digital platforms enabled fans across the world to connect and interact in more 
ways than ever before in what was yet another jam-packed year of football.

 DIGITAL

that continued at the FIFA U-20 Women’s World 
Cup in Papua New Guinea. At one end of the 
spectrum, teams were captured on video taking 
part in the #MannequinChallenge craze. At  
the other end, FIFA supported the vitally 
important #ENDviolence global campaign,  
which tackles physical, sexual and emotional 
abuse of children.

 RANKINGS

Audience appetite for need-to-know football 
statistics is reconfirmed every year as fans 
interact with the FIFA/Coca-Cola World 
Rankings. There was an audience surge when 
Argentina went top in the men’s ranking earlier 
in the year, and at the time of writing 21 million 
fans had been reached.

FIFA CLUB WORLD CUP  
JAPAN 2016 AND THE BEST  
FIFA FOOTBALL AWARDS

We ended the year with coverage of the  
FIFA Club World Cup in Japan, as well as the 
brand new FIFA football awards, The Best,  
which by December 2016 had already attracted 
4.2 million digital votes for the top award 
categories. n

FIFA DIGITAL 
2016 AUDIENCE
HIGHLIGHTS

Women’s 
football enjoyed 
a considerable 
digital following 
in 2016.

258M 
PEOPLE 

REACHED

74M 
AWARDS

30M 
CORPORATE

18M 
WOMEN’S 
FOOTBALL

113M 
MEN’S 

FOOTBALL

12 January

FIFA AWARDS SHOWCASE

38m reached

30 September – 21 October

FIFA U-17 WOMEN’S 
WORLD CUP JORDAN 2016 

13m reached

7 March

FIFA WOMEN’S 
LEADERSHIP CONFERENCE

1-11 June

2018 FIFA WORLD CUP 
RUSSIA QUALIFIERS

7-15 November

2018 FIFA WORLD CUP 
RUSSIA QUALIFIERS

1 October– 31 December

THE BEST 
AWARDS VOTING

4.2m digital votes

2016

RANKING 
ANNOUNCEMENTS

21m reached

8-18 December

FIFA CLUB WORLD CUP JAPAN 2016

15m reached

5 July

RUSSIA TOURNAMENTS TICKETING

26 February 

LIVE FIFA PRESIDENTIAL 
ELECTION COVERAGE

24-30 March

2018 FIFA WORLD CUP 
RUSSIA QUALIFIERS

12-13 May 

66TH FIFA  
CONGRESS COVERAGE

29 August – 20 September

HOST CITIES  
SHOWCASE

10 September – 11 October

FIFA FUTSAL 
WORLD CUP COLOMBIA 2016

24m reached

6-11 October

2018 
FIFA WORLD 
CUP RUSSIA 
QUALIFIERS

21 October

MASCOT 
ANNOUNCEMENTS

13 November – 3 December

FIFA U-20 
WOMEN’S WORLD CUP 
PAPUA NEW GUINEA 2016

9m reached

1-7 September

2018 FIFA WORLD CUP RUSSIA QUALIFIERS

13-14 October

FIFA COUNCIL COMMUNICATIONS

3-20 August

OLYMPIC 
COVERAGE

23 March – 4 April

WORLD CUP STADIUM ANNOUNCEMENTS

LIVE COVERAGE

LIVE COVERAGE

LIVE COVERAGE

LIVE COVERAGE

LIVE COVERAGE
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On 28 February 2016, FIFA President Gianni Infantino 
brought the FIFA World Football Museum into being 
when he opened its doors to the public for the 
first time. Media representatives from across the 
world, delegations from the member associations 
and all members of the FIFA Executive Committee 
were invited to visit the new attraction in the days 
around the opening – which coincided with the FIFA 
Congress taking place in Zurich. 

In the short time that the museum has been open, 
it has become clear that the permanent exhibition 
is highly popular with visitors. Covering 3,000m2 
and three floors, the collection boasts more than 
1,000 exhibits commemorating every FIFA member 
association, countless historical documents, 4,000 
books, 1,400 pictures, 500 videos and various 
interactive stations.

Several famous faces have already toured the 
museum. World Cup winners Miroslav Klose, Cafu, 
Roger Hunt, José Altafini and Rainer Bonhof were full 
of emotion when they visited, proudly signing the 
Wall of Champions, holding the original trophies and 
connecting with fans. Carli Lloyd, Homare Sawa, Sun 
Wen, April Heinrichs, Renate Lingor, Abby Wambach, 
Hope Solo, Karina LeBlanc and Hope Powell – who 
are among the biggest names in women’s football – 
also visited the museum in its maiden year.
 
On International Women’s Day on 8 March 2016, 
all female visitors were given free entry and more 

 FIFA UNVEILS NEW WORLD 
FOOTBALL MUSEUM
Days after the 2016 FIFA Congress, new President Gianni Infantino officially opened  
the FIFA World Football Museum in Zurich – with the attraction proving to be an instant hit.

FIFA WORLD FOOTBALL MUSEUM

than 500 guests benefited from the offer. A 
special programme was created for International 
Museum Day on 22 May and was well received 
by visitors while, on 3 September, the museum 
welcomed almost 2,300 visitors in less than six 
hours as it was given special permission to take 
part in the “Long Night of Zurich’s Museums”. 
Every one of the special tours offered that 
evening was completely booked up.

The museum’s first major temporary exhibition, 
“Brazil 2014 Revisited", was launched on 21 
September 2016. It recalled key moments of the 
spectacular 2014 FIFA World Cup™ tournament 
and commemorates the glorious history of 
Brazilian football with unique objects, videos and 
infotainment stations.

More than 700 guided tours and 400 events 
and seminars took place in 2016, and more than 
120 groups of children celebrated their birthday 
in The Lab – an area of the museum offering 
football-related educational sessions covering 
various aspects of the game like team spirit and 
fair play. 

The museum’s social media platforms achieved 
a total global reach of around 20 million. Some 
110,000 visitors (an average of 11,000 per 
month) from more than 140 countries came  
to experience the new home of football  
history in the first ten months. n

01 / The FIFA World Football 
Museum covers three floors 
and includes thousands of 
exhibits.
02 / The Best FIFA Women’s 
Player 2016 Carli Lloyd came  
to visit the museum shortly  
after its opening.
03 / Miroslav Klose, the 
leading goalscorer in FIFA 
World Cup history, was 
another famous face at the 
museum in its maiden year.
04 / The museum proved 
instantly popular, with some 
110,000 people visiting in the 
first ten months.
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ANTI-DOPING

FIFA continues to push ahead with its work  
to keep football free of doping. Despite 
numerous doping scandals in sport in 2016, 
FIFA can confirm that all samples tested at 
FIFA competitions were negative. We are also 
continuing to educate our member associations 
on the importance of keeping the sport clean 
and healthy. In preparation for the 2018 FIFA 
World Cup, random controls during qualifying 
matches have also begun.

There are now almost 80 FIFA Doping Control 
Officers stationed around the world, and 
a web-based anti-doping educational tool 
is also online. It is recommended that each 

Doping Control Officer performs at least  
four controls each year.

 MEDICAL SERVICES

In preparation for the 2018 FIFA World Cup 
Russia and the FIFA Confederations Cup Russia 
2017, the first FIFA workshop with the Local 
Organising Committee (LOC) Venue Medical 
Officers and Doping Control Officers took place 
in Moscow on 26-27 May 2016 with great 
success. Representatives from the 11 Host Cities 
presented their structure and organisation in 
detail. All aspects were thoroughly discussed 
and the participants were pleased to attend 
practical sessions on anti-doping and several 
emergency situations. n

01 / Emergency situations 
and doping control: The 
cornerstones of FIFA’s 
medical programme.

 KEEPING THE GAME CLEAN
In 2016, FIFA continued to educate its member associations on the importance of keeping 
football free from doping in the build-up to the 2018 FIFA World CupTM.

MEDICAL & ANTI-DOPING

 SCHÜELI

For the eighth year in a row, FIFA hosted the 
finals of the Schüeli, a fun annual football 
tournament for schoolchildren in Zurich. On a 
perfect sunny Saturday in early July, hundreds of 
girls and boys and their parents congregated at 
the FIFA grounds, where the young teams put on 
their best performances for their adoring fans.

The Schüeli, organised by the city council with 
the support of FIFA’s Corporate Communications 

Department, is the biggest football tournament 
in Zurich for schoolchildren between the ages of 
eight and 15, drawing bigger crowds every year.

FIFA OPEN HOUSE DAY 

The Home of FIFA welcomes thousands of 
visitors every year, but on 1 and 2 October, FIFA 
participated in “Open House Zurich” for the 
first time. More than 3,200 people visited FIFA’s 
headquarters over the course of the weekend 
for a unique behind-the-scenes look at the 
organisation’s home, which included guided tours 
that started every 15 minutes and alternated 
between German and English.
 
Even though the waiting times doubled on 
Sunday due to the sheer increase in the number 
of people, there was no reason to be bored, 
with many fun activities planned – especially 
for the children, who were able to test their 
football skills on the pitch thanks to Coca-Cola 
and adidas. 
 
People left with a better understanding and 
image of FIFA and thanked the team for their 
efforts and the friendly welcome.

NATIONAL FUTURE DAY

On 10 November, FIFA hosted 38 children as a 
part of the annual National Future Day, a Swiss 
initiative that gives children the chance to join the 
adult workforce for a day. After a short breakfast 
and a presentation about FIFA, the children were 
divided into eight groups and spent time with 
Sustainability & Diversity, AV Technics, Logistics, 
Marketing, Corporate Communications, Facility 
Services, Refereeing and Competitions. The 
children participated actively, producing posters 
about what they had learned from their time 
with the various departments and were very 
enthusiastic “members of staff” for the day. n

02 / The annual Schüeli 
football tournament 
for schoolchildren 
celebrated its eighth 
year in July.

CROWDS FLOCK  
AS FIFA OPENS ITS DOORS
FIFA once again proved its commitment to supporting the public and the local community by hosting a 
series of events at its home in 2016, including a much-loved annual football tournament for children.

 FOR THE COMMUNITY

HOME OF FIFA  
VISITORS IN 2016

TOTAL GROUPS                              144 GROUPS
3,743 PEOPLE

OPEN HOUSE DAYS     3,320 PEOPLE

TOTAL VISITORS           7,063 PEOPLE
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The LaMia Flight 2933 air 
disaster cast a dark shadow 
over the football community in 
2016, with 44 players and staff 
of Brazilian side Chapecoense 
among the 71 victims.



The tragedy that befell Associação Chapecoense 
de Futebol on 28 November 2016 sent a tidal 
wave of sadness and grief around the football 
world. Brazil’s “Cinderella” football club lost 
44 representatives – players, coaches, officials 
and directors – when the plane carrying them 
to Medellín for their Copa Sudamericana final 
first leg against Atlético Nacional crashed on a 
Colombian mountainside.

In all, 71 of the 77 people on board perished in 
the disaster, including 20 reporters and seven 
crew members. Only three of the 22 Chapecoense 
players travelling survived: Alan Ruschel, Jakson 
Follmann and Hélio Hermito Zampier Neto. Nine 
other players from the club’s squad had not made 
the trip.

It was a loss felt far and wide – and it was marked 
by periods of silence in football stadiums many 
thousands of kilometres away from the Arena 
Condá, the modest home of a club that had only 
recently emerged from relative obscurity.

Chapecoense, founded in 1973, had scripted 
a fairy-tale rise from the fourth tier of Brazilian 
football, in which they were still playing in 2009. 
“Chape” scaled the ladder to reach the top flight 
in 2013, and then saw off all challenges that came 
their way to get to the final of the 2016 Copa 
Sudamericana, CONMEBOL’s second biggest club 
competition. In doing so, they became the first 
team from Santa Catarina, a state in the south 
of Brazil, to reach the final of any international 
competition and were sitting ninth in Série A at 
the time of the disaster. Speaking in the immediate 
aftermath of the crash, Plínio David De Nês Filho, 
chairman of the Chapecoense board, highlighted 
the special spirit of a group of players who were 
chasing an unlikely dream. “This wasn’t just a 
group where everyone respected each other, it was 
a family,” he said.

He added: “Yesterday morning I said goodbye to 
them and they were saying they were going in 
search of a dream – to turn this dream into reality. 
We were excited to share this dream with them, 
but the dream ended this morning.”

ASSOCIAÇÃO  
CHAPECOENSE  
DE FUTEBOL

As a fitting tribute, a week after the tragedy, 
on 5 December – and at the request of Atlético 
Nacional – CONMEBOL awarded the 2016 Copa 
Sudamericana to the stricken football club. 

It was on the second leg of their journey to the 
final – on the flight between Santa Cruz de la 
Sierra in Bolivia and Medellín – that the club’s 
charter plane crashed. Those lost included the 
Chapecoense coach, Luiz Carlos Saroli, otherwise 
known as Caio Júnior. The 51-year-old had held 
the reins at some of Brazil’s biggest clubs, including 
Palmeiras, Flamengo, Botafogo, Grêmio, Bahia 
and Vitória. He had also coached Vissel Kobe in 
Japan as well as Al Gharafa in Qatar, and had only 
returned to Brazil to take the Chapecoense job in 
June following two years working in the United 
Arab Emirates.

The players who lost their lives included midfielder 
Cléber Santana, who had played in Spain for 
Atlético Madrid and Real Mallorca as well as in 
Japan for Kashiwa Reysol, and goalkeeper Danilo, 
who had made a decisive penalty save in the 
Copa Sudamericana round-of-16 victory over 
Independiente. In December, he was posthumously 
named Brazil’s player of the year for 2016. 

Also among the victims were the Chapecoense 
president, Sandro Pallaoro – named Brazil’s 
entrepreneur of the year in 2015 – and Edir de 
Marco, who had also been the president three 
times previously. Delfim de Pádua Peixoto Filho, 
a vice-president of the Brazilian FA (CBF) and 
the president of the Santa Catarina FA who was 
making the journey as a guest of the club, was also 
among those who did not survive. 

Brazil’s government declared a three-day period of 
national mourning and all football fixtures were 
cancelled by the CBF for seven days. 

An estimated 100,000 people lined the streets 
of Chapecó when the bodies of those who 
perished were brought back home. Their coffins, 
draped in the club’s green-and-white flag, were 
laid out on the pitch at the Arena Condá for 
a memorial service attended by the Brazilian 
President, Michel Temer. Amid driving rain, the 
Mayor of Chapecó, Luciano Buligon, likened the 
downpour to God’s tears in the face of a tragedy 
that had brought the entire world of football to 
a standstill. n

THE VICTIMS

CHAPECOENSE PLAYERS
Danilo
Cléber Santana
Bruno Rangel
Lucas Gomes
Filipe Machado
Kempes
Ananias 
Thiego
Dener
Caramelo
Gimenez
Marcelo
Sérgio Manoel
Matheus Biteco
Tiaguinho
Josimar
Gil
Arthur Maia
Canela

CHAPECOENSE 
COACHING STAFF 
AND OFFICIALS
Sandro Pallaoro (President)
Caio Júnior (Head Coach)
Eduardo de Castro Filho
Anderson Paixão
Anderson Martins
Luiz Grohs
Marcio Koury
Rafael Gobbato
Sérgio de Jesus
Luiz Cunha
Adriano Bitencourt
Cleberson Fernando da Silva
Eduardo Preuss
Gilberto Thomaz
Anderson Donizette Lucas
Mauro Stumpf
Emersson Domenico
Nilson Jr.
Decio Filho
Jandir Bordignon
Mauro Bello
Edir De Marco
Ricardo Porto
Delfim de Pádua Peixoto Filho
Daví Barela Dávi

MEDIA
Guilherme Marques (TV Globo)
Ari de Araújo Jr. (TV Globo)
Guilherme Laars (TV Globo)
Giovane Klein Victória (RBS)
Bruno Mauri da Silva (RBS)
Djalma Araújo Neto (RBS)
André Podiacki (Diário Catarinense)
Laion Espíndola (Globo Esporte)
Victorino Chermont (Fox)
Rodrigo Santana Gonçalves (Fox)
Deva Pascovicci (Fox)
Lilacio Pereira Jr. (Fox)
Paulo Júlio Clement (Fox)
Mário Sérgio (Fox)
Renan Agnolin (Radio Oeste Capital)
Fernando Doesse Schardong (Radio AM)
Edson Ebeliny (Radio AM)
Gelson Galiotto (Radio Super Cónda)
Douglas Dorneles (Radio Chapecó)
Jacir Biavatti (Radio FM)

CREW
Miguel Quiroga
Ovar Goytia
Sisy Arias
Romel Vacaflores
Alex Quispe
Gustavo Encina
Angel Lugo
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He was known in Brazil as the eternal 
captain – “O capitão eterno” – and the 
memory of Carlos Alberto will never fade 
due to one moment in particular: his 

glorious goal in the 1970 FIFA World Cup™ final. 

Brazil were already leading Italy 3-1 when their 
skipper set the seal on their triumph with a brilliant 
effort, fully in keeping with the first FIFA World Cup 
screened in full technicolour. Nine Brazil players 
were involved in the goal, which concluded with 
Pelé angling a ball forward for Carlos Alberto to 
run on to and, without breaking stride, unleash a 
wondrous first-time shot that flew across Enrico 
Albertosi and into the Italy net. 

“I realise how beautiful and how important that 
goal was because everybody is still talking about 
it,” he said years later. “Nobody talks about Pelé’s 
goal, the first goal, the second goal. It is always 
about the fourth goal. I think it was the best goal 
ever scored in a World Cup. Anybody can score 
a goal, but in that move nine different players 

touched the ball before the goal. I was lucky, 
though, because I scored it.”

Carlos Alberto, 25 at the time, remains the youngest 
man to have captained a team to FIFA World Cup 
glory. Widely regarded as Brazil’s greatest right-back, 
he had begun his career at Fluminense before joining 
Santos, where he played with Pelé during a successful 
eight-year spell. He later played for Botafogo, his 
boyhood favourites, and then returned to Fluminense 
before a brief stay at Flamengo, their arch-rivals. Later 
he teamed up with Pelé again at New York Cosmos in 
the United States, where he also wore the colours of 
California Surf.

All through his career Carlos Alberto picked up 
honours, and a successful coaching career followed 
too, including periods in charge at Flamengo, 
Fluminense and Botafogo. He also worked in the 
international arena, coaching Oman and Azerbaijan 
prior to his retirement in 2005. He was still working 
as a media commentator up to his death on 25 
October 2016, aged 72. n

 CARLOS ALBERTO
If any footballer from any age warrants 
description as a genius, it is surely Johan 
Cruyff. And if any one moment captured 
the remarkable virtuosity of the Dutch 

maestro, it arrived on 19 June 1974 during a FIFA 
World Cup™ group match between the Netherlands 
and Sweden. In executing a 180-degree turn to 
bewilder Sweden defender Jan Olsson, he conjured 
a moment of originality that lives on today as his 
signature manoeuvre: the “Cruyff turn”. 

Cruyff, who passed away aged 68 on 24 March 2016, 
was the embodiment of “total football”, the style 
conceived by Rinus Michels with the Ajax side that 
won a hat-trick of European Cups at the outset of 
the 1970s. It very nearly brought the Dutch the FIFA 
World Cup too, except they stumbled in the final of 
the 1974 tournament against West Germany, after 
Cruyff had won the first-minute penalty with which 
they took the lead. Both Michels’ sides were built 
around the lean, lank-haired figure who married rare 
vision with balletic nimbleness. “You play football 
with your head, and your legs are there to help you,” 
Cruyff once said.

Cruyff was born in Amsterdam in 1947. After the 
death of his father when he was 12, his mother 
remarried and his stepfather was the groundsman at 
Ajax. This meant Cruyff was a ballboy when Benfica 
beat Real Madrid in the 1962 European Cup final in 
his home town. Cruyff was transfixed by Madrid’s 
Alfredo Di Stéfano, but before long all eyes were  
on him. He won six Dutch titles in the first of his  
two spells with Ajax as a player; later as coach he 
oversaw their triumph in the 1987 European Cup 
Winners’ Cup.

Cruyff acquired the same iconic status in Catalonia, 
where in his inaugural season as a Barcelona player 
he inspired their first Spanish championship success  
in 14 years. He left an even greater legacy as a  
coach, leading them to their first European Cup title 
in 1992 and, moreover, instilling the style of play 
based on short passing and swift movement that 
remains integral to the club today. It is not his only 
legacy: the Johan Cruyff Foundation, established  
in 1997, has provided more than 200 pitches in  
22 countries for children of all backgrounds to  
play together. n

01 02

JOHAN 
CRUYFF

“IF YOU 
LOOK AT THE 

GREATEST 
PLAYERS IN 

HISTORY, 
MOST OF THEM 

COULDN’T 
COACH. IF YOU 
LOOK AT THE 

GREATEST 
COACHES IN 

HISTORY, MOST 
OF THEM WERE 

NOT GREAT 
PLAYERS. 

JOHAN CRUYFF 
DID BOTH – AND 

IN SUCH AN 
EXHILARATING 

STYLE.”

JOHAN NEESKENS
AJAX, BARCELONA 

AND NETHERLANDS

“I THINK IT WAS 
THE BEST GOAL 

EVER SCORED  
IN A WORLD CUP.”

CARLOS ALBERTO
BRAZIL

01 / One of the most iconic – 
and talented – footballers of 

all time, Johan Cruyff enjoyed 
considerable success as both 

player and manager.
02 / Carlos Alberto’s goal 

in the 1970 FIFA World Cup 
final is considered one 
of the greatest in the 
competition’s history. 
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Sylvia Gore, who passed away on 9 
September 2016, was a pioneering 
figure for women’s football in England 
at a time when the female game was 

frowned upon by The Football Association (The FA). 
This meant no access to FA-affiliated facilities or 
pitches and, as she joked later in life, explains why 
she once ended up having a post-match wash in a 
duck pond.
 
When The FA’s stance softened, she made history 
as the first female footballer to score for England, 
the goal coming in a 3-2 victory over Scotland on 
18 November 1972. Her feats also include scoring 
134 goals in a single season and winning the 1974 
Women’s FA Cup with her club side, Fodens.

Born in Prescot near Liverpool in 1944, Gore lived a 
life devoted to football, once quitting her office job 
to join her first team, Manchester Corinthians, on an 
overseas tour. After retiring from playing at 35, she 
served as manager of Wales for seven years during 
the 1980s and was a long-standing member of The 
FA Women’s Committee.

Long before the Women’s Premier League became a 
reality in England, she was busy building a grassroots 
structure for the game in her native north-west as 
women’s football development officer in her local 
borough of Knowsley. These efforts brought her 
recognition with the award of an MBE and, in 2014, 
with her nomination as the first female director of 
the Liverpool County FA. n

“Big Boss” is how Stephen Keshi was 
known in Nigeria and with good reason. 
Keshi was not only the first Nigerian 
coach to win the Africa Cup of Nations 

but also the first black African coach to lead a team 
to the knockout phase of the FIFA World Cup – feats 
he achieved with the Super Eagles in successive 
years in 2013 and 2014.

Keshi had already helped Nigeria make history as a 
player. He was captain of the team that, in 1994, 
reached the last 16 of the FIFA World Cup on their 
debut appearance at the global showpiece, although 
injury restricted Keshi to a single appearance. Two 
months earlier, at the Africa Cup of Nations in 
Tunisia, injury had denied Keshi a role in the final 
victory over Zambia, but his involvement in that 
tournament makes him one of only two men, along 
with Mahmoud El-Gohary of Egypt, to have won  
the trophy as both player and coach.

He won over 60 caps with Nigeria overall and 
played a pioneering role as one of the first African 
footballers to succeed in European football thanks 
to spells with Belgian clubs Lokeren and Anderlecht, 
where he was a league champion, and with RC 
Strasbourg in France.

Keshi is the only African to have twice collected 
CAF’s Coach of the Year prize, in 2005 with Togo 
and in 2013 with Nigeria. The former award came 

“MY DREAM IS TO BUILD A 
STRONG TEAM FOR NIGERIANS 
AND TO GIVE THESE PLAYERS  
A REASON TO BE FOOTBALLERS. 
AND TO SHOW THE MANY 
PLAYERS THAT ARE COMING UP 
BEHIND THAT THEY CAN BECOME 
SOMEBODY IN FOOTBALL.”

after he steered Togo to qualification for the 2006 
FIFA World Cup™, but he left his role before the 
finals. Keshi also coached Mali, though it was as 
Nigeria coach, a post he held on three separate 
occasions, that he enjoyed his finest moments. Keshi 
died suddenly in Benin City on 8 June 2016,  
aged 54. n

STEPHEN KESHI NIGERIA

STEPHEN KESHI

SYLVIA GORE 
The timing of João Havelange’s death, 
at the age of 100 on 16 August 2016, 
was poignant: the man who made 
FIFA a truly global institution during his 

six-term tenure, from 1974 to 1998, passed away 
in the midst of the first Olympic Games to take 
place on South American soil, in his home city of 
Rio de Janeiro.
 
Havelange, born in May 1916 to Belgian immigrants, 
was an Olympian himself, a swimmer who had 
competed in the 400m and 1,500m freestyle events 
at Berlin 1936 as well as in water polo at Helsinki 
1952. Just over ten years later, in 1963, he became a 
member of the International Olympic Committee.

A qualified lawyer, Havelange took his first steps 
in sport administration as head of the Brazilian 
delegation at the Melbourne Olympics in 1956 and 
as honorary president of Fluminense Football Club. 
By the age of 42 he was president of the Brazilian 
Sports Association, which later became the Brazilian 
Football Association (CBF). His time at the CBF helm 
coincided with a golden period for Brazil’s national 
team, epitomised by the FIFA World Cup triumphs of 
1958, 1962 and 1970. 

Havelange would later leave his own mark on the 
FIFA World Cup; a 16-team tournament when 

JOÃO HAVELANGE
he replaced Sir Stanley Rous as FIFA President in 
1974, it had expanded to include 32 teams by the 
time he relinquished the reins. This meant greater 
representation for nations from outside Europe and 
South America.

It was not the only way the game blossomed 
globally in this period, with 50 new associations 
joining FIFA. There were more opportunities for 
female and youth footballers too: the inaugural 
FIFA Women’s World Cup™ took place in 1991 and 
Havelange oversaw the introduction of the Futsal, 
men’s U-20 and men’s U-17 World Cups in 
1989, 1977 and 1985 respectively. n

Few figures in Italian football have 
commanded as much respect as Cesare 
Maldini. He represented Italy in the FIFA 
World Cup as a player and a coach, and 

as the captain of AC Milan he was the first Italian to 
lift the European Cup. 

Maldini the player was an authoritative libero whose 
14 caps included two appearances at the 1962 
FIFA World Cup™ in Chile. Italy did not survive the 
group stage then, but as a coach he enjoyed better 
days on the world stage. He was assistant manager 
to Enzo Bearzot when Italy captured the world 
crown in Spain in 1982, and 15 years later, having 
led Italy’s Under-21s to a trio of European titles, he 
took the helm himself. His first match was a FIFA 
World Cup qualifier at Wembley, where in 1963 he 
had captained Milan to a first European Cup final 

 CESARE MALDINI
triumph over Benfica. Another memorable evening 
followed as his Azzurri produced a defensive 
masterclass to inflict England’s first home FIFA World 
Cup qualifying defeat.

Maldini’s Italy team featured his son Paolo and  
did not lose a game at the ensuing 1998 FIFA  
World Cup™ but went home after a quarter-final 
against the hosts had concluded with defeat in a 
penalty shoot-out. Maldini was then 66 but had  
one more FIFA World Cup adventure to come, 
steering Paraguay to the last 16 at the 2002 finals  
in Korea/Japan.

He won four Serie A titles as a Milan player, and 
later the European Cup Winners’ Cup and Coppa 
Italia while coaching the Rossoneri. He passed away 
on 3 April 2016. n
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01 / João Havelange oversaw 
football’s transformation into a 
truly global game during his 24-
year tenure as FIFA President.
02 / The first Italian to lift the 
European Cup, Cesare Maldini 
also went on to manage his 
country’s national team.
03 / Stephen Keshi captained 
Nigeria at the 1994 FIFA 
World CupTM, and also 
achieved great success as 
coach of the Super Eagles.
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A Brazil substitute prepares 
to warm up during the FIFA 
U-20 Women’s World Cup in 
Papua New Guinea.
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